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Rough Proofs 


The bicycle industry set a 30-year 
production record in 1935, and if it 
doesn’t watch out it may soon be ac- 
cused of scorching. 


vgv¥$py? 


The only thing missing from the 
picture of.cycle trade development, 
from the standpoint of a misty-eyed 
sentimentalist of the gay nineties, is 
the bicycle built for two. 


, Ww 


The renewed popularity of wheel- 
ing has convinced members of the 
cycle trade that there may be some- 
thing to this talk of a trade cycle. 


- oe 


Chase & Sanborn showed remark- 
able generosity and altruism in bid- 
ding Major Bowes godspeed in that 
newspaper advertising, and_ re- 
membered just in time to say a few 
kind words for coffee. 
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No business girl objects to being 
considered broad-minded, but she 
may not appreciate the references in 
the Charnaux corset campaign to 
“stenographer’s spread.” 
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“Write masterly English,” suggests 
Sherwin Cody’s correspondence school 
copy. 

It’s a good idea, anyway. 


* 


Monroe pictures a business man 
knee-deep in figure trouble, but most 
executives insist that practically all 
of their figure troubles are red ones. 
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“Let peadom ring,” the Minnesota 
Valley Canning Company’s entry in 
the advertiser’s punning contest, has 
a big lead so far in the battle for the 
leather medal. 
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Houbigant’s researches into mascu- 
line psychology prove that most men 
are sissies. They'll buy things to 
make them smell good, provided only 
they’re not called perfumes. 
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To some manufacturers, dominated 
solely by commercial considerations, 
nothing is sacred. They are even 
planning to market suspenders for 
women. 
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So far women have been wearing 
bifureated garments for sports pur- 
poses only, but many a timid husband 
is sure that some day his wife will 
Want to wear pants at home. 


7, F°? 


American silverware manufactur- 
frs are introducing coronation de- 
Signs, but Mr. Farley has explained 
that this is a courteous gesture to 
a Edward VIII and not Roose- 
velt II, 


* = 2 


Many a tired executive in this hec- 
Ne business would be glad to accept 
a job as advertising manager of The 
neader’s Digest. 

Copy Cus. 


F.A.A. PRESIDENT 


Thomas J. Kiphart, of Fifth Third Union 
Trust Co., Cincinnati. 


MOVETO ‘RETAKE’ 
FINANCE FIELDS 
URGED ONBANKS 


Kiphart Elected President at 
F.A.A. Convention 


Nashville, Tenn., Sept. 17.—A pic- 
ture of credit and service business 
as ripe for extensive promotion by 
banks in the face of ramified govern- 
ment and private competition, high- 
lighted the 21st annual convention of 
the Financial Advertisers Association 
which concluded here yesterday. 

The convention theme was “The 
Human Side of Finance,” and the 300 
members attending heard speakers 
from every field emphasize that bank 
advertising and public relations must 
be concentrated on bringing to “the 
masses” an understanding of finan- 
cial institutions’ operations. 


Other New Officers 


Thomas J. Kiphart, director of 
publicity, Fifth-Third Union Trust 
Co., Cincinnati, O., was elected presi- 
dent, succeeding Robert W. Sparks, 
vice-president, Bowery Savings Bank, 
New York. Mr. Kiphart has served 
as first vice-president of the F. A. A. 
during the past year. 

Other officers elected: William H. 
Neal, vice-president, Wachovia Bank 
& Trust Co., Winston-Salem, N. C., 
first vice-president; George O. Ever- 
ett, assistant vice-president, First 
Citizens Bank & Trust Co., Utica, 
N. Y., second vice-president; Stephen 
H. Fifield, assistant vice-president, 
Barnett National Bank, Jacksonville. 
Fla., third vice-president, and Fred 
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NPA CONCERNED 
OVER CONFUSION 
IN WAKE OF LAW 


Criticises Patman Act; Re- 
elects Warner President 


Lake Placid, N. Y., Sept. 16.—Vig- 
orous criticism of the Robinson-Pat- 
man law, and concern over the con- 
fusion into which practically all 
distribution practices have been 
thrust as a result of the measure, 
were voiced at the convention of the 
National Publishers’ Association 
which closed its seventeenth annual 
meeting here today. 

That efforts will be made to amend 
the law at the next session of Con- 
gress was indicated by speakers in 
touch with the situation. Food and 
drug legislation, a copyright bill 
and other familiar measures which 
have focused the attention of adver- 
tisers and publishers on Washington 
in recent years will be before Con- 
gress again in 1937, it was predicted. 

William B. Warner, McCall Com- 
pany, was re-elected president of the 
association, together with his as- 
sociates. Lee W. Maxwell, Crowell 
Publishing Company, was re-elected 
first vice-president, P. S. Collins, 
Curtis Publishing Company, second 
vice-president; F. L. Wurzberg, 
Condé Nast Publications, secretary, 
and Arthur S. Moore, Internationa) 
Magazine Company, treasurer. 


Directors Are Re-elected 


All of the directors whose terms 
expired were re-elected for three 
years with one exception, W. H. 
Eaton, American Home and Country 
Life, being elected to fill a vacancy. 
Those re-elected were Clair Maxwell, 
Life; Marco Morrow, Capper Publica- 
tions; Malcolm Muir, McGraw- Hill 
Publishing Company; M. C. Robbins, 
Robbins Publications, and Merle 
Thorpe, Nation’s Business. 

Ralph Ingersoll, Time, Inc., was 
elected a director for two years to 
fill a vacancy caused by the resigna- 
tion of Roy E. Larsen, of the same 
company. 

In his annual address at the busi- 
ness session yesterday morning, 
President Warner emphasized the 
improved business conditions which 
have been in evidence during the past 
year. 

He described the 1936 tax act as 
“an act to continue unemployment,” 

(Continued on Page 47) 


Anthracite Industry 
Moves Cautiously in 


$800,000 Campaign 


RE-ELECTED BY N. P. A. 


William B. Warner 


New Patman Bill 


from Retail Selling 


Washington, D. C., Sept. 18.—A 
new bill has been prepared by Rep- 
resentative Patman to divorce manu- 
facturing from retail business. The 
measure, to be presented in January, 
will give manufacturers three years 
in which to dispose of their retail 
interests. 

The bill, designed “to amend the 
Clayton Act in order further to pro- 
tect interstate commerce against re- 
straints and monopolies,” is offered 
as Section 3¥, of the Clayton Act. It 
accomplishes its purpose by barring 
goods from interstate commerce 
when they are to be sold at retail 
by the manufacturer. The vital 
paragraph reads: 

“It shall be unlawful for any manu- 
facturer or any affiliate of such 
manufacturer to directly or indirectly 
transport or cause to be transported, 
in commerce, any article or material 
produced by such manufacturer for 
sale or distribution at retail by such 
manufacturer or by an affiliate of 
such manufacturer.” 


Last Minute News Flashes 


kets are scheduled. 


Postponement of Radio Hearing Believed Probable 
Washington, D. C., Sept. 18.—Postponement of the hearings called for 
Oct. 5 by the Federal Communications System is regarded as likely because 
of preoccupation of radio stations with political and other broadcasts. 


Ham in Tins Is Introduced by Wilson & Co. 


Chicago, Sept. 18.—Wilson & Co., meat packers today introduced 
“Tender-Made Ham” in tins in full pages in newspapers of five plant cities 
through United States Advertising Corporation. 


Other metropolitan mar- 


Commissioner Calls World Series Radio Meeting 

Chicago, Sept. 18.—Baseball Commissioner K. M. Landis has invited 
the three major networks to confer Monday on broadcasts of the world 
series, to be sponsored by Ford Motor Company. 


Continental Baking to Benton & Bowles Jan. 1 
New York, Sept. 18.—Continental Baking Company has placed its ad- 
vertising with Benton & Bowles, Inc., effective Jan. 1. 


Bars Manufacturers 


New York, Sept. 17.—Believing the 
principal immediate problem is the 
establishment of adequate field fa- 
cilities for servicing consumers, 
rather than creation of advertising 
that will sell anthracite, Anthracite 
Industries, Inc., recently-organized 
to conduct co-operative advertising 
for anthracite mines, will adjust the 
advertising pace to the development 
of service facilities by manufactur- 
ers of anthracite-burning equipment 
and the educational progress of 
dealers, Simpers Company is the 
agency. 

Any negative effect this program 
might have will be eliminated, it is 
believed, by adjusting the advertis- 
ing tempo to keep this phase of the 
promotion slightly ahead of other ac- 
tivities. Thus the copy will perform 
an extra internal function of stimu- 
lating the entire industry as well as 
selling its product to the public. 

The first objective is to set up 
branch offices in from six to ten 
cities, staffed by domestic heating 
engineers whose services will be 
available to dealers in each locality. 
These offices will also conduct train- 
ing schools for anthracite dealers 
and distributors of coal-burning 
equipment. 


_.m Aske Newspapers’ Aid 


Between Oct. 1 and 15, and be- 
fore branch units are completely or- 
ganized, copy will be released to 
newspapers in these cities which 
can sell one-third of a page of re- 
tail coal and equipment copy to ac- 
company each two-thirds page ad- 
vertisement of Anthracite Indus. 
tries, Inc. In filling the space, the 
newspapers must see that certain 
restrictions as to character of copy 
and type of product are observed. 

Coal retailers’ copy must cover 
suggested topics and equipment ad- 
vertisements must be limited to 
products approved by the anthracite 
organization. The pages will be 
checked by headquarters and news- 
papers which fall below the average 
accomplishment will be dropped 
from the schedule, which is tenta- 
tively set at two insertions a week. 

Dealers joining in the program are 
expected to report new customers 


‘for anthracite and prospects for 


equipment to the branch office of 
Anthracite Industries, which will 
furnish an expert to check the heat- 
ing plant in company with the deal- 
er’s representative. As dealers 
demonstrate their competence, they 
will be left to attend this duty alone, 
and the field forces from headquar- 
ters will move on to other cities, 
where the local program of news- 
paper advertising and dealer educa- 
tion will be repeated. 


Extending the Front 


National advertising will begin 
when the program of local activity 
is well under way and _ lessons 
learned from the field work have 
been assimilated. Magazines, and 
possibly other consumer media, will 
be used, together with trade papers 
serving the coal, appliance and air 
conditioning flelds and publications 
reaching architects, financial insti- 
tutions with real estate holdings, and 
realtors, 

Contrary to belief of some outsid- 
ers, who have observed anthracite 
consumption fall from 90,000,000 
tons in 1924 to 45,000,000 tons in 
1935, the anthracite industry is not 
dismayed by the inroads of oil and 

(Continued on Page 2) 
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ADVERTISING AGE 


September 21, 1936 


MINNIE FROM 
MINNEAPOLIS 
oo eee 


Did you ever get a good poke in 
the ribs, boys? Well, I did! Went 
out to the Minnesota State Fair and 
my gosh I never saw so many people 
in all my life! 640,000 hamburger 
eating souls swished through the 
gates during the big show. That's 
an all-time record, the next highest 
being 581,000 in 1919. 


Had a friend out there at one of 
the farm machinery exhibits. He 
said farmers were feelin’ swell. They 
should. Farm income in this state of 
Minnesota despite the bit of trouble 
we had with Old Sol this year, is 
more than three billion dollars. 
Lads, that’s $40,000,000 more than 
last year! 


If you could have seen all those 
folks at the State Fair and watched 
‘em spend, you wouldn’t need a 
pencil and paper to figure out that 
you can get business up here in 
Minneapolis! 

. * * . 


The Minneapolis Star broke a 
record, too. Last year, 60 boys 
. . . Star carrier salesmen out in 
the state, came to the Fair as a 
reward for increases. This year, 
302 boys were our guests. Cute 
kids, too. And do you know that 
every one of ‘em said The Min- 
neapolis Star was easier to sell 
than ever before. “Gee,” said one, 
“folks up in my town think The 
Minneapolis Star is great.” 


Spread that same thought around 
the town and State with an army of 
2,000 carrier salesmen giving up-to- 
the-minute service and you'll have 
one reason The Minneapolis Star had 
the brightest, biggest August circula- 
tion upturn in its history. 


Boys, you know there isn’t any 
magic to it. But here are a few of 
the tricks. Ced Adams, talked-about 
columnist of the talked-about Min- 
neapolis Star, was sent to New York 
so he could view the big village and 
tell the folks back home about it. 
Jack Dempsey gave him the keyhole 
to the city the first day Ced landed, 
He’s peeked ever since. 


Football fans up here cheered the 
other day when The Minneapolis 
Star sent staff writer Bernie Swan- 
son on an airplane tour of The Big 
Ten football camps. Now we're read- 
ing about the prospects of the gangs 
that will battle Minnesota this Fall. 


Did you know Minnesota’s head 
coach Bernie Bierman played the 
mandolin? Few people did. To 
tell folks about this famous pig 
skin mentor, The Star had Bier- 
man write his life story. Exclu- 
sively, too. 


Last Saturday, The Star started 
another grid feature . . . “Football 
For the Fan.” After I read that, the 
b.f. can take me to the games and I 
won’t ask so many silly questions. 
It’s a local feature, all about the 
home boys style of play. 


* * * « 


I don’t know much about politics, 
but I do know that folks like The 
Minneapolis Star because it said a 
long time ago it was going to print 
ALL the news all sides, un- 
biased, accurate, fair. You can see 
for yourself that a newspaper with 
that sort of news reporting is going 
to get a good welcome in a lot of 
homes. 


If any of you birds get up here for 
any of the football games this Fall, 
I can take you out and reveal the 
lowdown about The Minne- 
apolis Star of course. Being up here 
all the time, I can see why The Star 
had a net paid average for August 
of 117,573 . more than ever the 
largest daily home delivered circula- 
tion in Minneapolis. Don’t forget 
that, lads. So long. 


THE MINNEAPOLIS 


STAR 


Largest Daily Home Delivered Circulation 
in Minneapolis 


COAL INDUSTRY 
IS CAUTIOUS IN 
$800,000 DRIVE 


(Continued from Page 1) 
gas, and leaders of the industry can- 
not be stampeded into approval of 
promotion methods which would im- 
mediately increase tonnage but 
which might not make permanent, 
satisfied customers. 


Equipment Is Problem 


The caution arises partly from 
their belief that gas and oil gained 
footholds in the early twenties fol- 
lowing a residential building boom, 
when a great deal of unsatisfactory 
coal-burning equipment was _in- 
stalled in new homes. Anthracite 
dealers were lax in pointing out de- 
fects such as inconvenient installa- 
tions, poor materials and inadequate 
size of boilers, and manufacturers of 
oil and gas burners seized the op- 
portunity to present their solution. 

They were aided by building com- 
panies, which installed gas and oil 
burners as a selling feature and 
made optimistic estimates of the 
cost of operation to prospects, ac- 
cording to coal spokesmen. 


Waiting for Word 


On the theory that a certain 
amount of trial and experiment with 
gas and oil heat was inevitable and 
that, given enough time, a great 
many users of these fuels would be- 
come dissatisfied with the cost and 
expense of maintaining equipment, 
the anthracite industry has waited 
until its leaders thought the time 
was ripe to turn the tide. 

The highly competitive copy of oil 
and gas burner manufacturers has 
cut deeply into the sensibilities of 
the coal producers and not all have 
patiently endured advertising accus- 
ing heads of coal-burning homes of 
making day laborers of the little 


woman. They have also resented 
such copy as, “Throw away your 
shovel,” “Why suffer backache?”, 


and “Why be dirty?” 
Goaded by Innuendo 


Insinuations that coal heating is 
unhealthful have been regarded as 
particularly obnoxious. It is related 
that several years ago, one of the 
largest anthracite producers, goaded 
by this innuendo, paid for a sur- 
vey of 125,000 homes, made by an 
independent agency unaware of the 
identity of the sponsor, which is 
said to have found that there is less 
sickness in coal-heated homes than 
in those using other fuels. 

He offered the results to his in- 
dustry with the suggestion that it 
be used as the basis for a national 
campaign. The survey is now at 
the disposal of Anthracite Indus- 
tries, Inc., but it is improbable that 
much, if any, use will be made of 
it, due to the intention of those in 
charge of the campaign to keep their 
copy as non-competitive as possible. 


Problems of Copy 


The copy problem is complicated 
by the necessity of covering a wide 
range of consumer requirements, At 
the extremes it will be necessary to 
sell the home owner who wants, 
and who can afford to pay for, com- 
pletely automatic operation, and the 
householder whose uppermost 
thought is economy and who does 
not object to manual equipment. 

This will be achieved by, stress- 
ing the fact that heating require- 
ments vary widely and must be de- 
signed to conform to the physical 
habits of the householder, the home 
budget, structure of the house, 
climate and other factors. Flexibil- 
ity of heating installations for an- 
thracite will be emphasized in con- 
nection with other virtues of this fuel. 

The industry’s promotion budget 
for this year will be not less than 
$800.000, since the membership of 
Anthracite Industries, Ine.,  pro- 
duced 40.000.000 tons last year and 
the assessment is two cents a ton. 
The assessment will be increased to 
three cents for the next two years. 


PLAIN QUESTIONS FOR PLAIN FARMERS 


Imagine There Were Only Two Men in the United States From Which to Select~ 


Roosevelt or Landon 


Which Would You Hire to Fill These Jobs? 


Job No. 1 Radio Talker—which has & most pleasiog, smooth- 


sounding voice 


Job No. 2 4th of July Speaker — which could « write and deliver 


te most ctlasing oration . 


e & P. ty 


Job No. 3 ! 


as premiums . 


_ Roosevelt = _Landon ia 


_ Roosevelt 0 Landon 0 


— to whom would you 
rather trust the management of the funds died Pay in 


Job No. 4 Charity Fund Manager —who would make | the best 


public use of funds subscribed for read in ~ 


omy - 


Job No. 5 Boss for Your Son —who would ‘coach j your son a the 
elements of thrift and guide | him to a useful career . . 


Job No. 6 Running Your Form—should you retire, ‘which would 
you select to put in charge and learn from you and 
yous wife how to run your ¢ tem on a Paying basis . . 


Job No. 7 Adviser to You—if you want ‘practical advice from 


one who has had aaa! sap arene to which would 


a * 


Job No. 8 Administrator —you are writing your ‘will, and want 
someone who has carned and saved money to handle 


your estate for your wife and —— which would 


you choose 


Job No. 9 County Commissioner—suppos 


$2 for every $1 it takes in, , and you want a good man 
to pull it out of the red, which would Land choose . . 


Job No. 10 Manager of the World’ s Biggest Business —your | U. S. 
Government IS in the red nearly $34,000,000,000 and 
IS spending $2 for every $1 it takes in, so which ex- 


ecutive would you choose to set this eee business 


a era 


Roosevelt C) Landon () 
Roosevelt (] Landon (] 
_ Roosevelt oO Landon () 
Roosevelt Oo Landon C) 
Roosevelt 0 Landon C) 
Roosevelt C) Landon C1) 
your ee spending 
_ Roosevelt oO Landon () 
Roosevelt C) Landon () 


WHICH WOULD YOU HIRE? 


PLEASE MAIL IN YOUR VOTE 


Farm Advisory Council of the Republican National C 


335 South Michigan Avenue, Chicago, Illinois. 
I would hire these men for these jobs: 


1. Roosevelt () Landon ( 4. Roosevelt 
2. Roosevelt | Landon |} 5. Roosevelt 
3. Roosevelt Landon |} 6. Roosevele | 
Name _ 

Address _ 


Landon 7. Roosevelt Landon [) 
Landon [) 8. Roosevelt [) Landon [) 
Landon — 9. Roosevelt (1) Landon [) 

10. Roosevelt () Landon [) 


New type of political copy launched by Republicans. 
(Story on page 43.) 


Garter, Girdle 
Displays Use 
Mirror Device 


Chicago, Sept. 17.—A. Stein & Co. 
will use newspapers in 65 principal 
cities and 21 magazines for their fall 
and winter advertising effort, the 
largest in the company’s existence. 
In addition, the company has made 
preparation for installation of 10,000 
elaborate window and department 
displays by retailers. 

Products to be spotlighted are Paris 
garters and Paris Monogram sus- 
penders with Free-Swing backs, 
Hickory foundations and_ girdles, 
Marvelite dress shields, and Mar- 
velox sanitary belts. 

The Hickory foundation advertis- 
ing will urge women to “Buy Al] 
Three”—foundation for formal, girdle 
for about-town, and pantie for sports 
and spectator wear. 

To help corset departments “sell 
all three,” Joseph M. Kraus, advertis- 
ing manager, said, an unusual mirror 
reflector display has been designed. 
The display shows three women, 
wearing formal, about town, and 
sports apparel. These figures are 
lithographed on heavy cardboard, and 
face a mirror. Illustrations on the 
reverse side of the cardboard figures 
show the women wearing undergar- 
ments, which are seen in the mirror. 
The display frame and base are of 
genuine walnut. 

Another display, for Paris Free- 
Swing suspenders, utilizes the mirror 
device also. The cardboard front 
shows a man wearing a suit, while 
the reverse of the figure, shown in 
the mirror, shows the man coatless. 
thus revealing the non-skid feature 
of the suspenders. 

McJunkin Advertising Company is 
in charge. 


Dreyfuss Joins Macy 


Arnold Dreyfuss has resigned from 
Modern Art Studios, Inc., New York 
and Chicago, where he has been in 
charge of manufacturers’ display, te 
join the sales promotion department 
of R. H. Macy & Co., New York. He 
will handle point of sale advertising. 


“Pathfinder” Is Sold 


to Sevellon Brown 


George Dean Mitchell, publisher of 
the Pathfinder, has sold the publi- 
cation to Sevellon Brown, managing 
editor of the Providence, R. I., Jour- 
nal and Bulletin. Mr. Brown in- 
herited a share in Pathfinder last 
February. 

Mr. Mitchell, who founded Path- 
finder in 1894, will devote himself to 
private pursuits. 


Joins Kaye Agency 
Helen Little, for many years asso- 
ciated with Griswold-Eshleman Co., 
and more recently with the Republi- 
can National Committee, will join 
Stanley Kaye Advertising Agency, 
Cleveland, Oct. 1. 


BANKS PONDER 
COMPETITION IN 
CHANGING WORLD 


Nashville, Tenn., Sept. 17.— New 
fields and new competition require ip. 
auguration of aggressive advertising 
and injection of a “romantic” appea} 
into financial copy, prominent speak. 
ers told the 21st convention of the 
Financial Advertising Association. 

In the trust field, aggressive com. 
petition is being offered by the lega) 
fraternity, insurance companies and 
investment trusts while in the say. 
ings field building and loan associa- 
tions, postal savings and government 
“baby bonds” are cutting a wide 
swathe. 

“Fundamentally,” declared C. H, 
Handerson, account executive for Mc. 
Cann-Erickson, Inc., Cleveland, and 
former president of the F. A. A, 
“trusts are purchased out of emo- 
tions. Cold figures bulk large in the 
pathway of sales, but the desire to 
have a trust of almost any type is 
basically an emotional desire.” 


Suggests Case Method 


Suggesting application of the case 
method in trust advertising, Mr. 
Handerson pointed out that insurance 
companies are skilfully applying the 
emotional appeal based on a series 
of timely approaches, developing a 
sequence of desires. 

“Today, men and women of any 
financial competence are peculiarly 
sensitive to security,” he pointed out. 
“Interest rates are so low that they 
have funds available and are recep- 
tive to new investment ideas. 

“It only remains to seize this blaz- 
ing torch and carry it forward with 
renewed advertising and sales vigor, 
realizing that as we do so we are by 
the same token winning an increased 
respect for and knowledge of bank- 
ing.” 

New types of trust were suggested 
by Mr. Handerson, with development 
of an appeal for women. 

Many women do not like the trust 
idea, according to his observation, 
because it derogates their financial 
ability. 

He suggested that the right appeal 
to women would find them initiating 
the trust idea rather than combat- 
ing it. 

Pointing to competition of building 
and loan associations, postal savings, 
federal savings, government bonds, 
stocks and bonds, real estate and 
commodities, Merrill Anderson, New 


(Continued on Page 6) 


getting an adequate volume. of advertising from 
_ your Eastern territory? We should like to talk to you © 
we may be willing to guarantee you a sens 
‘more advertising than you now carry. ie 
Already this year we have obtained more kee 
_ three hundred thousand dollars in advertising for 
_ one publication, two hundred thousand dollars for _ 
another, and for another—whose regular advertising 
department we have handled for six years—we ha 
been securing a larger volume than in 1928. 
__ During the past twenty-five years we have devel- 
oped contacts with advertising agencies and also 
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ADVERTISING AGE 


The 


REASONS WHY 


Puck—The Comic Weekly is 
a logical Basic Advertising Medium 


] The Broadest Base in Advertising. Puck —The Comic 

Weekly provides the broadest single base upon which to build a 
comprehensive national advertising program — nearly six million 
families— more than 20,000,000 potential readers. Puck —The 
Comic Weekly comes nearest to being America's all-sufficient 
advertising medium. 


ys Medium-in-Motion. It does more than merely expose ad- 
*vertisements to this vast audience -it presents them in an 
environment which makes reading inevitable. 


3 The Largest Single-Medium Whole-Family Circu- 


lation. Besides the normal adult readership in nearly six 
million homes, Puck -The Comic Weekly has from ten to fifteen 
million juvenile readers, a million of whom will become heads of 
families each year. 


4 low Cost Per Family Reached. A big 4-color page 

(14%" x 19%"), 24 times the size of the standard national 
weekly magazine page, costs only 3 mills per family. This rate is 
low for Puck —The Comic Weekly's adult circulation alone, with- 
out considering the millions of juveniles who constitute a con- 
tinuous circulation bonus. 


N Concentration in Best Buying Areas. Puck -The 

Comic Weekly reaches an average of 42.4% of all families in 
627 out of the 995 key cities of 10,000 or more population. In these 
995 key cities 70% of all the nation’s retail sales are made. 


One Policy—One Make-Up. Puck -—The Comic Weekly is 
one publication — not seventeen. It has one editorial policy— 
one cast of characters—one make-up-—one quality of printing. 


7 Maximum Visibility— Minimum Competition. 
Each advertisement in Puck—The Comic Weekly receives 

spotlight position—the number of advertisements per issue is 

limited, thus assuring each advertiser maximum attention. 


One and Only 
ORIGINAL CAST 


— 


enna 
m 


or 
orrice 


The same on Main Street as on Broadway 


It’s the cast that makes any show a success. It’s the cast that draws the crowd. The stronger the cast, the 
greater the attraction. An All-Star Cast has the strongest pull of all. Henry Irving or E. H. Sothern playing 
in Hamlet meant box office successes; Caruso in Pagliacci assured a packed house from the pit to the gallery. 


There is magnetism in the stars. 


Jiggs & Maggie, Popeye, Tillie, Skippy, the Katzenjammer Kids, 
Flash Gordon, Barney Google, Toots & Casper, the Little King 
and Company are the original and only All-Star Cast in ‘‘comics’’. 


Check the readership of Puck —The Comic Weekly in New York 
City or San Francisco. ..in Millis, Massachusetts or Milledgeville, 


Georgia. Everywhere it goes, this same All-Star Cast holds the family group. 


rapt attention of men, women and children — young and old alike. 


In nearly six million homes Puck — 
The Comic Weekly is read by the 
whole family. (A recent survey again 
confirms this.) Its intensely human 
portrayal of the basic themes of life, 
literature and drama — laughs, loves, 
thrills and tears—have held the interest 
of the nation for three generations. This 


959 Eighth Avenue 
New York 


bols Mese Mortals be!2) 
3 


“pf et 


FOUNDED 1876 


COMIC WEEKLY 


HEARST 


is the longest run ever known in the entire field of entertainment. 


Full page advertisements in Puck — The Comic Weekly capture 
the same degree of interest developed editorially by the All- 
Star Cast. Experienced advertisers are successfully using the 
same editorial technique to sell their products to this responsive 


Remember, it’s the cast that makes the comics. The one and only 


All-Star Cast is in Puck — The Comic 
Weekly. It’s your surest guarantee 
of star pulling power. 


We would welcome the opportunity 
to show you what the All-Star Cast 
has done for other advertisers. Please 
phone COlumbus 5-2642 New York 
or Superior 6820 Chicago, 


Palmolive Building 
Chicago 
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Georgia Poster Group 
Re-Elects Officers 


All officials of the Outdoor Adver- 
tising Association of Georgia were 
re-elected at the association’s recent 
convention in Brunswick. 

C. D. Smith, Columbus, is presi- 
dent; H. H. Estes, Gainesville, 
vice-president, and George Ripley, 
Atlanta, secretary-treasurer. 


New Hampshire Plans 
Fall Foliage Copy 


Six out-of-state newspapers will 
carry advertising of the State Plan- 
ning and Development Commission 
of New Hampshire, calling attention 
to the fall scenic splendor of the 
state. 


Lawrence Jones, 
Jr., Distillery 
Executive, Dies 


Louisville, Ky., Sept. 15.—The 
career of Lawrence Jones, Jr., 38, 
chairman of the executive commit- 
tee of Frankfort Distilleries, Inc., 
was cut short yesterday, when 
Mr. Jones succumbed to a ten days’ 
illness of pneumonia. 


Made Rapid Climb 


After completing his early educa- 
tion in Louisville, Mr. Jones attended 
Yale University. He left school at 


the outbreak of the World War to 
enlist in the Navy. Returning to 
Louisville, he enjoyed a rapid rise in 
the management of affairs of Frank- 
fort Distilleries, Inc., maker of the 
widely-advertised Four Roses, Paul 
Jones, and other whiskies. 


Headed Salt Company 


In addition to his connection with 
Frankfort Distilleries, Mr. Jones was 
also president of the Jefferson Island 
Salt Company, extensive distributor 
of packaged salt. 

Mr. Jones was the only son of 
Lawrence Jones, Sr., executive direc- 
tor and former president and board 
chairman of Frankfort Distilleries, 
and previously head of the famous 
pre-prohibition house, the Paul Jones 
Company. 


Charles F. McCabe, of 
‘Milwaukee Leader’ Dies 


Milwaukee, Wis., Sept. 15.—Charles 
F. McCabe, 55, national advertising 
manager of the Milwaukee Leader, 
died Sept. 11 at his home here. 

Mr. McCabe, who had been in the 
advertising business 30 years, was 
associated with the Milwaukee Jour- 
nal from 1917 to 1929. Prior to join- 
ing the Leader, he served the Mil- 
waukee Sentinel and Wisconsin News. 


Thomas, Pioneer in 
Automobile Field, Dies 
Buffalo, N. Y., Sept. 15—Edwin 
Ross Thomas, 85, pioneer in the auto- 
mobile industry, died here today. 
Mr. Thomas was the manufacturer 


There's a big unexploited market for modern home heating 


systems in Jacksonville and its trade area. 


Hundreds of new homes are going up; most of them better. 
class dwellings that can afford good equipment. Yet, although 
their owners are vaguely aware of the desirability of modern, 
engineered heating methods, many of these homes will be com- 


pleted with old-fashioned heating. 


Why? Because there has been a lack of aggressive advertis- 
ing and merchandising of heating equipment in this market. 
Manufacturers have taken it for granted that Florida offered lit- 
tle sales opportunity. So they have neglected to kindle latent 


desire into active buying flame. 


There's a grand selling opportunity here for you. 
eralized appeals won't strike pay dirt. You'll have to know this 


To manufacturers 
heating 


ing agencies, 


opportunities 


equipment 
and to their advertis- 
the 
Times-Union offers as- 
sistance in supplying 
information and accu- 
rate data about the 
and 
characteristics of this 
superb market which 
is now going begging. 


of 


C4 


New York 


Philadelphia 


Chicago 


market intimately; to learn the problems and the language which 
are peculiar to the climate. 


And after you have tailored your advertising story to the 
idiosyncrasies of the region, you'll have to present it through the 
one great shopping medium of Florida—the Florida Times-Union. 


Told through the advertising columns of the daily Times-Union, 
your sales message will go into 89% of all literate Jacksonville 
families; of 68% plus of ALL families in Jacksonville's rich trading 
area; Sunday circulation goes into 96% of literate city zone 
homes; 73% of ALL trading zone families. 


orida Times-Union 
LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA'S LARGEST NEWSPAPER Sunday 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Los Angeles 


Detroit San Francisco 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


But gen- 


Seattle 


of the famous Thomas Flyer, which 
won the ‘round the world New York 
to Paris race in 1908. 

In 1908 Mr. Thomas embarked 
upon manufacture of automobiles in 
Buffalo. He was the sole owner of 
the E. R. Thomas Motor Co., which 
became one of the world’s leading 
automobile concerns of the time. 

Mr. Thomas at one time controlled 
Chalmers Motor Company. 


Birmingham, Founder of 


‘Fourth Estate,’ Passes 
New York, Sept. 15.—Ernest F. 
Birmingham, 76, founder of The 
Fourth Estate, died Friday of arterio 
sclerosis. 
Control of The Fourth Estate 
passed to Editor and Publisher sey- 
eral years ago. 


Death Takes Keenan 

Philadelphia, Pa., Sept. 15.—Ed 
ward V. Keenan, well-known photo- 
engraving salesman, died suddenly 
at his home here. He had been 
associated with The Chestnut Street 
Engraving Co., Philadelphia, for nine 
years. Previously, he was in produc- 
tion departments of several advertis- 
ing agencies. 


Charles H. Cole Taken 

Milwaukee, Wis., Sept. 15.—Charles 
H. Cole, 69, prominent in local adver- 
tising circles for 25 years, died Sept. 
5 at his home here. A native of 
Minneapolis, Mr. Cole came here in 
1898, and in 1909 became advertising 
manager of the old Thomas Cusack 
Company. 


Artist Passes 

Milwaukee, Wis., Sept. 15.—Felix 
F. Altenbach, 37, commercial artist, 
died here Saturday after an illness 
of three months. He had been em- 
ployed by local lithographing and 
engraving companies, and at one 
time conducted a studio in the Plank- 
inton Bldg. 


Agency Man Dies 
Montclair, N. J., Sept. 15—Edmund 
Bartlett, 63, head of a New York 
advertising agency bearing his name 
for more than 30 years, died Sept. 8 
after a month’s illness. 


Liggett Employe Dies 
Boston, Mass., Sept. 15—John J. 
Wrenn, for nearly 20 years associated 
with the advertising department of 
the Liggett drug stores in Boston, 
died Wednesday at his home in Ros- 
lindale, 


Asks Tobacco Parley 


The Retail Tobacco Dealers of 
America, Inc., has requested the 
Federal Trade Commission to call a 
trade practice conference for the 
industry, a plea recently voiced by 
wholesalers. The retailers’ request 


cites “prevalent havoc-working, un- 
ethical and unfair business prac- 
tices.” 


Plans Completed 
for 11%4 Million 
Dollar Show 


Chicago, Ill., Sept.” 21—(A. B. C., 
A. B. P.)—Plans for the Baking In- 
dustry National Conference and Ex- 
hibition at Atlantic City, September 
26 thru October 1 are completed. Ex- 
hibits have been arranged to use all 
of the 75,000 square feet of floor space 
available. Right now $1,500,000 worth 
of bakers’ machinery and equipment 
is being packed and shipped to be 
shown. 

Because the industry is taking such 
an interest the attendance will prob- 
ably exceed all previous expositions. 
Large attendance means large sales. 

Your advertising in the October 
17th Convention issue of BAKERS’ 
HELPER will capitalize on the in- 
tense interest in this big event. 

For complete details on this impor: 
tant Convention-Exhibition issue, 
write BAKERS’ HELPER, the Maga 
zine of Bakery Practice and Manage 
ment, 330 S. Wells St., Chicago, Illi 
nois. BAKERS’ HELPER is repre 
sented in New York by W. F. Leggett 
10 E. 39th St., Phone CAledonia 5-5503. 


(Advertisement) 
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AGAZINES 


in the VOLUME MARKET 


Many forces made the Volume Market: Higher incomes, lower prices, time payments wiped out old market 
boundaries—made ONE place for sales. National advertising, fathered by national magazines, was an important 
factor in the creation of wants, in the expansion of market potential to the present twenty million families. 


a 


To sell the Volume Market, advertisers use many means: Of the first hundred national advertisers last year, 
two out of three used “all three” —radio to reach people; newspapers to reach people in places; magazines 
to reach kinds of people in places. And better than nine out of ten used magazines. 


MAGAZINE is not a matter of se- people are different—not in their pocket- The combination of an editorial pat- 
rials and slick paper, of fiction and four- _—_ books, only a little in their addresses, _ tern c/ose to people, and a package designed 
color plates. The distinguishing function mostly in their minds. for sales, is the reason why more people buy 
of a magazine is not its appearance, but Liberty week by week than any other 


the selectivity of circulation resulting from 
its editorial pattern. And the value of that 
editorial pattern to the advertiser is mea- 
sured by both the kind and the quantity 
of people it gathers. 


magazine. 


HUS, measured by incomes and ad- 
dresses, Liberty’s millions differ little 
from those gathered by other editorial 
patterns: a little greater percentage in the 
income groups where the most business is 
Whenever you gather large enough done; somewhat more circulation in the 
groups of people, the law of averages has _ larger places where sales are easier and 
its way. Hence, the readers of all large _—more plentiful. Of far greater importance, 
circulation magazines differ but little — is the kind of people who read Liberty. Per- 
when measured by income, age, or geog- _ haps the best way to visualize them is to 
raphy. The important difference in maga- _ look at the shape of the holes of the edi- 
zine circulations is in the kinds of people torial strainer which gathers them. 
separated by the editorial strainer. In To even the most casual student of 
fact, magazines are different only because editorial techniques, Liberty is notably 
journalistic. This magazine was started 
by newspapermen, has always been edited 
by those with a feeling for the public 
pulse. That’s why even Liberty’s fiction 
is as topical as its timely articles. 
Next, perhaps, is a dramatic treatment 


Ye, 


HOW THEY SPEND — Measure markets by sales 


: j : a and you'll find that 80% of the buying is done in B, 
which gives articles the readability of fic- _C, and D income groups ($1000 to $5000 a year). See 


tion. Then, Liberty is human— Jecause how big circulations parallel national brand purchases 
people are most interested in people. This es Ser par eae. 

personal approach brings warmth and un- 

derstanding even to such abstractions as — calls to like. Naturally, this edi- 


taxes and world finance. Throughout, torial pattern attracts people with a 
Liberty is liberal, realistic, fast-moving. _ like attitude toward life: people who live 
Beyond adjectives, is a quality of excite- | for today—and who enjoy the materials 
ment, of enthusiasm for life and living, of living; people who are responsive, open- 
which runs through every page and minded and open-handed; people who 


paragraph. feel as well as think. 

This editorial pattern has given Liberty Among such people, advertising gains 
a wide public acceptance. But there is its greatest sales velocity. Liberty has 
another factor, and that is Liberty’s pack- gathered millions of these people from 


WHERE THEY BUY—Here are retailsalesbycity = aoe. Like all successful packages, Liberty’s the great anonymous mass. And these 
size groups. See how magazines parallel sales oppor- 


tunity. A retail sale itself, Liberty naturally bulksup | 'S designed to do just one thing—sell particular millions can be reached only 
where most sales are made. its contents. through this particular magazine. 


Libe rty 
The bheait ote Vane Mabe? 


NEW YORK +« CHICAGO « DETROIT * BOSTON «+ SAN FRANCISCO ¢« TORONTO « MONTREAL 
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BANKS PONDER 
COMPETITION IN 
CHANGING WORLD 


(Continued from Page 2) 


York, president of the agency of that 
name, urged that advertising for sav- 
ings deposits, despite the fact that 
many banks are overburdened with 
inactive cash, should be maintained. 

Bankers have no desire to lose 
money on an account but if they can 


earn a small profit or break even 
for the time being, it is good policy 
to stimulate savings deposits, he 
argued. 


Persistent Effort Needed 


Describing the New York city sav- 
ings banks’ co-operative effort on in- 
creasing the number of savings ac- 
counts, he asserted that savings 
banks and commercial banks with 
savings departments can’t afford to 
“run one train a day in each direc- 
tion” just to hold their franchises. 
When the trend turns, this type of 
business will be badly needed. 

Among the many phases of activity 
for current bank promotion, he out- 
lined the “amortized mortgage” cam- 
paign of the Dime Savings Bank of 


Brooklyn. The plan contemplates 
monthly payments which cover in- 
terest and in three to twenty years 
wipe out the principal. 

As a new field for bank activities, 
he said this plan, under a simple, 
readily understood name like “thrift 
mortgage,” is due for great popu- 
larity. 

“It seems to me an exciting and 
challenging thing,” he concluded, 
“that we have so many opportunities 
each day to make friends and cus- 
tomers for our banks. I cannot help 
believing that as the new attitude 
toward savings crystallizes — and 
gives way, in turn to newer atti- 
tudes—the men who guide the adver- 
tising destinies of banks which 
handle savings will find themselves 


with more to do and better weapons 
for doing it and will receive 
a still better grade of cigars for hit- 
ting the bulls-eye.” 

Greater selectivity in promotion for 
new trust funds must be exhibited, 
D. W. Laing, new business manager, 
Northern Trust Co. Chicago, told the 
convention. Increased taxes, greater 
administration expenses and other 
factors have tended to make many 
trusts unprofitable and these must 
be turned away, with concentration 
placed on “better business instead of 
bigger business.” 


Should Show Solidity 


Declaring that trust companies 
need to demonstrate to the public 
their firm foundation, A. Key Foster, 


IN THIS CORNER 


is concentrated, day in and day out, 16 to 20 pages of 


news about making money. 


$$$ 31,000 copies (priced at $18 a year), go to those 


selected long-headed gentlemen who realize that while any 


number of people can make cars, canned goods or corn 


plasters, few indeed can make money. 


$$$ To help these presidents, treasurers, directors, bank- 


ers, stockholders and investors make money, The Wall 


Street Journal maintains an international service to give 


them quickly, reliably and fully all the world’s news 


about making money. 


$$$ No batting averages, sweeps winners, political trap- 


eze flying or social errors dilute the business in hand. 
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$$$ In return for this attention to business, the readers 


of The Wall Street Journal give the news columns and the 


advertisements such a thorough combing that a great many 


more additional advertisers can share its advantages. 


$$$ He who shows these readers a way to profits will 


profit by his works. 


$$$ In particular, advertising agencies, national maga- 


zines, metropolitan and large urban newspapers, radio 


chains, farm papers, outdoor and transportation media 


and all other merchandising services are invited to tell 


their story in The Wall Street Journal of which 84 of the 


largest 100 magazine advertisers buy 453 copies; 80 of 


the largest 100 newspaper advertisers buy 383 copies; 69 


of the largest radio advertisers buy 297 copies. 


WALL STREET JOURNAL - Member ABC 


“a 


i 


he MONEY MAKERS 


assistant trust officer of the Birm. 
ingham Trust and Savings Co., Birm- 
ingham, Ala., urged extension of 
advertising efforts “now.” But copy 
should be tempered with respect to 
promises and statements around sery- 
ices to be rendered, he said. 

“I believe one of the great mis- 
takes of trust men in the past was 
a tendency toward high pressure 
methods in advertising,” he said. 
“We must solicit our new trust busi- 
ness more carefully than we did in 
the past, being sure that the busi- 
ness we accept will be estates of such 
type that we can handle them at a 
profit to the company.” 

“As a result of fundamenta! 
changes in our banking structures, 
the far sighted banker is looking fo: 
new sources of profit,” Albert Jour. 
neay, vice-president of the Purse 
Company, Chicago, pointed out. 

The trust field, he declared “is an 
acre of diamonds” waiting to be 
searched. It is less than 25 per cent 
developed, and a definite need exists 
for analyzing this market to de. 
termine its full potentialities and 
launch aggressive programs to real- 
ize them. 

For vigorous trust promotion, John 
H. Stevenson, McGraw Hill Publish- 
ing Co., New York, described the ad- 
vantages of class publications as a 
medium. 


Trust Selling Selective 


“The selling of trusts is essentially 
a selective sales operation,” he said. 
“confined, so far as personal efforts 
are concerned, to two types of pros- 
pects—those who already have sub- 
stantial financial interests or those 
whose earnings enable them to carry 
heavy insurance and accumulate 
other assets. 

“The trust company market, then 
is narrowed down to a relatively 
small number of individuals. Sound, 
well planned trust advertising, is not 
only a profitable investment for trust 
companies, but a responsibility.” 

The advantages of class publica- 
tion advertising he summarized as: 
concentration of effort on a highly 
selective group who are logical pros- 
pects, elimination of waste circula- 
tion, delivery of advertising mes- 
sages to more good prospects per 
advertising dollar than any other 
type of medium, paving the way for 
personal solicitations, building na- 
tional prestige, strengthening cor- 
respondent relations, educating log- 
ical prospects to the advantages and 
safety of trust service, and reaching 
men who control the investments of 
large corporations as well as those 
with personal wealth. 

“Advertising is not the answer to 
all the new business problems of a 
trust company,” he declared. “It is, 
however, the key that will turn the 
lock, provided it is put in the right 
lock.” 


Brisacher Adds Two 


Vernon Wosnak has joined the Los 
Angeles office of Emil Brisacher and 
Staff, Ine., as art director. W. W. 
Phipps. formerly with Beaumont & 
Hohman, has joined the plan and 
copy department, Los Angeles office. 


The business paper that 


“PACKAGED” 


A $200,000,000 MARKET 


@ Because dealers have been attracted 
to this fastest growing market from over 
thirty different fields, they represented a 
scattered market until AUTOMATIC HEAT 
and AIR CONDITIONING qualified them 
as readers on the basis of this new in- 
terest. Where these dealers come from 
how they operate. market potentials, dis- 
tribution policies—all this and more is con- 
tained in the just-released ‘‘The Automatic 
Heat and Air Conditioning Market.’’ You 
will want a copy. Ask for it on your busi- 
ness letterhead. 


~ Automatic Heat 
‘ and “Si ca 
ir Conditioning 


1900 PRAIRIE AVENUE. CHICAGO 
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ADVERTISING AGE 


—— 


AT ALL 
THREE 


Evening Newspapers 


THE 


NEW YORK 


CHICAGO'S 


fa). TIMES 


RE NEWSPAPER 


NATIONAL REPRESENTATIVES 
SAWYER-FERGUSON-WALKER CO. 


DETROIT 


the Free has Rada D, 
lidevebiong Gans fer SHonscantive 


CHICAGO 


HE man who sells your goods across the counter knows that the 

TIMES in Chicago is doing a job for his advertising dollar. He’s 
on the ground watching the day by day swing of Chicago’s evening 
newspaper readers to the TIMES. More than 279,000 have formed 
the TIMES habit since 1929. The merchant sees the direct results of 
every ad. And because of these results, he has placed more and more 
of his advertising appropriation in the TIMES EVERY MONTH 
for the past 34 CONSECUTIVE MONTHS. The total lineage in- 
crease for this period is in excess of 1,900,000 lines. 
Chicago’s only tabloid has “arrived.” It is forging ahead. No longer 
can it be said that Chicago’s evening field is changing—it has definitely 
CHANGED and the TIMES has changed it. 


Compare the circulation and advertising trends of all three evening 
newspapers for the past three years, and you'll be convinced that no ad- 
vertising campaign in America’s second largest market is adequate un- 


less it includes the TIMES. 


Asli 


While the TIMES has been 
stepping up in advertising 
and circulation, it has been 
stepping down. in milline 
rates. The TIMES now 
offers the mi. milline 
rate in Chicago's evening 
fleld and the lowest milline 
rate for evening newspapers 
in the United States. 
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| Open 17- Mile 
i ‘Sodium Light’ 
; Highway in N.Y. 


Schenectady, N. Y., Sept. 18.—The 
new “sodium light” developed by 
General Electric Company and de- 
signed to eliminate traffic hazards 
from night driving, was placed in 
operation tonight on the 17-mile high- 
way from Schenectady to Schoharie 
County. 
Marking the largest commercia] 
Faahe installation of this new type of in- 
aa candescent lighting, inauguration of 
the new “path of gold” was celebrated 


by a special program over WGY, 
Schenectady. 

The sodium lights make it possible 
for a motorist to operate a car in 
safety with only parking lights, and 
at the same time illuminate the 
road for pedestrians. Plans are being 
made similarly to illuminate all 
Schenectady county roads. 


T ypographers to Meet 
The 10th annual convention of the 
Advertising Typographers of America 
will be held Oct. 19-21 at The Green- 
brier, White Sulphur Springs, W. Va. 


Represents ‘‘Review”’ 

Effective Oct. 1, Theis & Simpson 
Co., New York, will again represent 
the Virginia Daily Review, Clifton 
Forge, in the national field. 


Schaefer Beer Folder 
Pictures 22 Presidents 


Declaring that Schaefer beer has 
been “The choice of all parties” since 
1842, when the F. & M. Schaefer 
Brewing Co., Brooklyn, N. Y., was 
founded, a new mailing piece issued 
by the company pictures all Presi- 
dents of the United States under 
whom Schaefer beer has been served. 

The company asked dealers to hang 
the folder in a prominent place tu 
settle current political debates. 


Gets Sauce Account 


Sir William Worcestershire Sauce, 
New York, has placed its account 
with W. I. Tracy, Inc., New York. 
Newspapers and magazines will be 
used. 


GIVE CAR LIFE 
GUARANTEE FOR 
NEW KATHANODE 


Akron, O., Sept. 16—Carrying an 
unconditional guarantee to last as 
long as the motorist owns his car, a 
new type of “Kathanode” storage 
battery has been projected into the 
automotive replacement market by 
the new Kathanode Corporation, a 
subsidiary of the National Battery 
Co., of St. Paul, Minn. Companies 


, a 
+O Vat ee: 
BRYON 


BUYING AT MACY'S IN NEW YORK 


YOUR BIGGEST MARKET 
" -people between 25 and 35 


...in the “Age of Accumulation” 


RADIO BUYERS 
UNDER 25 oo 


MORE BUYERS... AND MORE COSMOPOLITAN 
READERS ...IN THE **AGE OF ACCUMULATION” 


OVER 35 YEARS OLD 


FLOOR COVERING BUYERS 


IN THESE 10 YEARS more goods are bought 
than in any other period of life... 


OW OLD are the people who 
actually buy your goods? 

If you sell penny candies or wheel 
chairs, the argument’s off. If you 
sell rugs or beds or stoves, you may 
be surprised hoz many of your pros- 
pects fall into one ten-year age group 
—people between 25 and 35. Let’s 
call this the ‘Age of Accumulation.” 

People between 25 and 35 accumu- 
late more goods of nearly every kind 
than any other ten-year group. 

7 * * 
In the middle twenties, incomes start to 
rise because maturity has been reached. 
It’s an axiom in industrial America that 
a man’s “through at 40.”” He’s not really 


IT PEAKS HIGHEST IN THE 


through . . . he and his wife are only 
through their high-speed accumulation 
of the things they want in life. . 
ily ...ahome...an automobile... a 
radio... a refrigerator... a vacuum 
cleaner... and a long list of “‘accumula- 
tion goods” which go to make up the 
sum of human comfort. 

The importance of this age factor in 
selecting media and writing copy will be 
readily recognized by. manufacturers, 
distributors and advertising agencies. 

Cosmopolitan, of all the large national 
magazines, most nearly parallels the 
market for goods. Cosmopolitan’s circu- 
lation concentrates where buying is 
heaviest—1n the “Age of Accumulation” 
—your biggest market! 


-atam- 


30°, of radio purchases are made by 
men and women between the ages 
of 25 and 35. This same wide-awake 
age group constitutes 36.2% of Cos- 
mopolitan’'s readership. 


VACUUM CLEANER BUYERS 
OVER 35 YEARS OLO 


as® 

THE AGE 
OF ac. 

CUMULATION ” 


36% of vacuum cleaner buyers and 
36.2% of Cosmopolitan's readers are 
concentrated between the ages of 
25 and 35—in the heavy -buying ‘‘Age 
of Accumulation."’ 


a leading automobile finance company, and Starch magazine 


Figures from surveys by Market Research Corp. of America, 
studies. Detailed data on these and other purchases on request. 


“AGE OF ACCUMULATION” 


35.5% of floor coverings are bought 
in the ‘‘Age of Accumulation."' Note 
how Cosmopolitan’s readers also 
concentrate in this—the heaviest 
buying market. 


WASHING MACHINE BUYERS 


37% of washing machine sales are 
made to people in the ‘Age of 
Accumulation."' Another instance 
where Cosmopolitan's readership 
parallels the market for buyers. 


| 
} 


Copyright, 1936, Cosmopolitan Magazine 


How Cosmopolitan builds 
and holds its audience in 
the “‘Age of Accumulation”’ 


IN OCTOBER, 1,800,000 alert 
magazine buyers and two and 
a half times that many total 
readers will read the latest 
Cosmopolitan. 36.2% of all 
these will be between 25 and 35. 

Cosmopolitan is edited to 
entertain an intelligent, 
eager, up-to-the-minute au- 
dience. Cosmopolitan prints 
more best sellers and more 
top-rank short stories than 
any other magazine. 


FAIR WARNING 


You'll have JUNE Inside 


AND AIR CONDITIONING 
See Your Oester NOU 


Typical copy now running in mage- 
zines and newspapers for Minneapolis- 
Honeywell. 


licensed to manufacture and mer- 
chandise the new battery include 
B. F. Goodrich Rubber Company and 
General Tire & Rubber Co., of Akron, 
National Battery Company, Vesta 
Consolidated, Inc., Richfield Oil Com- 
pany, of California, Pure Oil Com- 
pany and the Gould Storage Battery 
Corporation. 

The Saturday Evening Post of Sept. 
12 carried the initial advertising 
broadside on the Kathanode battery 
for Gould, General, National, Pure 
Oil, Richfield Oil and Vesta. This week 
B. F. Goodrich Company announced 
the addition of the Kathanode bat- 
tery to its present line. 


Comes from England 


The Kathanode process, developed 
in England and covered by British 
patents, consists of use of a specially 
constructed porous and flexible spun- 
glass mat on either side of the posi- 
tive plate of the battery. Lead par- 
ticles in the plate, the active battery 
materials upon which the electrolyte 
acts, are held in place against the 
plates by the spun-glass mats, instead 
of falling to the bottom of the cell. 
This permits the use of larger plates, 
giving the battery longer life and 
greater durability, it is claimed. 

The average ownership of the auto- 
mobile is placed at between three 
and one-half and four years, and the 
Kathanode battery, it is claimed, 
will last at least four years. The “as 
long as you own your car” guarantee 
applies only to batteries in passenger 
car service. Commercial car bat- 
teries carry a guarantee of 18 months, 
or 36,000 miles, while truck batteries 
carry a guarantee of 12 months or 
24,000 miles. These guarantees are 
all considerably in excess of present 
practice. The Kathanode battery 
will sell at a considerably higher 
price than standard batteries. 


“College Widow” Soon 


College Widow, a new five-cent 
monthly, will start Oct. 6 from 480 
Canal St., New York. 


ST Newspaper 
in OMAHA 


for over 20 years in 


®@ CIRCULATION 
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Omaha World-Herald 


0 
National Adv. Representative 
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THE DAILY OKLAHOMAN end OKLAHOMA CITY TI 


ACCURATE 
REGISTER 


Drive Your Sale-Story Home With 
in the OKLAHOMAN and TIMES.... 


COLOR advertising in the Oklahoman and Times 
drives home sales stories with telling force in the 
Oklahoma City market! It nails reader attention 
- . beats down indifference . . and pounds casual 
interest into sales-producing action. 


The quality of Oklahoman and Times COLOR ad- 
vertising is known throughout the nation. It is the 
result of ceaseless research; color trained craftsmen; 
especially prepared inks; faithful reproduction of 
colors; and special color printing equipment for 
high-speed rotary press work. To this modern equip- 


ment is added that priceless ingredient found in all 
quality products . . a craftman’s pride in a job well 
done. That is why Oklahoman and Times Color 
advertising REGISTERS . . mechanically, in read- 
ers’ minds, in your dealers’ cash drawers! 


Smash through to new sales highs in the Okla- 
homa City market. Add the selling power of color 
to your already effective Oklahoman and Times ad- 
vertising and drive your sales story home effectively 
in 9 out of every 10 Oklahoma City homes; in 6 out 
of every 10 in the trade area. 


Reach 9 out of every 10 Oklahoma City Homes 


National Representative - E'Katy Special Adve 
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SHOW DOMINANT 
AT F.A.A. MEET 


ville Convention 


Nashville, Tenn., Sept. 15.—Out- 
standing campaigns were placed on 
display here this week at the Herm- 
itage Hotel headquarters at the most 
pretentious exposition in the history 
of Financial Advertisers Association. 

The display included 139 exhibits, 
an increase of more than 30 per cent 
over past convention expositions. 

Included in the display was the 
“hard punching” series of the St. 
Louis Union Trust Co. in defense of 
the American system of business. 

Another series presented was “The 


ing so with the National Shawmut 


Bank, Boston. 


Union Trust Co., Cincinnati. 
Show Patron’s Products 


The manufacturing companies 
were given window display space in 


pany was flooded with requests for 
the opportunity to use its facilities. 

Christmas and vacation § saving 
plans likewise came in for heavy dis- 
play at the exposition and newspa- 
per, outdoor and direct mail presen- 
tations of these types of banking 
services were numerous. 

A “scare series” by the First Na- 
tional Bank, St. Paul, attracted com- 
ment. The series, directed to safety 
deposit box patrons, carried action il- 
lustrations of thieves in their sin- 
ister pursuits. 

The National Savings Bank, Al- 
bany, N. Y., featured four-color news- 
paper pages in an effective exhibit. 

A special tour of the exhibit for 


Cannon Dishcloth for 


One Cent with Chipso| 


the offer of a Cannon dishcloth for 
one cent with the purchase of a 
large package of Chipso. 

The offer was made possible by a 
special arrangement between the Cin 
cinnati company and Cannon Mills, 
Inc., New York. 


N. Y. Milk Campaign 


Endorsements of football coaches 
of Eastern colleges are being used in 
connection with a new juvenile pro- 
motion of milk, “Cadet Tom at West 
Point,” as part of New York State’s 
milk publicity campaign. 

Illustrated copy, prepared by J. M. 
Mathes, Inc., offers children a book- 
let on Tom’s adventures. 


Sprinter Seeks Cash 


W. B. Ziff Co., New York, has been | 


named by Marty Forkins to handle 
endorsements for Jesse Owens, 
Olympic star, on advertising for 
Negro newspapers. 


Park Lane Appoints 


The Park Lane, New York hotel, 


Experience of Mr. John Reid,” tell-| attending members and visitors has appointed Stuart, Ames & James. 
ing the story of a middle-aged man! was conducted by J. M. Easton, ad- Inc. New York. Newspapers and 
who wanted to set up a $250,000/vertising manager, The Northern] magazines will be used. Robert 


trust fund and his experience in do- 


Trust Co., Chicago. 


Ames is account executive. 


Detroit indices—such as 


And what a choice territory for quota makers! 


All 
employment, building permits, 


water connections and automobile deliveries—are the high- 


| PACKAGES FROM LATIN AMERICA 
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They will be on display at the forthcoming International Packaging Exhibit in the 
Graybar Bldg., New York. © 


New Approved 
Seal Started 


at Mooseheart 


Chicago, Sept. 17.—The Mooseheart 
“seal of approval” is being developed 
at Mooseheart, Ill., where 1,100 chil 
dren, wards of the Loyal Order of 
Moose, are brought up in “the health- 
iest city in the world.” Use of the 
seal is being extended to manufac- 
turers who make application and 
whose products meet standards of the 
Mooseheart Child Research Labora- 
tory. 

Thus far, Celotex Company, Sim- 
mons Company, Westinghouse _re- 
frigerators, Olson Rug Company, 
Wilson & Co., and Kalamazoo Stove 
Company have been given permission 
to use the new seal, reading, “Tried 
and approved at Mooseheart, the 
great child city.” 

The new plan had its genesis, ac- 
cording to Moose Magazine, official 
organ of the lodge, “in the desire to 
have every Moose family throughout 
the world enjoy all the privileges of 
health and home afforded the chil- 
dren of Mooseheart.” Manufacturers 
who have been accorded use of the 
seal “for tried and approved prod- 


ucts” will be identified monthly in 
the magazine. 


Piggly Wissly Onane 
Mississippi Stores 


Five Piggly Wiggly stores are be- 
ing opened in Mississippi, the parent 
corporation announced from  Cin- 
cinnati. 

New stores are located in Yazoo 
City, Grenada, Calhoun City, Durant 
and Canton. Stores in other cities 
will be opened soon. 


Check Reveals Value 
of Winter Postings 


A traffic count on four principal 
highways into Newark, N. J., made 
every Wednesday for a year by 
United Advertising Corporation, New 
York, revealed little variation in 
traffic throughout the year. 

In February, the lowest month. 
traffic was 90.9 per cent of the April 
level, while in August, the highest 
month, it was 113.9 per cent of the 
April volume. 


New Reference Book 


Chek-Chart Corporation, Chicago, 
will publish early in November 
Chexall Accessory Blue Book listing 
in tabular form, by makes and 
models, manufacturers’ specifications 
covering items required for emer- 
gency replacement service. 


, : Effective coverage in this Important Dual Market 
..«.two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 

ARE ABC 


HEADQUARTERS fat we | 


KEENEY PUBLISHING COMPANY Residential 


6 N. MICHIGAN . . CHICAGO Air Conditioning 


est since 1929. 


These are facts which sales managers already know, 
but here is one that also needs to be thoroughly recognized 
—the opportunity offered them to sell the Detroit market 
at low cost through Detroit’s HOME newspaper. 

Only newspaper with thorough coverage of the fin- 
ancially able homes, The News has the largest trading area 
circulation of any Detroit newspaper, and has that circula- 
tion so well in hand that 76% of the city total is HOME 
delivered. 


The Detroit News is delivered to homes that have 
read it for five, ten, even fifty years without lapse—homes 
of the stable earning type with four to five members mul- 
tiplying reader interest and translating it into a still greater 
potential market. 


The Detroit News 


THE HOME NEWSPAPER 


BOTH PAPERS i 
This Fall Detroit 
Will Present a Golden 
Opportunity for Ag- 
gressive Advertisers. 
Send for Book of 
Facts About Detroit 

and The News. 


Indusrrial and 
Commercial 
Air Conditioning 


———————————— 


Largest net AMERICAN BUILDER fim 


paid circula- 


AND BUILDING AGE 


A Simmons-Boardman Publication 
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t I @) n I n t A 105 W. Adams Street 111 Sutter Street 
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NEW YORK: |. A. KLEIN, Inc. CHICAGO: J. E. LUTZ 30 Church Street Union Bank Building 
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It takes over 11,000 newsboys 
fo serve 1,183,000 homes with 
ASSOCIATED WEEKLY 


every Sunday 


| families out of 
every 100- 
ores | e 
a te im the seven western states 
arent 


Cin- 


rant | PERCENTAGE of penetration not approached by any other publication—either in 
| A the 7 Western States—or anywhere else in the United States. 

ings But unmatched coverage is one thing — coverage where it counts is of still greater 

— importance. The market which Associated Weekly covers so thoroughly is one of the 

"New | three richest sales areas in the country in point of Spendable Money Income. Consumers 

ny in this vast region enjoy a scale of living 25% higher than the average for the nation. 

April 4 

ghest 

_ More Spendable Income... Higher Scale of Living 

> e In this territory Associated Weekly delivers your message through each of the twelve 

ssl ¢ largest individual markets, largest both from the standpoint of wholesale and retail sales 

tion: 4 volume. For your advertising, that means an intimate tie-in with your most important dis- 


tributors, for member papers are the favored medium of retail stores in those twelve cities. 


Color advertising — in the retailer’s chosen medium —unexcelled cover- 
age—of a rich market. A formula which can mean but one thing— 
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ASSOCIATED WEEKLY Is THE ALL-INCLUSIVE NAME FOR THE MAGA- 
ZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 
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SAN FRANCISCO CHRONICLE - OAKLAND TRIBUNE - SACRAMENTO UNION - LOS ANGELES TIMES 
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PORTLAND OREGONIAN - TACOMA LEDGER ~- SEATTLE TIMES - SPOKANE SPOKESMAN-REVIEW 
SALT LAKE TRIBUNE 
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Watch the State Legislatures 


The legislatures of forty-three 
states will be in session next winter, 
and unless all signs fail, there will 
be more bills offered affecting adver- 
tising and merchandising than ever 
before. While Congress will also be 
in session, some observers are of the 
opinion that the lawmakers of the 
several states will require closer 
attention than the national legisla- 
tors. 

There has been a marked disposi- 
tion in recent years to enact state 
legislation patterned after some of 
that proposed at Washington, even 
though it may not have been enacted 
into law at the national capital. 
Thus some states are already consid- 
ering proposals to legislate on food 
and drug matters along the line of 
the original Tugwell and Copeland 
bills, which have been considered but 
not enacted by Congress. 

The Department of Labor at Wash- 
ington is given credit in many quar- 
ters for having sponsored movements 
intended to aid the consumer, and 
these will be promoted by local 
groups in many communities through 
the introduction of bills which will 
throw various safeguards around the 
consumer by providing additional 


regulations and restrictions of busi- 
ness. Unfortunately, many of the 
professional friends of the consumer 
regard advertising as an economic 
waste, and therefore consider any 
restrictions placed upon it as an aid 
to the consumer. 

Hence advertisers may expect to 
find themselves confronted in various 
states with the threat of legislation 
affecting their products, their labels 
and their advertising. And this will 
probably continue to be the case, 
regardless of what Washington law- 
makers and administrators do or do 
not do. 

Eternal vigilance is the price of 
liberty, and business men, and espe- 
cially advertisers, will find it neces- 
sary to be on their guard against 
unfair and unreasonable restrictions 
proposed in the numerous bills which 
will be thrown into the hoppers of 
forty-three legislative mills early in 
1937. Advertisers, publishers and all 
others interested in the maintenance 
of legitimate advertising activities 
should therefore organize for effective 
opposition of adverse legislation, 
unless they are prepared to accept 
the handicaps which it will place 
upon them if enacted into law. 


Wrigley’s Advertising Plans 


A financial journal recently pub- 
lished a report to the effect that the 
William Wrigley, Jr., Company, hav- 
ing found that sales did not increase 
in proportion to recent increases in 
advertising expenditures, intends to 
reduce its advertising. The statement 
was commented upon favorably even 
in the advertising press. 

ADVERTISING AGE is not in the con- 
tidence of the Wrigley Company, and 
therefore does not presume to speak 
for its management. But since its 
business had its inception and growth 
through the aggressive, continuous 
and skillful use of advertising, the 
statement regarding its intention 
does not seem to us to reflect the 
permanent policies of the company. 
Perhaps certain plans and ideas have 
not been successful, and therefore 
will be discarded in favor of others; 
but the idea of a curtailment of 
Wrigley advertising, as a_ policy, 
would seem inconsistent with the 
program which has made the com- 
pany such an outstanding success. 

Wrigley advertising has increased 
the market for chewing gum enor- 
mously—and even yet it has not been 
expanded to a point anywhere near 
the limit. The stability of the Wrig 
ley Company in both sales and earn- 
ings, even during depression years, 


is largely a tribute to advertising, 
which has never allowed the public 
to forget that Wrigley’s products are 
pleasant, healthful, low-priced con- 
fections, available everywhere for five 
cents. 

Philip Kk. Wrigley, president of the 
company founded by his father, be- 
lieves in advertising just as strongly 
as did William Wrigley, Jr. He will 
undoubtedly change his advertising 
appeals and methods whenever he 
thinks he can improve them, but 
we do not believe that he will ever 
regard advertising curtailment or 
retrenchment as a correct policy for 
his company. 

Wrigley advertising, like that of 
cigarettes, is an essential factor in 
maintaining and broadening the 
market. A convenience item, Wrigley 
chewing gum has universal distribu- 
tion, because merchants know that 
through continuous, widespread ad- 
vertising, demand is certain and 
constant. Wrigley’s is a staple, and 
advertising has made it so. 

No successful advertiser permits 


himself to become too complacent. 
Discontent with today’s performance 
is one of the characteristics of genius. 
Consequently we may expect Wrigley 
advertising to change but not to lose 
effectiveness. 
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Chicago Daily News finds a new 


slant in current debate over pro- 


priety of sponsored college football games. 


Voice of the Advertiser 


Gettin’ Technical 

To the Editor: Kindly inspect the 
advertisement of the Glidden Com- 
pany on Page 21 of September For- 
tune and page 57 of the Sept. 14 issue 
of Time. 

You will note a newspaper make- 
up man with a job shop locking tool. 
This is the first time I have seen 
this tool depicted in a newspaper 
composing room, as the forms are 
now locked through an automatic 
table. 


The error is the more notable be- 
cause the advertisement was printed 
in behalf of Wilkes brand metal, 
produced solely by the Glidden-owned 
Metals Refining Company, and used, 
according to the copy, “in the make- 
up of typical American newspapers,” 
among numerous other functions. 

The advertisement ‘was headed, 
“Cold Metal Becomes Hot News.” 
But the hot news would cool off con- 
siderably if the boys who lock up 
the forms had to depend on gadgety 
of the type pictured. 

B. F. FAULKNER, 


Cincinnati. 
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Selling Conventions 
to Photo-Engravers 

To the Editor: Under separate 
cover I am mailing you one package, 
containing two posters, an invitation 
and six folders, advertising our 
fortieth annual convention to be held 
in Boston, October 1, 2 and 3. I 
want you to see this entire display 
at one time. 

This direct mail campaign is inter- 
esting, since it is expected to “sell” 
our convention to our members and 
others. The sole purpose is to bring 
about a large attendance. Whether 
it will do so in this instance remains 
to be seen. 


We have been following this gen- 
eral plan of direct mail advertising 
in connection with our convention for 
a good many years. In the past we 
have used as many as thirty separate 
mailing pieces—an average of about 
ten to twelve published and mailed 
by the American Photo-Engravers 
Association; an additional number 
by the local organization in the con- 
vention city, and individual pieces 
sent out by local organizations and 
others. In the last few years we 
have confined this advertising to our 


| own organization and the local in the 
city in which the convention is being 
held. 

Recently 1 had occasion to look 
over our convention attendance rec- 
ords and this brought out some inter- 
facts. 


esting These records are 
authentic and are taken from our con- 
vention registration books. They 


represent actual registrations and do 
not take into account additional 
attendance which is not registered. 

The average registration was 419.6; 
average number of firms represented, 
184; average number of cities, 73.5, 
out of an average membership of 
451.3 persons. 

I don’t know just how remarkable 
our attendance record is but my own 
observations lead me to the conclu- 
sion that our organization is far 
ahead of any national organization 
connected with the graphic arts. As 
far as I know no other trade organi- 
zation in the country has a record 
to equal our own in this respect. 
Just how much this is due to adver- 
tising is a matter of conjecture. That 
advertising had a good deal to do 
with it is a fact. We have spared no 
effort and expense in connection with 
our convention advertising and feel 
that both were amply justified. 

LOUIS FLADER, 

Commissioner, American Photo- 

Engravers Assn., Chicago. 
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How to Regulate 
Advertising Copy 


To the Editor: Most of the radio 
talks and written articles that have 
come to the writer’s notice are in 
defense of advertising. Honest ad- 
vertising needs no defense as a funda- 
mentally sound part of our business 
life. 

In the writer’s experience of many 
years in contacting advertisers and 
their agents, he has found the vast 
majority honest in their efforts to 
tell the public about the product they 
want to sell. Everyone acquainted 
with the national advertising field 
can name the agents who are putting 
out the kind of copy which is respon- 
sible for the definitely unfavorable 
consumer reaction. These offending 
agencies seem to believe in the prin- 
ciple expressed when Ralph Waldo 
Emerson said: ‘‘The greatest asset of 
man is the imbecility of those about 
him.” They are working on the prin- 
ciple that you can fool some of the 


peopléegome of the time, and the saq 
part of it is that they are successfy] 
in so doing. 


The alibi of advertising agents who 
treat the American public as morons 
is that their type of silly, dishonest 
copy sells goods. They are simply 
admitting their inability to write 
simple straightforward copy which 
will appeal to the intelligence of 
everyone, 


As far as national advertising is 
concerned, the writer believes it is 
within the power of national adver- 
tisers to clean house and clean it 
quickly. 

Clarence Francis recently said, 
“Enforcement is too big a job for the 
agencies alone.” He further said, “I 
think this matter so vital that if my 
co-operation is asked, I will not only 
be the first to abide by the code, but 
shall be glad to assist in its prepara- 
tion and to sell the idea to other 
business men with all the vigor at 
my command.” 


Here is the man who, with the 
assistance of other high grade na- 
tional advertisers, can quickly and 
effectively close the doors of all na- 
tional media against those who vio- 
late the principles of an ethical code. 

If a group of large advertisers 
formulated a code of ethics and 
refused to place their advertising in 
any media which accepted the adver- 
tising of violators of the code, the 
owners of these media would see the 
light and quickly fall in line. In 
the preparation of the proposed code, 
the writer suggests that there be a 
provision which would prohibit com- 
parative, competitive advertising that 
no copy should in any way reflect 
upon or refer to a competitor. 


I appreciate that national adver- 
tising in public media is only one 
section of advertising, but I believe 
that if national advertising leads the 
way, all forms of advertising will be 
improved. 

LEON P. DutcH, 


Winthrop, Mass. 
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No Interviews 

To the Editor: I was greatly inter- 
ested in the story in ADVERTISING AGE 
of Sept. 7 in which “Agency Chiefs 
Turn Spotlight on Job Problem,” as 
I happen to be one of those unfortu- 
nates who lost his connection two 
years ago and have been employed 
temporarily in other fields while try- 
ing to get a new position in adver- 
tising. 

It all sounds fine in your paper, 
but try to get one of those suggested 
personal interviews in the better 
known New York agencies. 

L. A. STOCKMAN, 
Newark, N. J. 

Editor’s note: ADVERTISING AGE has 
printed a number of letters from job- 
seekers and will continue to discuss 
the subject from time to time in a 
sympathetic spirit. However, it is 
possible that the president of an 
advertising agency, who has to meet 
the payroll every Saturday whether 
he wants to or not, does not always 
have time to interview applicants for 
positions, 

There is, of course, one obvious 
way to get an interview with an 
agency president, but none of the 
boys has mentioned it yet. 
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Sent 

To the Editor: Can you give me, 
or tell me where to get some infor- 
mation on the mechanics of the now 
defunct Goodwin Plan, which pro 
posed to use churches to build busi- 
ness? I should also like the history 
of when it started and stopped. 


MAX G,. DILLON, 
Pilot-Tribune, Storm Lake, Ia. 
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Good Advertising 


To the Editor: I wish to compli- 
ment you on the advertisements you 
are carrying. You have a wide-awake 
group of advertisers who dress UP 
their ideas so cleverly that they can't 
help but click. 


JAMES R, LYTLE, 
Chicago. 
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| THE HOUSEWIFE M vee 
7 , 


i * exact moment when a woman 


the 
he starts wanting something is the best 4 
nly time to make a sale, and one of the : 
but ° ° q 
ra- most important functions of adver- q 
her tising is the correct timing of sales a 
se efforts with consumer demand. Ze: 
the During the years when women 4 
bon have their first children the home is ; 83 
na- really organized and established. aes 
<n This is surely the moment when : ped 
ers needs for major items of home equip- 4 
a" ment become most acute. No period 4 
ver- in a woman’s life is more important. 
a No time is better for a national ad- 
In vertiser to sell his produce forever ins 
aye into a home. Of course everyone : ~ MARKET > 
om- knows that most children are born / : REACHED by MODERN MAGAZINES py . ee oe 
= to young couples, but the extreme 4 is Concentrated below the Age of 30 “ie y aN. x ; oh, 
concentration of children among NEN "ae ee ye ioe 
pel women in their early twenties helps SSN a 
ieve point out the exact ages when the oe 
baw women’s market becomes of intense Pt. 
j importance to national advertisers. 
"4 ¥ You can reach these new customers i 
by gearing your advertising effort to a 
: the mighty Ace formed by the 4 
Mopern MaGazines market. Most ‘ 
pov 4 magazines are crowded into the : 
Liefs ever-shrinking peak of older people 
Wa : ... afew juvenile publications reach ae 
two | below the married levels .. . BUT Oe 
oon . . the Ace Market, reached by | 
iver- MopERN MaGazines, fits squarely ¥ . . a 
ane into the vital center . . . the 20-30 Sa a 
sted Middle Millions, where buying 
etter q begi ns! 
a 


i Mass Market not only forms a gigantic Ace when plotted by income 
levels but also when measured in terms of ages. 

The above chart shows all U. S. women by age levels. In heavy outline is 
represented the relative married portion of the women’s market. The Ace 
shows the distribution of MopERN Macazings purchasers by ages. As can be 
THE seen from the diagram, this Ace audience fits the women’s market more closely 


ACE 


than the audience of any other magazine. 
eae There are 26,174,997 married women in the U. S. 95% of these housewives 
MODERN MAGAZINES got married before they were 30 . . . 91% had their first children before they were 


go... the median age when they married was 22 . . . the median age at the 
birth cf their first child was 21. After 30 the home has been established, major 
purchases have been made, the number of married women starts shrinking, the 
crest of the market is past. Therefore, the opportunity to sell your products into 
the American home is in the twenties. Buying begins at 20, diminishes after go. 


If you are interested in the buying habits of the mass market, be sure to read a copy 
of “Buying Begins at $20”’, a study of markets and magazines, including a detailed 
analysis of the income, age and city-size factors in advertising and selling. Available 
only to national advertisers and agencies handling national accounts. 


MODERN MAGAZINES 


MODERN SCREEN * RADIO STARS * MODERN ROMANCES 


149 MADISON AVE., NEW YORK * 360 N. MICHIGAN AVE., CHICAGO «+ 714 W.10th ST., LOS ANGELES 
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LEE'S DEALERS 
TAKE OVER JOB 
OF EDUCATION 


Manufacturer Turns to Straight 
Selling Copy 


(Picture on Page 51) 


New York, Sept. 17.—With its long 
crusade against the sins of hatless- 
ness beginning to bear fruit, Frank 
H. Lee Company has turned details 
over to its dealers, and is devoting 
its own national advertising in large 
part to competitive selling of its Lee 
Water-Bloc headgear. 

For the third consecutive year, Lee 
will provide dealers with large store 
displays, emphasizing the lonely life 
likely to be led by those who flaunt 
convention by omitting hats from 
their ensembles. The posters, about 
two-thirds life size, represent the 
work of leading artists. Typical is 
one showing a woman and two men, 
all faultlessly attired, except for the 
second man, whose’ 8 appearance 
prompts the lovely lady to ask, with 
apparent acerbity, “Where's his hat?” 


Bull by Horns 


Though Lee has advertised for only 
three years, it has scored a remark- 
able success, attributed largely to the 
fact that it was the first manufac- 
turer to cope boldly with the problem 
which was keeping retailers awake at 
night. No campaign, it is asserted, 
has ever inspired warmer gratitude 
and a more practical response from 
dealers. Lee also has paid special 
attention to the boys’ hat business, 
creating volume where none existed 
before. 


The Lee fall campaign, which starts 
in the October issue of Esquire, will 
be unusual in that each advertise- 
ment will list the names of 200 deal- 
ers. Names will be rotated so that 
eventually all of the 1,500 handling 
the line will have been identified. 

Lee will adapt the magazine copy 
to newspapers, using dailies in New 
York, Chicago, and later on, other 
leading markets, again listing local 
outlets. Copy will be the same in 
each city, except for the dealer roster. 

Again Lee will drive hard for busi- 
ness on its boys’ line. Lee claims 
to be first to bring creative ideas to 
this promising field. In the past few 
years, it has issued half a dozen 
books for dealers, telling them how 
to develop this market. Its own con- 
tribution consisted of creation of hats 
designed specially for boys, instead 
of offering them smaller sizes of 
men’s hats. 


Humor in Catalog 


Lee also claims to be the first to 
issue a boys’ hat catalog, now being 
distributed. Lee has employed humor 
in this volume to confound the pio- 
reers who asserted that catalogs 
must be as dull as possible in order 
to attain their ends. Lee reports an 
increase of several thousand per cent 
in its boys’ hat business, as the result 
of its various activities in this do- 
main. 


Lee has been in business for 51 
years, yet it was not until three 


years ago that it undertook adver- 
tising. It began in trade papers to 
announce its aspirations and gradu- 
ally worked into magazines. Trade 
papers on the fall list are Apparel 
Arts, Hat Life and Men’s Apparel 
Reporter. 

The first two years were devoted 
to the story that Lee, long a manu- 
tacturer of private brand hats, is now 
selling under its own name. Last 
year, the company introduced the 
women’s “shame” theme into the hat 
industry’s war against hatlessness. 


Laurence Fellows is the artist for 
the Esquire and local 
advertisements. 
Flagg is the illustrator of the adult 
posters. Irving Nurick, of Collier's, 
did the art work for Campus hats 
and Fell Sharp that for boys’ hats. 
The boys’ catalogue was printed by 
Hart & Heath, engraving being done 


newspaper | 
James Montgomery | 


by Sterling Engraving Company. The 
Campus Hall window and counter 
card was lithographed by Rode and 
Brand; the adult poster by Peter J. 
Carey and Sons. 


Lee advertising and promotion is 
executed under the direction of 
Alfred G. Keeshan, assistant to the 
president, by Bermingham, Castle- 
man & Pierce, Inc., Jonathan D. 
Pierce being account executive. 


Tablets Used as 


Seminole Premiums 


Seminole Paper Corporation, Chi- 
cago, used school tablets as premiums 
as children prepared to resume 
classes. 

Under the company’s deal, retailers 
offered a school tablet with each pur- 
chase of four rolls of Seminole tissue. 


Phillips Gives 
Friendly Hand 
to School Kids 


Wichita, Kan., Sept. 17.—Phillips 
Petroleum Company, which has built 
a tremendous store of public good 
will in 22 states by its activities in 
behalf of school children of desti- 
tute families, has just concluded its 
annual collection of school books 
here. The company garnered 875 
usable books, which were turned 
over to the board of education for re- 
pairs and distribution. 

The plan was instituted when the 
depression threatened to prevent 
many children from attending school 
and has since been continued as an 


annual event. Phillips rents a mov- 
ing picture theater for a matinee and 
accepts used school books in lieu of 
cash for admission. If a child is ac- 
companied by her mother, the latter, 
too, must have a book to win ad- 
mittance. 

Phillips has found theater owners 
and motion picture exchanges anx- 
ious to co-operate in the work, and 
this year’s matinees, staged in two 
theaters, cost the company only five 
cents per book, the movie men ab- 
sorbing all other charges. Children 
have learned to look forward to the 
movies and save their old text books 
carefully. 


WIRE on Basic Red 
WIRE, Indianapolis, has joined the 
Basic Red network of National 
Broadcasting Company. 


Three Name Wald 


S. Wald Advertising, New York, 
has been appointed by Reliable Noy. 
elty House, New York, for a mail 
order and farm magazine campaign; 
Witols Reducing Waffles, Ohio anq 
Pennsylvania newspapers; and Dr. 
Tracy’s Institute of Dermatology, 
New Haven, Conn., newspapers. 


Utility Host to Club 


“Pittsburgh Varieties,” presented 
over station KDKA by the Phila- 
delphia Company, supplied the pro- 
gram for the meeting of the Pitts- 
burgh Advertising Club Sept. 15 at 
the Fort Pitt Hotel. 


WW/J Studios Ready 


WWJ, Detroit News station, wil! 
open its new studios for public in 
spection Sept. 27. 


ATLANTA JOURNAL 


BALTIMORE SUN - BIRMINGHAM NEWS - BOSTON 


HERALD 


BUFFALO TIMES - CHICAGO DAILY NEW? 


MEMPHIS COMMERCIAL APPEAL - MILWAUKEE JOURNAL - MINNEAPOLIS JOURNAL - NEW ORLEANS ITEM-TRIBUNE - NEW YORK HERALD TRIBUSE 
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Time’s Picture 
Magazine Will 
Be Out Nov. 18 


Rye, N. Y., Sept. 14.—Time’s new 
»icture magazine, as yet unnamed, 
w ill appear Nov. 18 with a circulation 
euarantee of 250,000, according to 
Robert L. Johnson, vice-president of 
vime, Ine. He spoke before the 
insurance Advertising Conference 
iere. 

Mr. Johnson said that the new 
oublication will contain about 225 
yietures per week, which will con- 
stitute 90 per cent of the content. 
‘ie indicated that art directors and 
avout men in agencies are interested 


in the possibilities of a new vogue 
in advertising based on the picture 
technique to be used in the new 
medium. 


Mr. Johnson pointed out that 
movies, the increasing use of photo- 
graphs in advertising and popularity 
of rotogravure sections show that 
people want pictures. 

Another test of the value of photo- 
graphs was made by a large New 
York department store, which divided 
a luggage display into two sections. 
The section with a large photograph 
attracted almost twice as many peo- 
ple as the other, according to Mr. 
Johnson. 

An analysis of the picture content | 
in advertising done by the same firms | 
in the same magazine through seven | 


used for pictures in 1929, 14 for 1932 
and 34 for 1936, he added. 


WTMYJ Salutes Advertisers 

WTMJ, the Milwaukee Journal sta- 
tion, on Sept. 12 opened a series of 
one-hour programs saluting its adver- 
tisers, with Wadhams Oil Company 
first to be honored. The program, 
“Reviewing the Leaders in Radio,” 
features the 25-piece “Stardust En- 
semble.” 


114 Nemmepens 
Donate Their Space 


The Mississippi Press Association 
reports that 114 papers have agreed 
to donate space to the Mississippi 
Advertising Commission. This makes 
it possible to spend most of the 


| $100,000 appropriation in out-of-state 


years showed 8 per cent of the space | papers. 


THIS WEEK is read regularly in 4,500, 


Ps ‘ee we 


es 


resin by 21 great metropolitan newspapers, THIS WEEK enjoys the cooperation of your dealers in these 
1"'super shopping centers.” It covers an average of 1 in every 3% of their customers. It reaches the same 


audience as the dealer’s own local advertising. It influences family shopping and buying as only a part 
of the family newspaper can. 


“JUNIOR SHOWED ME 
THAT SQUIBB AD, TOO. 
GUESS I'D BETTER TRY 
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metropolitan homes. Its top-notch stories and articles are 
aimed at the whole family, win and hold their attention long after publication date. And its rich maga- 
zine color helps advertisers turn that attention into sales (at just Ya¢ per family for a full color page!) 


_NEWSPAPER SALES PUNCH: 


KYW Asks More Power, 
Adds Jaspert to Staff 


Station KYW, Philadelphia, 
applied to the FTC for an increase 
in power to 50,000 watts. The station 
has been operating at 10,000 watts 
since its removal to Philadelphia 
from Chicago in 1934, 

George H. Jaspert, formerly in 
charge of review of all programs 
emanating from Westinghouse sta- 
tions, has been added to the station’s 
sales staff. 

Manager at 27 

Joseph E. Moore, 27, 
appointed advertising manager of 
Adam, Meldrum & Anderson Co., 
Buffalo, N. Y., department store. He 
succeeds Thomas Robb, now sales 
promotion manager of the New York 
Retail Dry Goods Association. 


has been 


has | 
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Frank S. Cunningham 


FIFTY YEARS OF 
CHANGE RECITED 
BY CUNNINGHAM 


Butler Bros. Sees Bright 
Future for Jobber 


Chicago, Sept. 14.-Wholesaling is 
assured of a successful future, pro- 
viding that the wholesaler co-oper- 
ates wholeheartedly with the re- 
tailer and keeps a weather eye on 
consumer demand, Frank S. Cunning- 
ham, president of Butler Brothers, 
and associated with that company for 
50 years, told ADVERTISING AGE today. 

Looking back over his half century 
in wholesaling, Mr. Cunningham re- 
viewed the developments that have 
transformed the merchandising scene 
and the many changes, placed in ef- 
fect in 1928, which enabled Butler 
Brothers not only to weather troub- 
lous years but to show dramatic 
growth in old and new fields of en- 
terprise. 

Son of a Goshen, Ind., druggist, 
young Cunningham came to Butler 
Brothers in 1886 to serve as stenog- 
rapher to the founder, Edward B. 
Butler. Before he was 33, he was 
vice-president and director. In 1918, 
he was made president. 


“IT have always had faith in the 
future of wholesaling,” Mr. Cunning- 
ham said. “During the depression 
years, most people lost confidence 
and have not yet regained it.” 

The outlook for the small whole- 
saler, serving a local radius, is ex- 
cellent, he said. The future for a 
large wholesaler, operating from com- 
pletely-equipped branch houses 
throughout the country and in tune 
with demands of a new age, is also 
bright, he added. 


“The wholesale group has been the 
most ‘toryish,’ reactionary unit in all 
industry,” Mr. Cunningham declared 
with vehemence. “The days when 
this attitude brought results are over. 
The successful wholesalers today are 
those who aim their efforts at the 
consumer.” 

Change or Die 


The merchandising world has 
turned over completely in the 50 
years he has been in business, Mr. 
Cunningham pointed out, adding that 
the yeast for this revolution has come 
from chain organizations. 


“There have been two revolutionary 
changes,” he said. “First, the mer- 
chandiser has learned that he must 
find out what the consumer wants, 
and then furnish those goods at a 
price that he is willing and able to 
pay. The merchandiser was taught 
this by the chains. 


“Second, the merchandiser has 
learned that promotion—including 
advertising, sales promotion, and all 
other activities coming under this 
heading—is not a bit of embroidery 

(Continued on Page 38) 
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Fisk Is Head 
of Insurance 
Advertisers 


Rye, N. Y., Sept. 16—Arthur 
A. Fisk, advertising manager, Pru- 
dential Insurance Company, Newark, 
was elected president of the Insur- 
ance Advertising Conference and 
Raymond cC. Dreher, advertising 
manager, Boston Insurance Com- 
pany, was chosen vice-president at 
the annual election here today. 

Arthur H. Reddall, advertising 
manager, Equitable Life Assurance 
Society, New York, was re-elected 
secretary-treasurer. 


Elect Taylor, Gibson 


Harold E. Taylor, advertising man- 
ager, American Insurance Company, 
Newark, and David W. Gibson, di- 
rector of publicity, Maryland Casual- 
ty Company, Baltimore, were chosen 
to serve on the executive committee. 


Stanley F. Withe, manager of pub- 
licity, Aetna Casualty & Surety 
Company, Hartford, retired from the 
executive committee. 


Goodrich Declares First 
Dividend in Six Years 


B. F. Goodrich Co., Akron, has de- 
clared its first dividend in six years, 
following stockholders’ approval of a 
new financing program. 

The company declared a quarterly 
dividend of $1.25 payable Sept. 30 to 
stockholders of record Sept. 23 on its 
new $5 preferred stock. 


Conducts Marquette Course 


James L. Cunningham, Chicago 
advertising counsel, is conducting a 
course in “Productive Business Cor- 
respondence” at Marquette Univer- 
sity, Milwaukee, each Tuesday night. 


Papers Advance Prices 


Buffalo Courier-Express, Buffalo 
Evening News and Buffalo Times 
have advanced prices from two to 
three cents per copy. 


National Biscuit Uses 
Four-Color Pages 


National Biscuit Company on Sept. 
11 became the first advertiser to 
make use of newsprint color adver- 
tising employing the full four colors 
now available daily and Sunday in 
The Chicago Tribune. Bakery prod- 
ucts were shown in their natural 
color. 

Four colors have been used by the 
Tribune for editorial purposes since 
April 12, and were offered to adver- 
tisers only recently. During the first 
eight months of this year, the 
Tribune printed 105 pages of news- 
print color advertising, a gain of 50 
per cent over 1935. 


Change in Whisky Age 
Features Walker Copy 


Hiram Walker & Sons are releasing 
a 13-week newspaper campaign in 140 
cities of 28 states, announcing that 
its Ten High whisky is now a 12- 
month-old product, instead of six 
months, as previously. 

“No Rough Edges” is the theme of 
the new campaign. Fletcher and 
Ellis, Inc., is the agency. 


Kelvinator Conducts 


Sales Cruise to Cuba 


Six hundred Kelvinator star sales- 
men, executives and guests will sail 
from New York Sept. 21 for Havana, 
Cuba, aboard the chartered “S. S. 
Franconia.” More than half of the 
party will be made up of winners in 
Kelvinator’s “Keep the Ball Rolling” 
sales contest. 


Speakers at a conference en route 
will include George W. Mason, Kel 
vinator’s president and board chair- 
man; Thomas Beck, president of 
Crowell Publishing Co.; Dr. Virgil 
Reid of the U. S. Department of Com- 
merce, and Prof. Robert F. Elder, of 
Massachusetts Institute of Technol- 
ogy. 


Allen Joins J-W-T 


Marshall Allen, formerly in charge 
of the copy testing department of 
Sunset Magazine, San Francisco, has 
joined the Chicago office of J. Walter 
Thompson Co. as account representa- 
tive. Prior to his connection with 
Sunset Magazine, he was vice-presi- 
dent of Charles Daniel Frey Co. 


Climbing 


Circulation 


(Estimated Net Paid 12 Months 1936) 


1,228,042 


(Net Paid 12 Months 1935) 


1,104,482 


(Net Paid 12 Months 1934) 


1,049,399 


(Net Paid 12 Months 1933) 


Steadily Upward 


Y Lineage 


(Estimated 12 Months 1936) 


95,823 


(12 Months 1935) 


716,026 


(12 Months 1934} 


65,323 


(12 Months 1933) 


New Guarantee 1,350,000 Etfective April 1937 


PLANS CHAIN OF 
‘AD KIOSKS’ AT 
INTERSECTIONS 


(Picture no Page 51) 

Chicago, Sept. 17.—An unusual out- 
door poster display, embodying the 
principles of the European kiosk and 
adding to them a revolving action 
feature, has been developed by Leon 
F. Van Schuck, president of Western 
Display Company, Chicago. 

Within the next 90 days, Mr. Van 
Schuck proposes to erect 100 of his 
“Ad Kiosks” at unused or “dead 
spot” corners of gasoline station 
properties located at principal trans- 
fer points and intersections where 
traffic must halt for stop lights. 
Space for the structures is being 
rented from property owners. 

The advertising section of the 
Kiosk rests upon an octagonal stee) 
base and has an octagonal pointed 
roof, topped by the advertising sym- 
bol of the gasoline sold at the station. 
The Ad Kiosk is 15 feet high. 

The center part of the structure is 
four-sided and contains four panels 
for standard size three-sheet posters. 
The posting surface of each panel is 
48 inches wide and 88 inches high. 
Motor-driven, the center part of the 
Ad Kiosk makes several complete 
revolutions per minute. The posters 
and the gasoline advertising symbol 
are illuminated at night. 


Wrigley Uses First 


The first Ad Kiosk was recently 
built at the corner of Lake Street 
and Ogden Avenue in Chicago, on 
the property of a “Standard Service” 
station. All four posters are being 
used by William Wrigley, Jr., Com- 
pany for advertisements of Juicy 
Fruit and Spearmint gum. This Ad 
Kiosk is topped by the familiar Red 
Crown. 

F. A. Moreno, manager of the sta- 
tion, told ADVERTISING AGE that the 
structure arouses curiosity of motor- 
ists and the night lighting focuses 
attention on his station and the Red 
Crown symbol. 

The second Ad Kiosk is being built 
on a “Standard Service” station 
property at Railroad Avenue and 
Lake Street in Wilmette, Chicage 
suburb. The first kiosk makes four 
complete revolutions per minute. The 
speed of the second and later units 
will be increased to three and one- 
half revolutions in 45 seconds. Pat- 
ents are pending on the new device. 


Stetson Adds Handbags 


Catering to the established style of 
matching hat and handbag, John B. 
Stetson Company, Philadelphia, is 
introducing a line of felt handbags 
matching its line of women’s hats in 
color and material. 


Duffield With Agency 


W. J. Duffield has joined Wortman, 
Barton & Co., New York, as radio 
director. 


Valuable 
To Its 
Readers 


Says Mr. Walter Vanlanding- 
ham, well known Chicago lum- 
berman: 

“I have been a constant 
reader of your xr for the 

31 years that I bose been in 

the luwmb busi and I 
feel that a good part of my 
lumb ducati has been 
drawn from the many articles, 
market reports, etc., published 

in every issue of your paper.” 

That other readers likewise 
place real value on American 
Lumberman in keeping them 
informed is evidenced by our 
A.B.C. Subscription Renewal 
record of 81.70% during the 
past year. 


American fumberman 


431 So. Dearborn St. 
CHICAGO 
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Vitamin V makes advertising space in 
this newspaper good medicine in the rich 
Chicago area. Good because it generates 
a response-power much above the normal 
—proved by a two-year study searching 
only for the truth about results. What else 


really matters? 


Vitamin V produced $36,654 in cash 
sales for one local merchant at an adver- 
tising cost of $515! It gave a national ad- 
vertiser almost triple his usual percentage 
of sales to inquiries, another more than 
$6,000 in actual orders from $150 outlay! 


A million readers daily (almost a 
million families Sunday) are prejudiced 
in favor of the Herald and Examiner, so 
closely is it keyed to their known desires. 


Through wise use of space in its 
favorite newspaper, you can make this 
vast following prejudiced in favor of 
your product. 
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: righttime for your Eastern 
program ... it probably gets to California in the day- 
_ time. The good earth revolves and the sun sets three 
to four hours /ater in the Western Sea than it does 
_ behind the Hudson Palisades. That’s tragic for chain 
advertisers who need the pressure of nighttime Cali- 


_ half an audience ...We produce nighttime programs 
for smart Eastern advertisers who want to cover 
_ California at nighttime and at its best. We release 

these programs at the righttime, when stomachs are 
full, pocketbooks are full and chairs are not empty 
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ADVERTISING AGE 


September 21, 1936 
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Cans Are New 
Package for 
Standard Oil 


Chicago, Sept. 17.—Announcement 
that its motor oils will soon be avail. 
able in cans as well as bottles will 
be made during the fall campaign of 
Standard Oil Company of Indiana. 
The advertising, saturating the mar- 
kets covered by the company, will 
also make public names of the win- 
ners of the road tests conducted dur- 
ing the summer, with more than 1,- 
2 000,000 motorists acting as “test car 
ei drivers.” 

Standard Oil will also tell drivers 


of a plan whereby 23,000 dealers in 


the 13 North-Central states are pre- 
pared to put cars in condition for 
winter driving. Another story to be 
related is a forward step in the com- 
pany’s efforts to improve its gasoline 
to still greater perfection. Copy will 
tell how starting time of an engine 
has been reduced to one second or 
less, even in bitter winter weather. 

Findings of the test car drivers 
will not be known for some time to 
come, owing to the amount of work 
involved in tabulating and summar- 
izing the thousands of reports made. 


“Mercury” Is Redesigned 


With the October issue, the Ameri- 
can Mercury, New York, will be pub- 
lished in pocket-size format. The 
price will be reduced from 50 to 25 
cents. 


NEW RADIO SETS 
SHOW AUTOMATIC 
TUNING METHODS 


Influence of Trailer Travelers 
Also Revealed 


New York, Sept. 15.— Radio sets 
for 1937, exhibited at the National 
Electrical and Radio Exposition here, 
are virtually uniform in having en- 


larged dials for improved visual 
tuning. 

Numerous names have been coined 
to describe them, the list including 
“Glowing Beam,” “Tel-Eye,” “Shadow 
Beam,” “Magic Eye,” “Flashograph” 
and “Viso-Glow.” Dials also have 
new names, such as “automatic,” 
“colorama,” “precision,” “sema- 
phore,” “spectrum” and “photochro- 
matic.” 

A typical example of the attention 
paid to convenience in tuning is seen 
in General Electric’s set, which fea- 
tures “Focused Tone.” This set is 
distinguished by a wide dial with a 
narrow opening, with different cali- 
brations shown on a cylinder. A 
“personalizer” shows the position of 
local stations on the dial, while 
tuning in is facilitated by a unique 


How can 750 men 
work for you to 
make your advertising more effective? How can 
you reach the architects who are active and owners 
who are all set to buy? 

The answers to these questions are only possible through 
the wealth of experience and widespread facilities of 
F. W. Dodge Corporation. What the plan is, with its un- 
beatable ability to determine the active factors in a timed 
market, is found in THE MARKET-DIRECTED ARCHI- 
TECTURAL RECORD. 


Off with the old, on with the new. The old way asked 
the reader to pick up many issues in order to cover one 
subject. During 1937 THE ARCHITECTURAL RECORD 
will feature each month one individual building type in 
the section of the magazine to be known as BUILDING 
TYPES. In fact, BUILDING TYPES will be a magazine 
within a magazine. 

BUILDING TYPES will inaugurate a new format and a 
new segregation of contents. Over a period of a year it 
will comprise twelve complete, comprehensive presenta- 
tions of active building subjects in all their ramifications 
of planning, designing, equipment, and engineering; each 
to cover a major portion of the editorial content, the re- 
mainder of the magazine to include the regular RECORD 
news departments and general articles. 


Exclusive, Selective Coverage of Building 
Activity 


How is the active building market determined? The 
answer is readily found in the annual million-dollar 
investment in Dodge Reports. 750 Dodge news-gatherers 
are daily combing the 37 eastern states and reporting on 
all types of building projects. These reports provide the 
names and addresses of architects and owners, together 
with detailed descriptions of the projects. THE ARCHI. 
TECTURAL RECORD has exclusive magazine rights in 
its field to Dodge Reports. 

First of all, Dodge Reports will be fundamental in 
building the paid circulation of THE RECORD, as they 
have been in the past. 

The next step will be to take individual Dodge Reports 
on the type of building to be featured in that particular 
issue of the magazine. From these reports a list of archi- 
tects and owners—who contemplate building and who are 


THE ARCHITECTURAL RECORD f: 


new 


ano EXCLUSIVE 
PUBLISHING FORMULA 


immediately active that month in that type of construction 
—-will be ascertained. 


The list of architects will be checked with THE 
RECORD’S circulation io avoid duplications. and copies 
of the complete issue of THE MARKET-DIRECTED 
ARCHITECTURAL RECORD will be sent to the addi- 
tional non-subscribing group of active architects. 

A copy of the feature section—BUILDING TYPES— 
will be sent to selected owners who are currently active. 
For each issue this owner group will be new blood—and 


blue blood. 


Advertising to the Right People at the 
Right Time! 


1. SUBSCRIBERS—Advertising will reach a healthy 
growing paid circulation built in terms of the active 
members of the architectural profession. 


2. ACTIVE NON-SUBSCRIBING ARCHITECT S—Ad- 
vertising will reach the additional architects active each 
month on a particular building type. This group, together 
with subscribers, will include every available active archi- 
tect who will be currently planning and designing and 
specifying for this class of building. Advertising will then 
hit the bull’s-eye for sales through architects. without 
scattering its shots. 

3. OW NERS—Advertising will reach a different group 
of selected owners each month through BUILDING 
TYPES. These owners will work hand-in-hand with archi- 
tects, and once in a lifetime they will design and select 
materials. They will be “ready to buy”—customers 
“already brought into the shop.” They will hold the 
purse-strings. The selection and timing of owners are pos- 
sible only through Dodge Reports. No other publication 
in any field can point to such a responsive and decisive 
group of individuals. and BUILDING TYPES will offer 


the means of directing magazine advertising to these people. 


THE ARCHITECTURAL RECORD. through F. W. 
Dodge Corporation, is able to offer, exclusively, this most 
effective plan for producing more business through the 
architectural profession. It is timed to keep in step with 
the active building types. It eliminates waste by proving 
and selecting the market. It directs advertising. THE 
ARCHITECTURAL RECORD is keeping its rates at the 


lowest cost per architect and owner in this field. 


tw. BO 


RADIO CLOCK 


a 


General Electric device for short- 

wave radio addicts which indicates 

the time in all important cities of 
the world. 


signal that flashes green when the 
pointer is exactly on tune, red when 
it is off tune. 

Some of the dials are colored to 
reveal just where certain countries, 
police calls, airplanes and amateur 
experimenters may be found. One of 
these color dials is marked with the 
names of foreign cities. 

Dial appearance was rated of first 
importance in the consideration of 
buyers, according to a survey of 300 
dealers by Radio Retailing. This was 
given a value of 21.6 per cent, while 
short-wave coverage was rated at 
19.6 per cent; improved tone, 18; 
new tubes, 12; increased selectivity, 
10; better cabinets, 10, and the re- 
mainder divided among tuning indi- 
cators, circuit refinements and more 
efficient loud speakers. 

Midget sets continue in popularity, 
being included in nearly every manu- 
facturer’s line. They possess many 
of the features of console sets, such 
as all-wave reception, larger dials. 
and improved loud speakers. Newer 
models for automobile radios are 
made to fit above the windshield or 
in the rear of the car over the back 
seat. 

Trailer addicts were shown a wind- 
driven electric generator to furnish 
electric current for lighting and for 
radio. A small wheel like an air- 
plane propeller drives the generator 
when the car is in motion. 

A new convenience in refrigerators 
is provided by one maker’s automatic 
door opener. When a small lever is 
touched the door springs outward 
and, unless checked, gently closes. 

The exposition was open to the 
public Sept. 9-19. 


Offer Cash Prizes 
for Silk Displays 

International Silk Guild, New 
York, has announced seven cash 
prizes totalling $300 for the best re- 
tail window displays of silks during 
Silk Parade week Sept. 21-26. 

Departing from former practice, 
the guild has mailed display sugges- 
tions direct to advertising and dis- 
play directors. Other promotion 
material will be forwarded to mer- 
chandise buyers and managers. 


THE WINNER! 


“Eveready” Flashlight takes premium 
championship. 
ROUND ONE. “Eveready” takes it 
with the fact that it’s the des¢ in its line. 
ROUND TWO. “Eveready” sells in the 
millions on éts own. This floors the “gage: 
et’ that no one would want if he didn’t 
get it free. Eveready’s round. 
ROUND THREE. “Eveready’s” national 
advertising wins this round in a walk! 
ROUND FOUR. Everybody needs and 
wants one. Such consumer demand floors 
the gadget and Eveready wins by a K.O.! 
If your product isn’t “bringing them 
in at the box office” fast enough, sign up 
the champ. He packs them in! Write his 


manager, National Carbon Co., Dept. 
A-21 P.O. Box 600, Grand Central 
Station, N. Y. C. for “trade” psices. 
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OREGON’S INCREASE 


% in 
, new car 
sales 


and, as usual, the OREGONIAN DOMINATES 
in Automotive Linage 


Oregonian “balanced” circulation more nearly parallels 
the buying power of the state than that of any other 
newspaper. To do the most effective job in selling 
Oregon's one hundred million dollar Agricultural in- 
dustry, invest a larger portion of your Oregon Adver- 
tising Dollar in The Oregonian. 


Division of Families 


(* Upstate 71.5% | Portland 28.5% 
Car Sales 1935 

me Upstate 64.5% 
Oregonian Daily Circulation 


2 Upstate 56.9% | Portland 43.1% 


7 
Circulation more nearly proportioned to soles volume 


| Portland 35.5% 


2nd Paper Daily Circulation 
* 
, Upstate 45.9% | Portland 54.1% 
u—— Circhlation deficiency im upstate market 


3rd Paper Daily Circulation H 


' Upstate 43.9% | Portland 56.1% 


—— Cireylotion deficiency in upstote morket 


National Representatives 


VERREE & CONKLIN, New York, 
Chicago, Detroit, San Francisco. 


National Color Representatives 


ASSOCIATED WEEKLY, Inc., New 
York, Chicago, Detroit, Cleveland, 
San Francisco, Los Angeles. 


The Oregonian Operates 
RADIO STATIONS KGW and KEX 


EDWARD PETRY & iO, te, 
Representatives, New York, Chicago, 
Detroit, San Francisco. 


EGISTRATIONS for the first six 
months of this year exceeded by 1,598 
cars the entire twelve months’ 1935 total — 
302,681 cars against 301,083! For the first six 
months, Oregon’s new car sales are up 72% 
compared to the nation’s increase of 27’. 


With money already in their pockets— 
Oregon’s per capita wealth is $3658.00 com- 
pared to the national average of $2677.00 — 
now is the time to concentrate on garnering 
an extra big slice of the automobile business 
available right now to those who go after it. 


Oregonian circulation parallels new car 
sales in the Oregon market more perfectly 
than any other Portland newspaper. It has 
led in automotive linage since the inception 
of the automobile. It is Oregon’s most influ- 
ential automobile salesman—It Dominates! 


.--and the OREGONIAN was 
unanimously chosen by the 
Portland Automobile Dealers 
Assn. to sponsor their 1937 
show — November 22 to 29. 
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ADVERTISING AGE 


September 21, 1936 


DIVERT TRAFFIC © Spokane Bank 
FROM IST FLOOR, to te cli 


to Its Clients 


ing local radio advertising efforts 

and an ambitious co-operative effort 

. H just getting under way among a 

Em p 0 rl lu m j San Francisco, group of large banks, members of the 

: Financial Advertisers Association 

Tries It Out |staged an informal session here 

| yesterday, discussing use of radio in 
bank advertising. 

The chief point developed was the 

necessity of “localizing” the appeal, 


campaigns in its history has just been | and demonstrating a direct sales re- 
launched by the Emporium, famed | 


San Francisco department store, | 
based upon the completion of a $300,- 
000 job of modernization, the feature | 
of which is the first bank of high- | 
speed stream-lined escalators in the| 
United States. 

In connection with this new system 
of vertical transportation is a radi- | 
cal change of floor arrangement of | 
the five selling floors served, the | 
purpose being to break up the heavy 
traffic usually found on cuscwtaent | 
store first floors, and divert it 
speedily and comfortably to upper 
floors. The escalators start from an 
open traffic plaza directly in front 
of the main entrances and end in 
roomy landing plazas on each floor. 
Main aisles on all floors converge 
diagonally onto these plazas, and dis- 
play cases and counters are arranged 
to fit into this “streamlined” move- 
ment. 


| 
| Nashville, Tenn., Sept. 17.—With a} 
dozen banks in the country sponsor- 


San Francisco, Cal., Sept. 12.--One 
of the most extensive sales promotion 


Educating the Public 


An extensive promotional cam- | 
paign was planned in connection with 
the remodeling work, as it was real- 
ized that special efforts would be 
required to get customers to abandon | 
traditional shopping habits, and in- 
crease the sales of the upper floors 
enough to make up for the space 
lost on the main floor by the installa- | 
tion. The barricades around the con- 
struction areas were placarded all 
summer, announcing the new facili- 
ties. News releases kept the public | 
informed of the construction prog: | 
ress. 

An elaborate ceremony marked the | 
opening last week. An “Open House” | 
was declared for the day, and heavy 
newspaper space throughout central 
and northern California invited the 
public to visit the store and test the | 
escalators. Mayor’ Rossi, of San | 
Francisco, snipped the ribbons to | 
start the escalators rolling, and a| 
long list of invited guests took sart | 
in the elaborate luncheon that fol- 
lowed. No special sales events were 
scheduled, all advertising for the 
week featuring the new escalators. 
At the end of the week, it was found 
that the store elevators, running as 
usual, had carried normal traffic. The 
escalators were constantly thronged, 
aisle traffic on the upper floors was 
equal to that of Christmas week, and 
sales for the week broke all records. 


Designed by Woman 


The escalators, and all store 
changes, were designed by Eleanor 
LeMaire, store planning consultant 


ot New York. They were manufac. 
tured and erected by Otis Elevator 
Company, with special noise-proof 
construction providing silent opera- 
tion. There are eight units serving 
five floors, with a uniform width of 
four feet and a total length of 362 
feet. Treads and risers are of stain- | 
less steel, with bronze and_ glass | 
balustrades, illuminated from within | 
There are no corners or angles, all | 
lines being smoothly flowing with | 
true streamline contours. 

Miss LeMaire is rapidly acquiring a | 


national reputation as a store de- 
signer. She drew the plans for the) 


modernization of the Burdine depart- | | ~ 7 ee ee 
ment store at Miami, which will “f 

boast enamel balustrading, instead of | PA TIMES ‘ NEW 
the metal or wood hitherto used. 


Issues Radio Section 


New York Post distributed 100,000 
copies of a 10-page electrical and 
radio section, published with the 
Sept. 11 edition, at the 1936 National 
Electrical and Radio Exposition, 
Madison Square Garden, New York. 
Practically all exhibitors were rep- 
resented in the advertising columns. 


sult from radio efforts in addition to 
good will benefits. 


Describing the program of the 
First National Bank, Sp»kane, Wash., 
Joseph F. Cornelius, advertising man- 
ager, pointed out that, with initial 
efforts started in 1928, nearly five 
years elapsed before a suitable pro- 
gram was developed. 


Dedicated to Customers 


This program, “Romance of 
Achievement,” was explained in de- 
tail by Mr. Cornelius. With a semi- 
classical musical background, the 
bank has established a highly effec- 
tive promotional tie-up with its lead- 
ing clients. 


The program centers on descrip- 


tions of various business institutions, 


An 
greater than New York, Chicago. 


with a single business house being 
dealt with on each program as “guest 
star” for the evening. Attracting a 
wide listening audience, the program 
not only has been valuable promotion 
for the bank in its direct relations 
with clients whose businesses are de- 
;scribed, but gratifying sales results 
from commercial announcements of 
its services have been recorded. 

The use of radio as a medium for 
banks was not formally dealt with 
on the program, but, with experi- 
jences of other bank advertising ex- 
ecutives presented at the informal 
round table, plans were made for 
placing this phase of advertising on 
the agenda for formal discussion next 
year. 


Elrod Joins “Parents” 


J. Paul Elrod, formerly an adver- 
tising representative for New York 
dailies, has joined Parents’ Magazine, 
New York, to represent the metropoli- 
tan edition. 


Hoyt for Herb-Ox 


The Pure Food Factory ‘Hansa,’ 
Mamaroneck, N. Y., has appointed 
Charles W. Hoyt Co., New York, for 
a campaign for Herb-Ox bouillon 
cubes. 


Zamen Resigns 


Samuel Zamen, associated with 
Meyer Both Co., Chicago, since 1916, 
has resigned as executive and pro- 
duction manager. His future plans 
are indefinite. 


Gentlema 


total grea 


turer can 


10,000, a 
are going 


studying 


utomotive market 


—and you can advertise to this market, 
a page every month for a year, at a 


cost of 3 I-2 cents per family 


FC HEV ne? ()NE in every fourteen automobiles, 
i | — one out of every teh motor trucks 
ae in the United States belongs to a Coun- 
try Gentleman family. Country 


n readers alone own 1,956,- 


919 passenger cars and trucks —a 


ter than New York, Chicago, 


Philadelphia and Detroit combined! 


The Country Gentleman market for 
automobiles and ALL automotive 
equipment is one that no manufac- 


afford to overlook. 


Forty-seven per cent of total motor 
vehicle registration is in places under 


nd new car sales in Ruralaria 
ahead at a faster pace than in 


cities. Leading car makers who aré 


the rural market all report 
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ADVERTISING AGE 


| 
use shoes of transparent material, 
made on the same lasts as those on 


Glass Slippers 
which leather shoes are manufac- 
Recommended as | tured. The visibility provided would 


en e ° e | insure proper fitting, he contended. 
Aid in Fitting The cost to a retailer for a full set 
| of approximately 296 “glass’’ shoes, 
| covering all widths and sizes for chil- 
New York, Sept. 14.—-Cinderella’s | dren, he estimated at less than $50. 
glass slippers will aid shoe retailers | a 
in insuring proper fitting of chil-| 
dren’s shoes, according to Dr. Joseph | i 
Lelyveld, director of the National | Essays on Advertising 
Foot Health Council. | Two full scholarships will be 
Dr. Lelyveld, in an address at a|@warded by Nadine College of Pro- 
convention of chiropodists here last | fessional Advertising, St. Louis, Mo., 


week, stated that as many as 75 per-| {0 the best essays on “Opportuni- 
cent of children wear shoes they have | ties in the Advertising Profession. 


: Al | The contest, being held in connec- 
outgrown, calling this a false i 


omy for the parents. 


Scholarships for 


tion with a schedule of talks about 
| the college over station WTMV, East 


Announce Publication 


Date for Photo Book 


“U. S. Camera 1936” will be pub- 
lished Sept. 29. T. J. Maloney, of 
T. J. Maloney, Inc., 381 Fourth Ave., 
New York, is the editor, and William 
Morrow & Co., the publisher. The 
book will contain work of America’s 
leading professional and amateur 
photographs. 


The U. S. Camera Salon will open 
at Rockefeller Center Sept. 28, con- 
tinuing through Oct. 11. The salon 
will contain all pictures included in 
the annual. 


Paint to Anfenger 


Phelan - Faust Manufacturing Co., 
St. Louis, has appointed Anfenger 


Advertising Agency, St. Louis. 


New Machine Reduces 
Any Color to Graph 


New York, Sept. 17.—As a scien- 
tific means for matching and stand- 
ardizing colors, a new automatic 
color analyzing machine may soon 
replace visual methods of color an- 
alysis. Reds, blues, greys, and 
greens, brilliant or dull, are reduced 
to plain black and white by this in- 
| Strument, which mechanically trans- 
lates any shade into a prosaic look- 
ing graph curve. 
| This new tool of science is called 
the recording photoelectric spectro- 


Philadelphia and Detroit combined 


increased sales both in number and 


per cent to rural families. other families. 


Automobiles are as necessary to 
the First Families of Ruralaria as 
food and shelter. They drive their 
cars harder and farther than city 
families. Their automobiles are an 
indispensable part of everyday life 
—for work, for recreation, for 
shopping, school and church. 

Country Gentleman families are 
leaders in the agricultural and busi- 
ness life of Ruralaria. They set the 


than any other 


you can advertise 


4.7 TIMES DETROIT > 


pace for the buying of countless 


Country Gentleman has inti- 
mately served this market longer 


Through the pages of this one 
magazine, you can influence the 
entire rural market effectively. 


The cost is surprisingly small. 
For only 34% cents per family, 


in full pages to the members of 
every Country Gentleman family 
every month for a year. 


If your product is one that 
most families can use or enjoy, 
Country Gentleman should 
be a fundamental part of 
your advertising plan. 


Country GENTLEMAN 


AMERICA’S FOREMOST RURAL MAGAZINE 
» » » Key to 40°; of National Sales Potential 


THE CURTIS PUBLISHING COMPANY e Philadelphia ¢ B 


publication. 


your product 


¢ Chicago e Cleveland « Detroit ¢ New York 


7.7 TIMES PHILADELPHIA 


e San Francisco 


photometer. It was invented by Pro- 
fessor Arthur C. Hardy of the Mas- 
sachusetts Institute of Technology. 
“Recording photoelectric spectropho- 
tometer” is quite a mouthful, so lab- 
oratory men where the machine is 
in commercial service refer to it 
more intimately as the “Specter.” 


Is a Fast Worker 


In appearance, it resembles a large 
“U" shaped telescope. Its operation 
depends chiefly on the ability of the 
photoelectric cell to turn light waves 
into electrical energy, although it 
utilizes several less familiar prin- 
ciples of optics. In three minutes 
after a sample of any colored ma- 
terial is placed in it, the apparatus 
turns out a chart showing precisely 
how much of each wave length of 
light is reflected by the sample. 
Each color shade-——and there are mil- 
lions of them—jis thus represented 
by its own peculiar graph curve. 

According to its users, the “Spec- 
ter” promises to revolutionize color 
studies and have a far reaching effect 
in industries where color specifica- 
tion or measurement is required. 
Many designers, packagers, and ad- 
vertisers, as well as manufacturers 
of inks, dyes, paints, paper and tex- 
tiles are expected to adopt this new 
method of color analysis. The first 
commercial “Specter,” which cost 
$5,000, is in daily service at the Re- 
search Laboratories of the _ Inter- 
national Printing Ink Corporation, 
where it is used for matching and 
standardizing ink. 

Ordinary color names like “white, 
“red,” “blue,” and “brown” are too 
inexact for scientific color classifica- 
tion. For example, Herr Hitler’s 
shirt and Joe Louis’ skin are both 
called “brown.” Yet the Fuehrer’s 
shirt is a “tannish brown” while the 
famous Brown Bomber’s complexion 
inclines towards the “blackish 
brown” shades. The “Specter’’ does 
away with the need for such in- 
exact terms as “blackish brown” or 
“whitish blue.’ It distinguishes be- 
tween the tiniest color variations and 
represents them, not by names, but 
by curves on graph paper. Like the 
familiar moonbeams, every little 
lightbeam (of color) has a meaning 
all its own, and the “Specter” plots 
it accordingly. 


Selecting a Color 


Now colors can be easily and ac- 
curately matched by comparing the 
“Specter” curve characteristics. Rep- 
resentatives of a national advertiser 
recently met with chemists from an 
ink company to decide what shade 
of blue should be used on the ad- 
vertiser’s packages. Not a _ color 
sample was in sight. The men 
studied graphs from the spectro- 
photometer. After an examination 
of the various curves, one was picked 
as representing the shade most suit- 
able for the package. They had 
selected it without even looking at 
actual colors. 

“Specter” curves are valuable as 
permanent color standards, for un- 
like color samples, they will never 
fade or vary in any way. Certain 
advertisers have asked I. P. I. to 
chart their package colors on the 
“Specter” and then file the curves 
for future reference. 


Insurance Men Plan 


Ad-Sales Conference 


The Sixth Mutual Insurance Ad- 
Sales Conference and Exhibit will be 
held Oct. 12-15 at the Bellevue-Strat- 
ford Hotel in Philadelphia, in con- 
junction with the annual convention 
of the National Association of Mu- 
tual Casualty Companies and the 
Federation of Mutual Fire Insurance 
Companies. 

The four-day program will have as 
its theme “Advertising and Selling 
the Mutual Market.” Speakers will 
include Gilbert P. Farrar, typographic 
counselor of American Type Foun- 
ders Company, and Billy B. Van, 
humorist and president of Pine Tree 
Soap Company. Advertising material 
produced by the various mutual com- 
panies will be shown. 
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ADVERTISING AGE 


September 21, 1936 


HUMANICS HELD 
MORE IMPORTANT 
THAN ECONOMICS 


Financial Advertisers Hear 
from their President 


Nashville, Tenn., Sept. 17. — Need 
for bankers “to come out from be- 
hind their economics and meet their 
depositors, the voters,” was urged 
upon the 21st annual convention of 
the Financial Advertisers Association 
yesterday by Robert W. Sparks, 
president. The same session was 
featured by a mild attack on New 
Deal financial policies by Ralph E. 
Badger, senior vice-president, Union 
Guardian Trust Co., Detroit. 


Government control and operation 
of the American banking system is 
not, the desire of the American Pub- 
lic, Mr. Sparks declared. Yet the 
usurping of his functions by gov- 
ernment is the secret fear of the 
American banker and that fear is 
more than a childish bugaboo. 

“From its birth this nation has 
eventually settled all momentous 
questions by the pressure of public 
opinion and in the interest of public 
welfare,” he said. “No important 
undertaking, not even banking, can 
adopt a laissez faire attitude toward 
public opinion. Sooner or later such 
an error of judgment will overtake 
the maker.” 


Troubles of Banking 


To meet encroaching influences on 
banking Mr. Sparks urged, in addi- 
tion to efficient management, intelli- 
gent effort to bring that discussion 
to the nation’s cracker barrel or its 


— 


modern counterpart, the press, radio 
and public forum. 


“Building public confidence in 
American banking is a problem of 
humanics,” he declared. “American 
banking has been permitted to grow 
grotesque. It is deformed with an 
over development of the economics 
and a malnutrition of the humanics.” 

Mr. Sparks urged that an appeal be 
especially directed at youth in build- 
ing an understanding of the human 
side of banking. 


“On the surface,” he declared, “it 
appears that deposit insurance has 
restored the people’s confidence. They 
have resumed their former banking 
habits.” 


Warns Bankers 


But deposit insurance is only a 
palliative, in the opinion of Mr. 
Sparks, and he warned bankers to 
guard against a feeling of smug 
security. 

“We bankers,” he said, “cannot 
afford to live in a land of make be- 
lieve. If the restoration of faith is 
founded only on deposit insurance 
and not on the fundamental safety of 
our banks, then private banking in 
America is in a bad way.” 

This temporary measure, however, 
gives bankers a new opportunity, ac- 
cording to Mr. Sparks, to rebuild 
public confidence by making known 
to a public, willing and anxious to 
learn, that its banks are “solid and 
impregnable.” 

Another opportunity for banking 
promotion is present in the evident 
superiority of American living con- 
ditions. 


An Efficient Vehicle 


“Banking is entitled to share the 
credit for this happy condition,” said 
Mr. Sparks. “American banking has 
helped John Doe to obtain these 
luxuries but he does not realize it. 
American banking has given its citi- 
zens better living, better homes, bet- 
ter food, better clothing, better 
schools; in fact, it has furnished a 
structure which has financed a 


INSTALLS CLOCKS IN ELEVATED CARS 


me is the rig 


How Beech-Nut Packing Company is advertising chewing gum in 
Chicago. 


standard of living that has made 
the American citizen the envy of the 
people of all nations. 

“It is time for the American 
banker to take his earned place in 
the scheme of things.” 

Business gives first consideration 
to the plant and machinery that pro- 
duce the product and then devotes 
itself to the product. 

Banks, Mr. Sparks said, have re- 
versed this order to their detri- 
ment. They have paid first attention 
to deposits, the product, and second 
consideration to the depositors, the 
machinery. 


"I'M LUCKY TO 


BE HERE. SKID- 
DED INTO AN- U. Ss 
OTHER CAR.” TIRES.” 


Tel. Vanderbilt 3-8757 


del s% « eae ‘ a 
| 


"| HAD THAT 
TROUBLE, TOO, 
UNTIL | BOUGHT 


| overgenerous in 


“Bankers,” he concluded “will be 
better bankers when they pay more 
attention to their machinery.” 

Mr. Badger, the Detroit expert, de- 
ciared that the future course of busi- 
ness will depend in large measure 
on the ability of this country to con- 
vert a recovery based on heavy gov- 
ernment spending into normal re- 
covery in which the various groups 
of the economic structure are in 
proper balance; and on the ability 
of a government, “which has prom- 
ised much in the way of reform and 
economic well being, which has been 
disbursing public 


funds,” to balance its budget and 
“retreat by the path of economic 
realism.” 

The development of foreign trade 
is essential, he said, to stable eco- 
nomic development. Reversing of an 
unfavorable trade balance which has 
caused defaults on foreign obliga- 
tions, is vital and Americans will 
have to rely more in the future on 
foreign outlets for capital invest- 
ments. 

“It is highly important,” he de- 
clared, “that this country devote seri- 
ous study to means of further reduc- 
ing our tariffs to the end that larger 
imports may be received without dis- 
turbing domestic markets. In this 
way only will foreign countries ob- 
tain the wherewithal to buy more of 
our goods and to re-establish their 
credit status in our markets. 

Tracing the financial prospects of 
the immediate future, Mr. Badger de- 
clared that a mild era of credit in- 
flation is due. 


Checks for Inflation 


“How far this will eventually go,” 
he said, “one cannot now predict. 
Controls are available to prevent a 
runaway of credit inflation, and upon 
those associated with financial in- 
stitutions lies the first responsibility 
to utilize such controls. 

“The excesses of the New Deal 
philosophy, will probably be dis- 
carded during the next decade, the 
constructive aspects remaining. The 
federal government will exercise a 
more important influence over pri- 
vate industry than in the past. In. 
vestment and commercial banking 
will continue under supervision. Agri- 
cultural areas will continue to re- 
ceive subsidies in some form or 
other, 


“On the other hand, excessive re- 
lief expenditures, punitive legisla- 
tion, and legislation designed to regi- 
ment industry or agriculture wil! 
probably be abandoned. It is logical 
also for the federal government to 
withdraw as rapidly as possible from 
competition with private business.” 


“DOCTOR SAYS | 
CAN'T DRINK 
HARD LIQUOR 
| BUTBEERIS 
| OK." 


* 


ROYAL 


50 East 42nd Street, N. Y. City 


“THEN YOU BET- 
TER DRINK BUD- 
WEISER, GIVES 
YOU A_ BOOST 
AND WON'T AF- 
FECT 

HEALTH." 


Byes - ; ; if 3 
’ ore at ah ? ec j em a“ te % 


"WAS ALL SET 
TO LISTEN TO 
THE FIGHT LAST 
NIGHT BUT MY 
RADIO COULDN'T 
TUNE IT IN.” 


YOUR 


THE ELKS MAGAZINE 
500,000 A. B. C. 


The Elks Magazine is read in 16,438 cities and 
only a little more than 20% of its 500,000 readers In this 
live in the first 50 cities, the balance being located 
in places of less than 100,000 population, the most — ucts. 


fertile selling territory for the national advertiser. 
thousands of Elk-owned 
establishments selling nationally advertised prod- 


area are 


2750 Lake View Ave., Chicago 
Tel. Diversey 7830 


“| LISTENED ON 
MY MIDWEST 
AND IT WAS 
GREAT. MIDWEST 
GETS EVERY. 
THING ON THE 


NAME 


PETE THE 


"SAW YOUR 
IN THE 
LAST ISSUE OF 
THE ELKS MAG- & 
AZINE, JOHN.” 
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HERMIT’S NEW HAT 


He looks pretty swank, and paid a nice price for it 


retail it’s a Mallory—or 


but who cares?—who’s going to see it? 


Perhaps 


Knox or Dunlap—who knows? 


500,000 business and professional men—Elks whose 


success depend in great measure upon personal ap- 


yours? 


pearance must wear good clothes. 


Are they buying 
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S A HOUND'S TOOTH 


There are many similes for being clean. As a whistle ...as a hound’s 


cei ait ete ise i ie nsf la 


Beare oe 


tooth ... as News-Week’s circulation methods. What have we 


Asbtaietaremtald 


done to get some 200,000 readers? Just this: we have offered samples 
of News-Week to carefully, very carefully, selected people. (20 weeks 
for $1.00 and see how you like our unique brand of reading matter.) 
Nothing else. No club offers at cut rates. No striplings on the 
streets. No sewing circle premiums. And as for newsstand cir- 
culation, that is also entirely voluntary. Not only on the part of 
people who buy, but also on the part of the newsdealer, who gets 
no inducement whatever to put News-Week up in front of the foot- 
lights. = All of which makes it seem as though 200,000 people like 
News-Week simply because of what News-Week is —their favorite 


way of getting an honest, illuminating summation of the week's news. 


NEWS-WEEK 
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GIVES BIG JOB 
TO ADVERTISING 
FOR INSURANCE 


Rye, N. Y., Sept. 15. 
cations are largely an unexplored 
field for insurance advertising, and 
offer a valuable advertising medium 
for it, J. Albert Robinson suggested 
yesterday to the Insurance Advertis- 
ing Conference, holding its annual 
convention here. 

Mr. Robinson, who is insurance 
manager of McKesson & Robbins, 
Inc., Bridgeport, gave “An Insurance 
Buyer’s Appraisal of 
vertising.” 


Insurance is probably the next in- | 
and | 


dustry in line for legislation 
regulation according to Mr. Robin- 
son, who said that good advertising 
may make new legislative restric- 
tions impossible. 

Advertising can also be a means 
of giving relief from burdensome tax- 
ation on insurance, he stated, and it 
can be employed to combat Cclaim- 
mindedness, which is prevalent in 
some parts of the country. Com- 
panies would do well, he contended, 
to advertise justly defeated cases, 
with reasons, rather than feature 
prompt payment of large claims. 


Market Is Mystery 


Most insurance advertising is scat- 
tered and lacks continuity, Mr. Rob- 
inson quoted one buyer as saying. 
Everybody thinks he has enough in- 
surance, while little is actually 
known about the size of the market. 

Expansion of the market for in- 
surance can be achieved by a reduc- 
tion in prices, as well as by devising 
and promoting new types of cover- 
age, he argued. 

Mr. Robinson stated that the ma- 
jor task of insurance advertising is 
“in a concerted educational capacity | 
to make known the various opportu- | 
nities of taking advantage of a need- 
ful, useful and necessary service, | 
with a campaign of education aimed | 


to help, properly maintain and | 
strengthen the good institution of 
insurance against many handicaps 


and onslaughts.” 

Insurance should be offered as the 
road to social security, he continued. 

Instead of dealing with companies, 
insurance purchasers for the most 
part are in contact with agents, 
whose position in fire and casualty 
insurance sales is” strongly” en-| 
trenched, he pointed out. As a re- 
sult buyers have become educated | 
to choose agents or brokers rather 
than companies. 

The need for training agents to 
perform the promises made in the 
companies’ advertising was also 
urged by Mr. Robinson. 


Describes New Standards | 
| 


Albert E. Haase, vice-president 
and director of sales for Rogers-Kel- 


logg-Stillson, Inc., New York, told | 
of new yardsticks being developed | 
for advertising. 

“Advertising cannot prosper or 


grow without research,” he con- 
cluded after describing the Co-opera- 
tive Analysis of Broadcasting, Traf- 
fic Audit Bureau, and a new study 
of window display advertising spon- | 
sored by the Advertising Research 
Foundation. 


Travis and Pinover 


Form Gravure Service 
Robert A. 


Travis, president of | 
Comic Section Advertising Corpora: | 
tion, and Len S. Pinover, associated 
with New York rotogravure and color | 
gravure enterprises for 14 years, have 
formed Intaglio Service Corporstins, | 
Chrysler Bldg., New York, to work | 
with printers and advertising agen- | 
cies in the production of gravure 
printing, 
Mr. Travis will continue in his 
office with Comic Section Advertising 
Corporation. 


| 


Kay Opens Branch. 

S. LL. Kay, Ine., San Francisco 
agency, has opened offices at 714 West 
Olympic Blvd.. Los Angeles. The | 
telephone is Prospect 1067 


Insurance Ad- | 


| lative 


| 
‘Government Has 


an Observer at 
Bankers’ Meet 


Nashville, Tenn., Sept. 16.—Cumu- 
effects of the nation’s first 


| venture in financial advertising are 


Trade publi- | 


being felt with current sales of sav- 
ings bonds aggregating more than 
$1,300,000 daily, it was disclosed to- 
day by officials of the treasury de- 
partment. 

The report was made as J. Wil- 
liams Bryan, chief of the informa- 
tion section of the division of sav- 
ings bonds, appeared at the Finan- 
cial Advertisers Association conven- 
tion here today as an observer for 
the government. 

The government has_ scheduled 
$540,000 for advertising bonds dur- 
ing the current year and sales have 


reached $600,000,000. Advertising is 
being conducted in’ weekly and 
monthly magazines and direct mail. 

The increase in daily purchases of 
so-called “baby bonds,” indicates that 
people are making a habit of these 
purchases, and reflects the cumula- 
tive results of the advertising efforts, 
in the opinion of treasury officials. 

“The bonds have become a house- 
hold word all over the country,” said 
one treasury executive. 

Just how far the government will 
proceed in financial advertising has 
not been determined, but the appear- 
ance of Mr. Bryan at the convention 
was regarded as indicative of a keen 
interest on the part of the govern- 
ment to capitalize on all of the pro- 
motion and advertising developments 
of private finance. 


Cole Starts Agency 
Lester W. Cole has organized his 
Own agency in the Sterick Bldg., 
Memphis, Tenn. 


Shoe Company 
Gives Tip to 
Conventioneers 


Nashville, Tenn., Sept. 16.—Trans- 
posing another advertiser’s appeal. 
the Jarman Shoe Co., Nashville, di- 
vision of General Shoe Corporation, 
distributed an unusual brochure at 
the Financial Advertisers Association 
convention here this week, urging an 
afternoon change of shoes. 

The appeal frankly takes up the 
Coca-Cola afternoon “break” idea 
and applies it with the heading, 
“Change Your Shoes and Get a ‘Pick 
Up.’”’ 

Basis for Idea 


“Advertisers tell us to smoke a 
certain cigarette and get a ‘lift.’ or 
drink a certain soft drink and get a 
‘pick up,’” the brochure relates, ‘yet 


it is true that one of the most im- 
mediate refreshing ‘pick ups’ comes 
from the simple act of changing one’s 
shoes in the afternoon. 

“Try this today. In the afternoon, 
when you feel let down, change your 
shoes. You will feel refreshed with- 
in two minutes.” 

The “pick up” suggestion tops off 
the brochure “A Walking Encyclo- 
pedia,” which explains how to test 
shoe quality, and keep shoes dry in 
wet weather, and indicates style 
trends. 


Join Salzman 


Frances G. Guilford, John Regan 
and Barbara Beal have joined H. A. 
Salzman, Inc., New York sales pro- 
motion and public relations firm. 


Van Aurmen to Mansfield 

I. R. Van Aurmen has resigned as 
business manager of the Richmond 
Times-Dispatch and joined the Nevs- 


| Journal, Mansfield, O. 
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ADVERTISING AGE 


Tire Industry 
Preparing to 
Decentralize 


Akron, O., Sept. 17.—As the first 
move in the decentralization pro- 
ram, announced several months ago, 
General Tire & Rubber Company has 
acquired the factory of the Service 
Motor Truck Company at Wabash, 
ind. The Indiana plant, to be 
equipped for the manufacture of me- 

hanical rubber goods and rubber 
-undries, will be ready for operation 
iy Dee. 1 according to W. E. Fouse, 
vice-president of General, and will 
employ about 500 men. 

Goodyear Tire & Rubber Company 
has acquired a plant at Windsof, Vt., 
trom National Acme Company, and 
will use it for manufacture of rubber 
soles and heels. Goodyear has also 


acquired the eight-story Hupp engi- 
neering building in Detroit, for ware- 
housing, and is reported to be plan- 
ning a tire plant in Michigan. 

B. F. Goodrich Company has 
started installation of tire building 
equipment in its former rubber re- 
claiming plant at Oaks, Pa., and ex- 
pects to have the plant in operation 
by Jan. 1. 


General Fifth Largest 


General ranks as the fifth largest 
tire company and the largest not in 
the original equipment tire market 
but selling only through renewal 
channels. For several months the 
company has been diversifying its 
lines, adding mechanical goods and 
rubber sundries under the direction 
of Horace Dodge, formerly with B. F. 
Goodrich Rubber Company. 

Two motives are ascribed for Gen- 
eral’s move to Wabash, Indiana. The 
company can obtain a much lower 
wage rate there, and at the same 


time establish a mechanical goods 
plant free from the danger of inter- 
ruption by labor trouble. 

General’s move came as the United 
its 
first annual convention here and an- 
nounced that its 43 enrolled unions 
have a membership exceeding 32,000. 


Rubberworkers Union opened 


Shaffer for Bread 


Shaffer-Brennan 
St. Louis, 


Butereg and Marvel bread. 


Stricker is account executive. 


Composer to CBS 


Deems Taylor, composer of “The 
King’s Henchman,” “Peter Ibbetson” 
and other operas, has been appointed 
on music for Columbia 


consultant 
Broadcasting System. 


Advertising Co., 
has been appointed by 
Marvel Bread Co., Miami, Okla., for 
a newspaper and radio campaign on 
Peerless 
Bread Co., Jacksonville, Ill., has also 
appointed the agency for a newspaper 
campaign on Butereg bread. Ray C. 


BANKERS URGED 
TO TELL PUBLIC 
_JANSIDE’ STORY 


FAA, Convention Hears Plea 
for Co-operative Move 


Nashville, Tenn., Sept. 17—Bank 
ing touches all phases of life and the 
“inside” story, widely broadcast, 
would have immense power and pro 
ductivity, members of the Financial 
Advertisers Association were told at 
the 21st annual convention here this 
week. 

“Opportunity for sound institu- 
tional advertising is not only open,” 


\ LONGER REACH 


‘e' 


me! CROWEL 
me? MAN’S 


jor LIFE 


'N EVERY COMMUNITY there is a bright- 
I eyed group who seem to get a fuller 
measure out of life. You know such people. 
Heads in the air, feet on the ground, they have 
a way of reaching through the clouds of their 
dreams and making them become realities. 
They are the salt of America’s earth—and the 
vital spark of America’s business. 

Quick to think, quick to act these forward- 
going people start the buying waves for 
everything new and better. For they have the 
will, and they find the way of getting what 
they want— not sometime next year—but right 
now. Thatis quite natural—for what could hold 


them back when the urge of life is so strong? 


Collier’s has 


Quite naturally, these people read Collier's. 
Its spirit is kindred to their own. . . with the 
same staccato beat... with the same cheerful, 
heads-up point of view. Collier’s stimulates 
their eager minds . . . causes more than 2,- 
500,000 of these active people and their fam- 
ilies to reach eagerly for Collier's every week. 

Collier’s—the great national weekly—ap- 
peals to the quick, young minds of all ages 
who refuse to wait. And because these minds 


have a longer reach for life, advertising in 


a longer reach for business. 


Proof of this is Collier’s advertising record for 
the first six months of 1936: a million dollar 


gain over the corresponding period of last year! 


Collier's 


The /lelive linkal 


L PUBLISHING 


HOME COMPANION 


COMPANY e 


250 Park Avenue, 
e THE 


New York e 
AMERICAN MAGAZINE . 


The Largest Magazine Audience in the World . . More than 9,000,000 Circulation. 


THE 


Publishers of COLLIER’S 
COUNTRY HOME 


1936, The Crowell Publishing Co. 


declared Guy W. Cooke, assistant 
cashier of the First National Bank, 
Chicago, “but the need is apparent.” 
He gave the “elder statesmen’s” 
views with John A. Price, advertis- 
ing manager, Peoples Pittsburgh 
Trust Co., Pittsburgh, and Frank 
Fuchs, advertising director, First Na- 
tional Bank, St. Louis. Towner 
Phelan, assistant vice-president, St. 
Louis Union Trust Company, urged 
the same point in the public rela- 
tions session. 

Suggesting co-operative effort by 
banks on a broad scale, Mr. Cooke 
said: 

“Can you imagine the power and 
productivity of nation-wide institu- 
tional bank advertising developed on 
the theme of the bank’s place in eco- 
nomic life? The ‘why’ and the 
‘how’ of money and credit, with the 
bank as the focal point, comes into 
the lives of everybody every day.” 

Mr. Price also supported the idea 
of a national effort by banks point- 
ing to co-operation between state or- 
ganizations as evidence that the 
project is feasible on a wider scale. 

“The job of banks,” he asserted, 
“is to take the present state of 
recovery in flux and force it along.” 


Sell Own Staffs 


Mr. Fuchs, the St. Louis man, 
pointed out that the most compre- 
hensive advertising campaign can be 
vitiated by lack of co-operation 
within the institution, and urged 
that the bank’s promotion be mer- 
chandised to its own staff. 

“How much good would a costly 
advertising effort, such as the re- 
cently outlined radio program of a 
group of major banks, do if patrons 
drawn to these banks were met by 
an uninformed and indifferent per- 
sonnel?” he asked. 

This radio program, he said, is a 
good example of the outgrowth of 
feeling that bankers, since the mora- 
torium, have a huge job of selling 
themselves to the public. 

“But to capitalize fully on any ex- 
tensive advertising effort,” he de- 
clared, “to make the advertising sin- 


-|cere and productive, banks must im- 


prove within. 

“If this is not done,” he concluded, 
“then the advertising, regardless of 
its intrinsic virtue, will become a 
heavy liability.” 

With the goal of bank advertis- 
ing described as “public confidence,” 
Towner Phelan, St. Louis Union 
Trust Co., St. Louis, also stressed 
the need for banks to tell people 
about themselves. 

“In general people have confidence 
in what they know and understand. 
They lack confidence in the un- 
known. *“The commercial banker 
lends on a basis of confidence—he 
does not lend to a customer who re- 
fuses to make a financial statement 
and who makes a mystery of his 
business. 

“The bond buyer avoids corpora- 
tions which shroud their affairs in 
secrecy and publish financial and 
earnings statements which defy an- 
alysis. The housewife avoids un- 
branded merchandise and the man 
on the street does not lend money 
to unidentified strangers. 


How to Win Confidence 


“If we want the confidence of the 
public, we must take them into our 
confidence and frankly inform them 
about our business. We must ex- 
plain banking functions and trust 
services in terms the public will 
understand.” 

This type of confidence-creating in 
the long run pays dividends “beyond 
defensive objectives,” such as insur- 
ance against ill-informed and preju- 
dicial legislation, hostile regulation 
and other evil consequences of an 
uninformed public opinion, Mr. Phe- 
lan asserted. 

“Although financial advertising 
that has as its principal objective 
the creation of confidence can be 
justified as a matter of defensive 
public relations, without regard to 
its effect upon new business,” he 
said, “it is my belief that in the long 
run it will yield greater returns in 
new business than will the use of 
bargain-sale advertising methods.” 


Agency for Kelly 
Huber and Creeden, Boston, have 
been appointed by Kelly Oil Sales 
Corporation and Kelco Oil Burners, 
Arlington. Mass. 
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September 21, 1936 


Free Dispenser 
Features Fall 
Luxor Campaign 


Chicago, Sept. 17.—Continuing its 
ambitious fall schedule Luxor, Ltd., 
has launched a two-month campaign 
in 78 daily newspapers in as many 
cities on its moisture proof powder 
and a new powder dispenser, the 
Powder Pal, which is being given 
away with each box of the powder. 

A patented container for the purse, 
the Powder Pal is a trim, three-inch 
long tube finished in the distinctive 
silvery green of all Luxor packages, 
and holding a generous supply of 
powder. One end of the Powder Pal 
is a metal stopper, which may be 
removed easily for filling, while the 
other end is a _ spring controlled 
plunger which allows a small amount 
of powder to sift out onto the puff 
when pressure is applied. When not 
in active use, this same spring con- 
trolled plunger guarantees a tightly 
closed container which will not allow 
powder to leak out into the purse. 

Luxor moisture proof powder, with 
the Powder Pal gift held to the box 
by the outer cellophane wrapping, 
retails for 55c. The agency is Lord 
& Thomas. 


Buckeridge of Detroit 


Gets 9 New Accounts 


J. O. Buckeridge & Co., Inc., De- 
troit, has secured the following 
accounts, all Detroit companies: 
Kabin Koach Co., trailers; The Veit 
Co., Veco filing tabs; Cufezin Co., 
patent medicines; Frank W. Kerr 
Co., manufacturing chemist; Paint 
Stores, Inc.; Sterling Oyster Co.; 
Sal-Peptogen Co., patent medicines; 
Charles W. Warren Co., jeweler; and 
Collett Realty Co. Donald K. Schil- 
ling and Julian A. Grace will be in 
charge of these accounts. 

Kabin Koach will advertise nation- 
ally. The Veit Co. will use business 
papers, and the Cufezin Co., sectional 
advertising and direct mail. Frank 
W. Kerr Co. will use business papers 
and direct mail. The other compa- 
nies will advertise locally. The 
agency has opened a Toledo branch 
office at 1917 Jefferson Ave., H. H. 
Strahlem in charge. 


Issues Rate Cc ard 


A rate card has been issued by 
Time, Inc., New York, for its new 
weekly picture magazine. It has an 
initial circulation guarantee of 
250,000. 


Uses More Cc omics 


Boston Sunday Advertiser has in- 


creased its comic section to 30 comic 
strips, more than doubling the size of 
the section. 


| 


GOODRICH DEAL 
ON ATLAS TIRE 
ENDED SUDDENLY 


Robinson-Patman Bill Is Given 
as Reason 


Akron, O., Sept. 16.—Coming as the 
second major repercussion in the 
tire industry to the Robinson-Pat- 
man price-discrimination act, B. F. 
Goodrich Rubber Company has an- 
nounced cancellation of its contract 
with Atlas Supply Company under 
which it has been producing private- 
brand Atlas tires for distribution 
through thousands of Standard Oil 
filling stations. 

The first tire industry reaction to 
the Robinson-Patman Act came July 
16 when Goodyear Tire & Rubber 
Company announced termination of 
its private brand tire contract with 
Sears, Roebuck & Co., under which, 
since 1926, it had made approximately 
20,000,000 private brand Sears tires. 
The Federal Trade Commission last 


a 


“WHAT DOES THE 


MONITOR 


(Views 


SAY?” 


qyaor that 
Lolo Vr Bandwagon 


For dependable news of issues and candidates, policies and parties, thou- 


sands of alert, intelligent readers — including statesmen, legislators, and 


ordinary citizens—look to The Christian Science Monitor. It rides no band 


wagon. Its comments are without partisan bias. It brings light, but not 


heat. to political discussion! 


For dependable news of products and services. Monitor readers look to its 


advertising columns, and prove their confidence by their active response. 


HRISTIAN SCIENCE MONITOR 


\ 


HE 


Published by The Christian Science Publishing Society, Boston, Massachusetts 
BRANCH OFFICES: New York, Chicago, Detroit, St. Louis, Kansas City, San 


Francisco, Los Angeles, Seattle, Miami 


London, Paris, Geneva 


NEW SPECTACULAR IN CLEVELAND 


he Me 


CAL i ue 
ee. ‘ 


Glidden Varnish Company makes an attractive addition to Cleveland landscape 


through Central Outdoor Advertising Company. 


March issued a “cease and desist” 
order against this alleged discrimina- 
tion in favor of Sears, Roebuck, 
ruling that it was illegal under Sec- 
tion 2 of the Clayton Act. Goodyear 
appealed the Commission's order to 
the United States Circuit Court of 
Appeals at Cincinnati, and claims its 
termination of the Goodyear-Sears 
contract was because of the Robinson- 
Patman Act and not in compliance 
with the Commission’s order. 


U. S. Has Half 


Goodrich has been making Stan- 
dard Oil Atlas tires since about 1930, 
dividing the Standard Oil business 


about equally with United States 
Rubber Co., Detroit, which als» 
makes Montgomery Ward private 


brand tires and tubes. In announc- 
ing cancellation of the contract, 
President James D. Tew of Goodrich 
said that production facilities for- 
merly used for Atlas tires will be 
utilized for Goodrich brands. 

While evidence introduced in the 
Goodyear-Sears case indicated that 
Standard Oil’s sale of Atlas tires had 
grown from zero in 1930 to more than 
2,000,000 units in 1933, “Standard 
Statistics” recently reported that 
Standard Oil’s Atlas tire sales were 
1,741,000 in 1933, 1,750,000 in 1934 
and 1,785,000 in 1935. 

Termination of the Goodyear-Sears 
contract has benefited many smaller 
tire manufacturers throughout the 
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Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 


country, the Sears tire business hav- 
ing been scattered among them. Sev- 
eral tire plants, dormant for several 
years, have been revived for the 
manufacture of private brand tires. 
It is believed that termination of the 
Goodrich-Atlas contract will  simi- 
larly benefit smaller manufacturers. 
It is understood, however, that the 
Robinson-Patman bill gives the Fed- 
eral Trade Commission power to 
determine the extent of discounts 
which can be extended to mass-dis- 
tributor customers of tire manufac- 
turers. 

No announcement has been forth- 
coming from United States Rubber 
Company concerning its contracts for 
private brand tires with Standard 
Oil and Montgomery Ward. 

It had been reported in tire circles 
recently that both Goodrich and 
United States Rubber Company had 
taken their respective Atlas contracts 
off of a cost-plus basis and put them 
on a straight basis less discount, to 
conform to the Robinson-Patman Act. 
Mr. Tew’s announcement would indi- 
cate that this report was erroneous. 


Zeigteld to Jones 


William K. Zeigfeld has resigned 
as production manager of United 
States Advertising Corporation, To- 
ledo, O., to join the Cincinnati office 
of the Ralph H. Jones Company in a 
similar capacity. 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Iilustra- 
tions” submitted 10 days approval 
by mail from world’s largest file. 
Cost only $10 each. Model releases 


Protect you 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 
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ADVERTISING AGE 


‘The A, B, C 


and D 


of Advertising 


in Chicago 


= a ship, an ad must have a destina- 
tion. No matter how staunchly built, how 
richly bedecked, or how heavily freighted, 
an ad gets nowhere unless it goes somewhere. 


Somewhere in Chicago is a very real and 
a very definite destination. It is the market 
that is zv Chicago. Your ad can get there 
by a course already charted and as easy to 
follow as A, B, C and D. 


The 1934 government census divides the 
residential areas of the city into four dis- 
tinct economic status groups: Class A, 
where monthly rentals average $54; Class 
B, where monthly rentals average $39; 
Class C, where they average $28, and Class 
I), averaging $17. 

* * * 


URTHER investigation serves to even 
| more sharply distinguish the A and 
areas from those identified as C and D. 


The A and B areas receive 70% of 


Chicago’s total income, support 72% ot the 
chain drug stores, buy over 70% of new 
automobiles, popular priced shoes, clothing 
and furniture. 


That's something to know, and the A and 


bh areas make up the somewhere to vo, 


The Daily News takes you there. ‘The 
distribution of its circulation all over Chicago 
parallels income with astonishing accuracy. 


The 70% of Chicago’s income in the A and 
B areas ts matched with 70% of The News 
city circulation in the A and B areas. 


The residents in the .\ and B areas are 
tolks of moderately comfortable means rep- 
resenting a segment of that solid, substantial 
middle class that is the backbone of the nation. 


They are our kind of people, salesmen, 
advertising men, buyers, store managers, 
professional men, skilled mechanics, foremen 
and owners of small businesses, the kind of 


people you want your message to meet. 


They’ll meet it in ‘The Daily News be- 
cause The News has more and better home 
coverage than any other daily in the city. 


* * . 


rv isn’t that The Daily News has made 
I special circulation drives in the A and B 
areas. It isn’t that ‘he Daily News offers 
prizes or premiums with subscriptions to 
the residents of these areas. ‘The Daily News 
has a definite and natural athnity for the 
tastes and standards of these people. It is 
their kind of a newspaper, and they buy it 
solely because they like it and want to read it. 


* * * 


ov get somewhere in Chicago when your 
Ties message goes directly to the A and 
B groups of able-to-buy people. The Daily 
News will take it to them most effectively 
and most economically. 


THE CHICAGO DAILY NEWS 
~- Chécagos Awe News 


GEORGE A. McDEVITT CO., Eastern Advertising Representatives 
JAMES L. LENOX, Eastern Representative Photogravure, Color Comics and Retail 


400 W. MADISON ST. 


444 Madison Avenue, NEW YORK 
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12 S. 12th Street, PHILADELPHIA 
444 Madison Avenue, NEW YORK 
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DIRECT SELLING 
HOUSE EMPLOYS 
RETAILERS TOO 


Cleveland Company Forms Sub- 


sidiary for New Cleaner 


New York, Sept. 17.-With new 
sales strategy and a new type of prod- 
uct, the makers of Premier vacuum 
cleaners are introducing the ‘“Magic- 
Aire” cylinder type cleaner to dis- 
tributors throughout the country. 
The new cleaner is being sold prin- 
cipally through electrical appliance 
dealers and department stores, in- 
stead of direct to consumers, as is 
the case with Premier. 


Introduced at Show 


The Cleveland Suction Cleaner Co. 
of Cleveland, manufacturer of the 
new product, is a subsidiary of Elec- 
tric Vacuum Cleaner Company, of 
the same city, which makes the Pre- 
mier, 

Walter L. Meyer, 
of the Cleveland Suction Cleaner 
Company, was in New York this 
week to observe the introduction of 


general manager 


the 


cleaner at the National Elec- 
trical and Radio Exposition and to 
study dealer reactions, 

The company introduced the new 
cleaner last April, and already has 
| secured distribution in New Eng 
land and New York, Illinois, West 
Coast states, and others. The Magic- 
Aire, priced to retail at $69.50 com- 
plete with all attachments, has been 
designed with an eye to appearance, 
boasting a speckled gray and silver 
cylinder, with highly polished alumi- 
num caps on each end. 


Progress Is Rapid 


Mr. Mayer said that no national 
advertising is contemplated until dis- 
tribution is complete. Progress has 
been more rapid than originally esti- 
mated from the standpoint of both 
distributors obtained and number of 
cleaners sold. 

He said that the new cleaner was 
launched in response to an unfilled 
demand from appliance dealers who 
saw they were losing profitable busi- 
ness to direct salesmen. Therefore 
the manufacturer's sales program 
will emphasize the use of direct sell- 
ing principles by the retailer. 

“Vacuum cleaners must be demon- 
strated in the home,” Mr. Mayer com- 


mented. “Appliance dealers have 
been lax in not making thorough 
demonstrations. tven though a 


vacuum cleaner be sold in the store 
for cash, a complete home demonstra: 
tion by the dealer is most desirable. 

“Otherwise, the customer cannot 
have a full appreciation of how to 


use the cleaner, and may become dis- 
satisfied, with resulting harm to local 
market possibilities.” 


Policy Is Changed 


Mr. Mayer said that the original 
plan was to market Magic-Aire prin- 
cipally through department stores, 
but this strategy was modified when 
it became apparent that there is as 
much difference in the viewpoint and 
methods of department stores as any 
other class of retailers. Many are 
loath to train personnel properly for 
vacuum cleaner sales and others pay 
commissions so small that they are 
unable to keep skilled salesmen. 

Others, on the other hand, pride 
themselves on their ability to sell | 
high-price specialties of this kind. 

Prior to his present work, Mr. 
Mayer served successively as adver- 
tising manager, export manager and 


manager of department store sales 
for the Premier division, Electric 
Vacuum Cleaner Company. He is} 


credited with designing the checkered | 
bag which distinguishes the Premier | 
cleaner. 


Woolley Heads WWJ; 
NBC Shifts Personnel 


EK. C. Woolley has resigned from 
the stations relations department, 
National Broadcasting Company, New 
York, to become manager of WWJ, 
Detroit, and has been succeeded by 
John H. Norton, Jr., formerly assist- 
ant to the manager of NBC Operated 
Stations. 

Lee B. Wailes, 


formerly assistant 


TOASTMASTER, 1937 STYLE 


This gleaming model was introduced at the New York Electrical and Radio Ex- 
position by McGraw Electric Co., Minneapolis. 


chief statistician, has assumed the 
former duties of Mr. Norton. Mr. 
Wailes has been succeeded by Barry 
T. Rumple, statistician in the NBC 
Chicago office, and Carl A. Doty has 
been transferred from New York to 
Chicago to replace Mr. Rumple. 


OTHE > 
v4 OUTLETS 


The , 
Ss tore Gets 


80% of the 
VOLUME 


Take agricultural implements. In 
the South eighty percent of them 
flow through hardware and imple- 
ment stores. 


RESERVE FIGURES SHOW 
SOUTH LEADS IN 


With gains 50% higher than the 
nearest contenders, the two South- 
ern Federal Reserve Districts, At- 
lanta and Dallas, go into the last 
half of the year neck and neck, in 
that sensitive index, department 
store sales. 


From January 1 to July 31 of this 
year, these two districts, which 
are the heart of the South, gained 
17% over the same period last 
year. Chicago, Cleveland and San 
Francisco, nearest contenders, 
tied at 11%, while all the rest 
lagged behind with 10’s and 9’s. 


The Resilient South 


Again and again the figures point 
the moral that the small-town mar- 
kets of the south have a resilience 
which makes them bounce sooner. 
Look back over the history of de- 
pression in the United States and 


SALES 


you will see how it happens. Each 
time the South leads the upward 
parade. Each time the self-suf- 
ficiency of the small economic unit 
proves its power over the slower- 
moving, unwieldly, big brother. 
Fall the Big Sales Period 
And the peak season is just ahead. 
60% of the South’s income flows 
into Southern small-town pockets 
in the Fall, is spent in the Fall. 
Salesmen who work the South 
know this. They stock the trade 
in anticipation of it. They stand 
by, ready to fill in. 
Sales managers who know the 
South keep things humming by 
featuring fall-selling goods in 
Southern business papers, because 
they know their salesmen cannot 
be everywhere, and that the good 
Southern business papers cover 
the field well and thoroughly. 


The largest jobber in the Central 
South says:—‘“Crop prospects are 
splendid; prices are rising gener- 
ally, and at present levels planters 
will reap the most substantial har- 
vest in many years. The result is 
that a feeling of optimism prevails, 
and expert opinion is that unless 
something unforeseen occurs the 
South will enjoy the best business 
this fall that has been had for many 
a year.” 


If your goods are exposed in the 
South’s hardware stores, they'll get 
their share of the crop money that 
will be spent. 


And as your Southern salesmen can 
tell you, the best lever to get them 
exposed in Southern Hardware stores 
is to plug them plenty in Southern 
Hardware. 


The Best Is Yet to Come 


With the tremendous rise of farm electrification 
in the South, the electrical trade is finding new 
markets of surprising scope. 


The Southern electrical trade reads one book that 
is the common denominator of the field — Elee- 
If you’ve had a good year, 
in the South, remember that the best is 
and keep pushing 


trical South. 


come, 


your goods through the 
South with advertising in 


Electrical South. 


so far. 
vet to 


TWO BIG 
ISSUES 


As the Fall harvest spills $1,200,000,- 
000 
Southern Automotive Journal comes 


into the territory we cover, 


up with the two biggest issues of 
the year: 
NOVEMBER: New Model Number 
which obviously is hot, spot news 
to the entire trade, and is read ae- 
cordingly. 


DECEMBER: Service Industries 
Show Number which is the South- 
ern trade’s guide to the December 
9-13 show in Chicago. 


If you want to share in the big vol- 
ume the South will produce this 


year, be in those two numbers. 


GRANT BUILDIN 


MORE THAN TH 


Ge 


PARTY: VEARSE OF 


ATLANTA, ° 


W. R. C. SMITH PUBLICATIONS 


IN PRINCIPAL CITIES 


COTTON e SOUTHERN POWER coumenit e SOUTHERN AUTOMOTIVE JOURNAL 
ELECTRICAL SOUTH e SOUTHERN HARDWARE 


REPRESENTED 


HELPING BUILD TRADE 


LN” THE.S$ OTH 


‘Kansan’ Study 
Uncovers Many 


Favored Brands 


Kansas City, Kans., Sept. 17.—The 
Kansas City Kansan has completed 
its seventh annual brand preference 
survey of 1,000 homes in this city. 
covering 17 drug store items, 20 food 
products, soap products, cigars, to- 
bacco, cigarettes, automobiles, elec- 
tric refrigerators, electric washers, 
ranges and radios. 


Interviews Tabulated 


The survey was conducted through 
the Parent - Teacher Association. 
Only one question was asked on each 
class of product, for example, ‘“‘What 
toilet soap do you use most?” Per- 
sonal interviews were secured with 
1,000 housewives and 1,000 men. 

Palmolive led in the shaving cream 
classification, with 94 users. The 
next four, with the number of users, 
were Williams, 83; Barbasol, 38; Col- 
gate’s, 34; and Lifebuoy, 32. 

The leader in the classification 
covering soap chips, flakes and gran- 
ules for washing dishes was Oxydol, 
with 360 users. The next four, with 
the number of users, were White 
King, 233; Rinso, 69; Crystal White, 
59; and Lux, 44. These brands ranked 
in the same order for washing 
clothes. 


First Survey in 1930 


The salad dressing classification 
was headed by Kraft Miracle Whip, 
455, followed by Rajah, 98; Kraft’s, 
87; Brookfield, 50; and K. S. G., 29. 

The first survey of this kind was 
made by the Kansas City Kansan in 
1930 and covered some 30 products. 
The 1936 survey covers 54 classifica- 
tions. 
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Constructive 
—Informative 

—Profusely Illus- 

trated. Your request will bring ‘ 
only the book—no salesman. 


: PORCELAIN ENAMEL INSTITUTE 

j 012 No. Michigan Ave., Chicago : 
l Send me your free book on Porcelai® 
| Enameled Signs. 
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Name 

1 

Firm 

{ 

Address —" 
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HE: It’s out. 

SHE: What's out? 

HE: The new Scribner's. 
SHE: What are Scribners? 


HE: My darling, you'll never know.” 


* ’ ° ° ° 
If you're able to read without moving your lips you'll appreciate the new Scribner's Magazine. On sale now—25¢ 
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OlL COMPANIES 
IN EAST DROP 
GAS STATIONS 


New York, Sept. 16.—Oil companies 
operating in Eastern states are rap- 
idly making arrangements to lease 
their filling stations to individual op- 
erators in order to escape the pen- 
alties of possible anti-chain store 
legislation, thus following the policy 
established in the Mid-West. 

As a result of these changes, gas- 
oline and oil advertising will be con- 
centrated on efforts to hold up brand 
preference, rather than on merchan- 
dising and service, it is contended, 
since the advertiser no longer con- 
trols retail distribution of his prod- 
uct. One official remarked that this 
situation “will demand a bigger job 
of advertising.” 

Leasing activity began in the East 
as early as the first of this year, but 
in recent weeks has gained momen- 
tum. Anti-chain legislation is now 
on the books only in West Virginia, 
among the Eastern states, but oil 
company executives would not be 


surprised to see further spread of 
such laws. 

Independent filling station opera- 
tion is expected by oil company 
executives to result in less efficient 
service to the public. Rest 
room standards, cleanliness, service 
in cleaning windshields, providing 
maps, neat appearance of the sta- 
tions, have become general and uni- 
form practice under company con- 
trol. 

Individual operation, it is believed, 
will lean toward economy in such 
matters, elimination of many serv- 
ices being probable. 


Michigan to Be 
Host to Travel 
Agency Group 


Lansing, Mich., Sept. 17.—Organi- 
zations interested in the promotion 
of Michigan’s $300,000,000 tourist in- 
dustry voted at a conference here 
with state officials to bring into 
Michigan next spring travel agency 
managers from many parts of the 
United States to show them just 
what the state has to offer in the 
way of recreation. 

Speakers pointed out that the 
agency managers, returning to their 


posts, would be enabled to give mil- 
lions of persons with whom they 
come into contact annually, some 
first-hand information on the facili- 
ties this state offers for rest and 
play. 

Attending the meeting were repre- 
sentatives of the West Michigan 
Tourist and Resort association, East- 
ern Michigan Tourist and Resort as- 
sociation, Southeastern Michigan 
Tourist and Publicity association, 
Auto Club of Michigan, Michigan 
State Grange and others. 


Dentist Jailed for 
Alleged Ballyhoo 


Dental offices of Dr. A. A. Dubin, 
84 W. Madison St., Chicago, were 
raided by State’s attorney’s police, 
and the dentist and four employes 
were seized on complaints that the 
establishment had violated the dental 
practice act by ballyhoo to entice 
patrons from the street and by adver- 


tising “reduced rates” on circulars. 


Rogers Resumes Post 


Clifford T. Rogers has resumed 
work as advertising manager of 
Credit and Financial Management, 
New York, after a 15-month leave of 
absence because of illmess. Ross D. 
Scamehorn, who assumed Mr. Rogers’ 
duties during his absence, will be- 
come Chicago sales manager of Mor- 
gan Sash and Door Company. 


* 


NEW YORK 


ST. LOUIS 


S30 Mal’ whiil Whey call a lorguitte 


WHY. ITS JUST GLASSES ON A STICKI 


EOGRAPHICALLY. it is only a stone’s throw 

from Lake Shore Drive to “Cottage Lane”.. 
or from Park to Second Avenue. But as for the 
tastes and cultural interests of the prospects who 
dwell there. the gap is infinitely wide and pre- 
carious for advertisers who are prone to lump all 
prospects on too lofty an intellectual level. 


However true it may be, in the broad sense, 
that “the Colonel’s Lady and Judy O’Grady are 
sisters under the skin”... heaven help the manu- 
facturer who keys his advertising copy on such 
a broad predication of similarity. 

” es ” 
Many an advertiser—and many an advertising 
man—has found himself on the wrong side of the 
ledger because, in framing his sales messages 
for the mass market, he endowed prospects with 
a refinement and subtlety which in reality they 


do not possess. 


As a matter of fact, the fundamental likes and 
dislikes of the average man and woman are sim- 
ple and untutored to a surprising degree. What 
passes as a discrimination of taste is often merely 
a shrewd realization of cash values. A painting 
is fine because it costs a lot of money. Diamonds 
are prized not so much for their beauty as for 
their cost. 


And so it is with reading tastes. One of the 
most reliable barometers of popular interest 
is the newspaper. Analyze those things which 
canny editors have found will keep circulation 
booming. Are they the scholarly editorials on 


budget-balancing? Or the reports of gold reserve 
fluctuation in the Netherlands. 


Not at all. The newspaper features which at- 
tract millions are the comic strips with their 
homely, slap-stick humor; talks to the lovelorn 
by the sob sisters; accounts of prize fights, mur- 
der trials and “mush.” The “worthwhile” news 
which statesmen and educators would accord 
front-page position rates only a hearty yawn 
from those ordinary but almighty individuals 
who swapped school kits for tool kits at a com- 
paratively tender age. 


Our choice of advertising appeals, therefore. 
must embody concessions to popular taste. Copy 
ideas, headlines and illustrations—all should be 
characterized not so much by cleverness as by a 
genuine knowledge ef people: not so much by 
sophistication as by an intimate understanding 
of how to talk to our larger audience in a way 
that will make the millions buy where only thou- 
sands bought before. 


This kind of advertising may seem too down- 
to-earth at times, but it sed/s! It always has sold. 
It is the only kind, practically, that has sold right 
through the last few years. And it always will 
sell, as loyg as life goes on as it does today. For 
today’s best advertising is a slice of life itself. 


We shall be glad to show any interested execu- 
tive examples of advertising that speaks to the 
people in their own language . . . and to tell some 
of the interesting results it has accomplished. 
No obligation, of course. 


RUTHRAUFF & RYAN,ic. 


DETROIT LOS ANGELES 


Advertising 


SAN FRANCISCO 


LAKELAND, FLA. 


CHICAGO 


SEATTLE 


NEW HOTPOINT MAKES LIFE EASIER 


The New G-E Hotpoint, which made its debut at the National Electrical and 
Radio Exposition in New York, boasts a heat indicator showing the proper tem- 
perature for various fabrics and a thumb-rest which relieves muscle strain. 


Nickel Savers 
Introduced by 
Westinghouse 


Cleveland, O., Sept. 17.—The entire 
fall campaign of Westinghouse re- 
frigerators will be built around a 
new “Nickel Plan” of selling. The 
Saturday Evening Post and Collier’s 
will carry the story to housewives 
with the first announcement appear- 
ing in the Post this week. 

The new plan is designed to break 
down cost resistance and procrastina- 
tion. Salesmen will be armed with 
coin saver folders. These Westing- 
house “Nickel Savers,’ as they are 
known, advise the housewife that 
“Pocket Money Buys a New Westing- 
house Refrigerator.” Each folder is 
made to accommodate 20 nickels. 


Two Stories Told 


On the back cover are two tables. 
One indicates how much can be 
saved if each member of the family 
sets aside one nickel per day, thus 
showing how easy it is to accumu- 
late sufficient funds to pay for a re- 
frigerator. The other points out 
how much the refrigerator may save 
per day, per month and per year in 
the way of food costs. This saving 
is more than sufficient to pay for the 
refrigerator as it is being used. This 
two-way selling story has been re- 
ceived with considerable enthusiasm 
by dealers. 

Trade publications are being used 
to impress dealers with the possi- 
bilities. In addition, dealers are be- 
ing furnished with newspaper lay- 
outs, window streamers, radio shorts 
and spot announcements. The agency 
is Fuller & Smith & Ross, Inc. 


G. O. P. Airs Landon 
Address Over NBC 


Governor Alf Landon’s talk to the 


Maine electorate at Portland Sept. 12 | 


was broadcast over all available sta- 
tions of the NBC Red network. The 
talk marked the windup of the Re- 
publican campaign in Maine. Ap- 
proximately 60 stations were used. 

The hook-up, arranged by the Re- 
publican National Committee, in- 
cluded the NBC Basic Red network; 
Basie Group A, which includes Day- 
ton, Cincinnati, and Indianapolis; 
the Southeastern, Northwestern and 
Mountain groups of stations; and the 
Pacific Coast Red network. 


Averill on Own 


John Averill, typographic designer, 
for the past five years with the adver- 
tising department of Mills Novelty 
Co., has opened his own studio at 
155 E. Ontario St., Chicago. He will 
specialize in layout, decorative draw- 
ings and typography. 


Realty Firm Appoints 


Green Acres, a new development at 
Valley Stream, L. I., sponsored by 
Chanin Management, Inc., New York, 
has appointed J. R. Kupsick Adver- 
tising Agency, New York. The com- 
pany plans to build up to 1,800 homes. 


British Back 
New Station on 
Belgian Coast 


London, England, Sept. 14. — Brit- 
ish advertising interests are re- 
ported to be back of a proposed new 
radio station to be established on the 
Belgian coast. The Belgian govern- 
ment looks kindly on the new ven- 
ture and is ready to sign the neces- 
sary documents, in consideration of 
an hourly tax on all programs. A 
second station is proposed by the 
same men on the independent chan- 
nel island of Sark. 

With the British Broadcasting Cor 
poration unable to carry commercial 
programs, English advertisers have 
perforce used continental stations to 
bring their products before their 
native public. Erection of the new 
Belgian station may cut heavily into 
receipts of stations at Luxembourg 
and Normandy, though many believe 
there is business enough for all. 

Advertiser's Weekly professes to 
note a new sentiment among news- 
papers toward its young rival. The 
publication commented: 

“Rumor has it that certain British 
newspaper interests are watching de- 
velopments of the Belgian plan with 
a friendly eye. Should subsequent 
developments prove this to be so, the 
opening of the station will have been 
the turning point in the enforced an- 
tipathy of the British press to all 
forms of radio advertising.” 


Gets Alma Trailer Post 


J. B. Renshaw has been appointed 
director of sales for Alma Trailer 
Co., Alma, Mich. He was formerly 
with Packard Motor Car Co., and 
prior to that, was assistant to the 
late A. R. Erskine, president of 
Studebaker Covyporation. 


“The Advertising Test Station 
In the Advertising Test City” 


Maximum Coverage 
of the Major 
Connecticut Markets 


Basic CBS Station — 


Hartford, Conn. 


National Representative 
Free. Johns & Field, Inc. 


New York—Chicago—Detroit 
San Francisco—Los Angeles 
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Delivered By ..... 
PUBLISHERS ENGRAVING CO. 


Punch is a vital thing! Pugilists who have the punch and deliver with sure- 
ness and like clockwork are “tops” in their profession. 


Likewise in business it's the Punch that counts. With each job completed 
we stand like the “champ” who has just delivered the decisive blow. Our 
punch is in our effort to please, in our ability to produce, in recognizing the 
responsibility entrusted to us, and in our capacity for rendering an added 
measure of service. The extra depth given our advertising plates is one of 
the features of this service — it's no wonder PEC plates are “KNOCKOUTS.” 


rege ot: Rae ey a pe taken? oe a ee ee ee ee ae 
Nectee ; Paes : 2 ie Sa Pot at = i s her a 7 ~ a? 
Se oF = gee? page eau bo ah PE he vir or, fe, 7 eee ae 
es. ae i ae Rae” Geet Taw. aera ee ae as A Be PO ae ya toe Oe ne « rey selene *. 
< She rp fag : ¢ oe ="y ‘ SE IRS Par see Aa £ Same aes Me vil te A evar ¢ , 8, te E ; ee Py om > at ~ * eee) G e- 
; f ey wes ‘ ¢ Paved e Se gh i cS: Sn a ORR” naa Re a ae ER ae aia Bie reds : * actete Peo ne” wh 
. es. 4 3 x aie E Bie ‘ : bag Hy! Cerin, © iaaiet ¢ oe é "2 ee bes 4 . z ne 
siiing” ae et = : ‘ rd et re Se at ‘ = ‘ywta» = es ae & 
> pt OR ee ee Rn 
} 
} is 3, ms 
Bes rs 
_ es ; 
x 
ee. r 
: 
% pee ae a ¥ 
a ea yee ee it i - he 
; a i e ape ; 
i oil : a+ a . Bees: 
f } ee i nie: _ F: agli Teall aid 
: a eal : a 3 ng ’ 
an i < a“ we a > mn F we ; 
"age a a —-! oF 
’ a ; = oa. i older: 43 
a * : 2 he Beer = _—" ‘ 
& 2 es 4 ‘ ee iain ell r 
F 4, a — a a ag. ; : 
5 : eR er as 2 _ : ae RST. Marais oie 
: ei ee al = — le ! 
r a, ie te : ae 2 Be ae CME er eh ci nes Ae ae 3 
ee a _ wae. me oe a 
a a eae he 
a ee AO ae ; ~~ igh eae Re ant re 
oe ee es ee a ae i ES ae alia, eee oe . 
' ee ea: Part de q . % a a Di! cayneilgeh Sai etre” Na . ; 
See: ae otitis Se yr a pects 
Re wee ’ : 4 F 5 ce ae plas as ee ae 
Be SK" ii phe oe ? — : r* Sree Raha Cae? alk es j ai 
a 7 eI sey ge aaa a , we fe eae me | 
We “oa ae eg yo q oo ae ee ie at is 
: “ee agile oa ao. ae ah). ae ey” 
r Cae - te : Rs F 3 Be tas Rae eth -% 5 a, Conan os Ber 
: aaa see . ae Ae a we oe ; f ee 
: _ eget x Pigd i are ™ a ae ory siege oo 2 } 
Ps Pe: eee a . i Oe ics een het Fenl Gs 
' : RT og & aa pee, Spee hae emi ae SE aay 
( et Pi 6 a, ne ee aS ie PS Rr 
Be re aye a - ey cae ’ ee eee oo hee 
ee a - a oe Bee ii ue 
2) ‘ ¢ clas et erg i) i Pe ge Me ey Spenhis 
— 2 f $ . a se ee a ee Ae raey sig Yel 
= i — = ee — ee ee ats 
: eee ee ‘ 4 os Rs Pg es ee Seana 
», > R ae. . % Es ae i ee Roe ee we 
ie ot 3 is : i a tome Re Cre 
s ole : neh a § Baal ra.” { ” saa Beto te 
; Bee oe ae , ee ae os ae See 
eee le = eee ses 
; ae ae aes ie os F a ie sop Bek ae ee ie an 
a a kee 3 = . ee oh PEN a ee em, 
j cee | ae ee Ri che 9 Oe ate A aa 
t 4 - al Bays sll 5 be ge we pee 
- - ez : as oe ay a a : 4 ie i * nite iis sia 4 x aa eae 
a & en eee P aes 2 ee edi ’ ei 
iS ae ae Pat fi iit Be ew - ae ‘ ‘i J hee 
it ices ee oo a pope ste 
re- Gy a ee Se Pinte 2 Be ae : oF Bis 
oa Ue a ee oe age peers be a oe $Y : eee 
ow Y te eee ie et | pie er ca 
as A ee oe ee a ae 5 ss 
he j ae Be RE RE , = 3 PP ad . Log ae es 
pe ee ou a ae . "ee hag a tae 
ee 3 F aes © ae ioe ‘ S F “ be tl 
2n a Sea ie ‘s 4 eo ; a RY 2 ay me - : aur 
‘% ss a he ee : of Chote e. PF es 
es- ‘ Rae. ee os Co oe il si je oe 
es owe ; Me Ss 22 ; ae Soo we 
e ; 5 ae ee : 
A ‘ es a ee | 
ao ie ee: e i ee : eae wie a ia aa ; 
| oe dae A. ei OS, at alal 20 ae pt es : 
Pee as Mees ae te a ah Rte : os es 
in- ¢ ae - ei ni re x rota ga oe. - i e it 
Sie So” ay ‘ea : 4 ; aes 
id “ ia Rees Sh igs he pe, F g 7” a ie 
. d oe ah aaa a maa —_ * Ag - : 5 q agli 
ial ON oe "ie gee yer re —— ae ee So sage ’ % A p oo 
. AD ee e as digi me fo f i “<,, ea Ba os # =. -* er ? 9 v7 z .* a ee is eer 
ive 4 a : Baie eae jae ’ : ee F By os ae —“ : mt 6 : “ane Pe 
to gee Selle i ? ee face | 5 ; ; ae i 
elr a8 % "Sa eice aS. a ee eae oh aie ; ‘ oe 
Pe ey Sora 7 - e oe ba aR we 5 te ae Eat Bs F . t 5 4 : he 
ew eee i vege ik ie ete cad he gg iS. sulines ‘ ah : { ; : eS. 
ee eee od ale oe ee Me - J ‘ ” eal 
ito oni Tae a jr age a % ‘ 2: ae A a pale gl oe 
fete at ar Saar wae ‘qa : ; ¢ ‘ ; ; . n : ee 
rg ee ae ae wai => +. 1 ry ae 
See a an feces een a t ; a ‘ ; a) gl em 
ve til ys SF aes An ‘ § * md ; 
. : Sigel » 1 eA : : es s; a “Se “3 ye" — ee 
es es ay a ante: ; ‘a 5 p via an eS 
‘ Ga ie RE ko. e Aaa Pag et OT 
ws tee... ; : ' ae 
P : f , . ogee 
‘he : es ; ' lid 
ish , ‘ as ee 
é A Bx 2, ae 
i> ; oa got 4 ae 
( aos : 3 a ge 
¥ : aes 
& iq . ree 
ith é = ee. 
ent at Peake é& ae =e 
oes : “ : an el 
the uf oe -e a 
pen : * pens 
an- = ay = 
all ee aa 
A New ae 
% 2 
ted as 
is : 
iler ; : 
rly oo 
oe Seth aay 
a ‘Sgr ee 
and + ioe 
oe ee 
the § aa 
ot =O lui sie 
Wer ie 
Aan oe 
es ie 2 pai 
Par nae 
<= eee 
ety = 
ee Bs aa 
2 Pe ey 
ei mea ky 
~ eee 
e, tae i 
a me 
ae: pe 
wl RN Be suite 
ee le ‘fe 
ae 3 i 2 eae 
. ae oe PK _ 
as . 
_ 
Z ; 
es 
Ss 
oe 
sh 
‘ 
i 4 
® 
a i 
b . 
he 
oe 
"144 
ep 
> ior 
a a 
7 Be 2 ey 
Bi cee P me 
es : f 
* : : = 
0 ; a : 
= * -@ . cy cori oe 
. ee vA eereay 
eed Age ay geen ees Gat’ ti 3 Pie ba raroagh Bert 
SO pay Aes poe No Ft le Mester ses 2 sale ONT bik Sedan 4 ae semiatin ht ic rss iE Pees 
Poi ea eei ee ise.) ce ony Ae ne “B pee J ae : atts a PE A sc Ge ge SS 
re. a bo Pia ae ee aa Sy A aie 2 ASAE yee: eee Nc UE as Ther Roe eS Mey ‘ . ET Nees 
; he «3 ite aos pee bee Apes tae eae eet oe be ea ete [sik Shs ve REPEL eae de era oo iis 35 ye Sh Kn 
: ee eet OL ees Sa + SPN ae Pare eM Mal gla Pty (eats WEEE irc k RRS ge ne VAC Pera en SS tak Mae Meas 4 Og : A See 
5 Wet coe Seren Pe PE op Bia Se taf Sse ne ys Se ee oe Sone 
<Ree Ale phere Soe ge Peiraaeet heron ee A RC Spin Oe 2 2 PEE ean eee Sa A ee Roane « Sap hes h : AS at of I ES / iG ie 
: Rg eo : FEREENT e tial Ms Pee Sea RR Lee ere ER sy CA Pf ae ea ane Shea Sk ara merag., Gat meee eke pe eet Soe 
oak 3 Y 5 a RR RS . ST hey Ee TEI on ie eae ae ios Fen Sie Sy? pike i + OUR roan ae ane ae Ta 3 ete eh) / ‘ Aes soa gi 
: : ee ee N are : egy He rte apo! Nike Phas Pe ae Se Ros PEE ie pre CON rs Saas ae oe eae ee ERS 2073 ‘i fig oe t es ae 
Se ; ae x Tah ORO PUREE GA Eerie rite eae stent at Go oe ee SU) CTA GR art epriitee Se: Co tiers ne 
, CIE mgetas oc, See Mia ae SAF ee Bie Sh RA ODT BS oe ee wan Boy ES ide ede Owe et. Se a ee ee ee eee eo : Dicer lerahal eo5 5 eas atens /amoraea 8 
5 s 3 4 a f ere ag ea AE Uae ae ipcsraee Yk oy ce att ee mE ih ae 
“ : 3 Bee Sr dh ee ee “ina # capes ). Zt 
. ; ; Sed PRONE es 


34 


ADVERTISING AGE 


September 21, 1936 


HOTEL EXPERT 
TELLS BANKERS 
HOW HE DOES IT 


Interludes Costly, McKowne 
Warns F. A, A, 


Nashville, Tenn., Sept. 16.--Long- 
range advertising plans, keyed to a 
program of service, were urged upon 
the Financial Advertisers Associa- 
tion here yesterday by Frank A. Me- 
Kowne, president of Hotels Statler, 
Inc., New York. Mr. McKowne 
shared the session with H. G. Weaver, 
director of research, General Motors 
Corporation, and Carlton K. Matson, 
editor of the Toledo News-Bee, To- 
ledo, O. 

Advertising must be an integral 
part of the program of any aggres- 
sive business, the hotel man told the 
financial advertisers. Only in this 
way can an adequate campaign be 
developed. 

“If banks and financial houses did 


not lay a solid foundation of adver- 
tising and public relations before 
the depression,” he said, “it would 
have been useless for them to try 
to make amends when they were 
under public fire. 

“Unless good will has been truly 
created, it is idle to spend money 
in an attempt to ‘maintain’ what isn’t 
there.” 

Straight institutional advertising 
without a “slant” has a tendency to 
be pompous, overly dignified and too 


|abstract for the run-of-mine reader, 
| Mr. MeKowne declared. Kffective 
long range copy on the other hand 


| does not need to be limited to “pure 
selling punch’ designed to lure the 
one-time customer in the hope he} 
will become a “repeater.” 

Citing the Statler program, he said, 
“a sustained effort is made to create 
a feeling of mutual friendliness be- 
tween us and our prospective guests 

a feeling that we are letting 
the guest ‘in’ on the problems of our 
business and letting him know how 
we are constantly trying to work out 
those problems to his satisfaction.” 


Need New Ideas 


A steady search for new ideas, re- 
lating to new conveniences, new 
equipment and new services for cus- 
tomers is essential to keep the ap- 
peal alive, Mr. McKowne declared. 
He illustrated a tie-up which was 
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made by the hotels during the early 
30’s with the lighting industry’s cam- 
paign for correct lighting in homes 
and offices. 

“The public was being constantly 
told of the need for a proper amount 
and quality of light. In this wide- 
spread effort we saw another chance 
to build good-will for our hotels. At 
considerable expense, we measured 
the lighting in every Statler bedroom 
by the ‘Sight meter’ test, then put 
in lamps of the correct wattage to 
make our lighting measure up to the 
standards which were being pub- 
licized. As a result, we had a new 
basis for good-will advertising and 
launched one of the most extensive 
advertising campaigns in our his- 
tory.” 


Builds Good-Will 


While this example is not intended 
to suggest the advisability of putting 
air-conditioning in each safe deposit 
box or a radio in the teller’s cage, Mr. 
McKowne said, it illustrates the ad- 
vantage of keeping constantly alert 
for improvements in service and 
equipment, which will build real 
good-will. 

Defining the “expensive interlude” 
as a period during which a company 
not working at the development 
of a new idea, an advanced service, 
a progressive, policy, which can form 
the basis of real “good-will” adver- 


Service 


‘ 


is 


It’s one thing for the Atlantic to have gained 


72 new advertisers in 1935. But it’s even more significant to find sixty 


of these concerns continuing in the Atlantic in 1936! The news seems 


to be spreading that $170 will buy a page commanding the attention of 


a most distinguished audience — over 100,000 men and women distin- 


guished not only by who they are and what they are, but also by their 


capacity to buy what and when they desire. 


“A tlantic 


MOST QUOTED PERIODICAL IN AMERICA 


ABuahats * () low 


York * (( hicago 


Los Angeles * San Francisee 


F.A.A., confers with Thomas J. Kiphart, 


GIVING A TIP OR TWO, PERHAPS? 


Robert W. Sparks, of Bowery Savings Bank, New York, and retiring president, 


his successor, at the Nashville meeting. 


tising, he said that now is the time 
to formulate plans for future adver- 
tising on a long range basis. 


Not “Just Advertising” 


“These plans will not just be ad- 
vertising plans,” he said. “They will 
cover nearly every phase of employe 
and public relations. And out of 
them will evolve a logical advertising 
program—a program based not on so 
much money to be spent per year, 
but on making use of opportunities 
to build good-will by informing, edu- 
cating and attracting your public.” 

Discussing the development of ad- 
vertising from customer’s research, 
H. G. Weaver, director of research, 
General Motors Corporation, Detroit, 
stressed avoidance of “superlative” 
copy. 

“Manufacturing and selling meth- 
ods can be effectively compared,” ac- 
cording to Mr. Weaver. 

The underlying principle in effi- 
cient production is finding the way 
the material likes to be treated, he 
said. The underlying principle is 
selling is finding the way the cus- 
tomer likes to be treated. 

“Just as iron, steel and copper 
are raw materials out Of which motor 
cars are built,” he said, “the custom- 
er’s mind is the raw material out of 
which sales are produced.” 

Out of this liaison, the potential 
consumer is appealed to ina language 
he understands and with expressions 
that satisfy his vast curiosity, con- 
cluded Mr. Weaver. 

Mr. Matson urged bank executives 
to cultivate a “news sense” and told 
how a frank approach in newspaper 
relationship with banks works out to 
mutual advantage in conveying ac- 
curate, timely presentations of bank 
news. 


Butterick Mails 
School Catalogs 


The new Butterick School Catalog 
of dress patterns was mailed to 25,000 
teachers of sewing last week. 

The catalog features styles par- 
ticularly appropriate for young girls 
in sewing classes. It is the practice 


| of many stores to attract the custom 


| of students and their mothers by 
| offering 40 per cent discount on 


school catalog patterns. 


Fair in Newspapers 


Newspapers will carry 75 per cent 
of the advertising for the Michigan 
State Fair this year, Louis Luckoff 
of Bass-Luckoff, Detroit, who has 
the account, announced. 


Barnes to WTAR 
Travis Barnes has joined the sales 
department of station WTAR, Nor- 
folk, Va. 


A.B.A. Queries 
1,600 Banks on 
Radio Program 


Nashville, Tenn., Sept. 16.—The 
American Bankers Association, it was 
learned here today, has sent out 
questionnaires to 1,600 banks through- 
out the country, seeking reaction to 
a proposed radio transcription cam- 
paign. 

The effort would follow the form 
of the initial co-operative effort 
staged last year by 39 banking insti- 
tutions, it is understood, with the 
local banks given an opportunity for 
presenting individual messages and 
charged with placing the programs. 

Many smaller banks would be in- 
cluded in the campaign, contrasted 
with the recently-outlined effort of a 
number of larger institutions in pre- 
senting a “live talent’ co-operative 
radio program as a general good-will 
move. 

The questionnaire asked banks to 
outline preferences as to type of pro- 
gram. 


Bradham to “Sun” 


George Bradham, formerly with 
Virginian-Pilot, Norfolk, has joined 
the advertising department of the 
Raltimore Sun. 


New Car Sales 
Record Kept by 
Rock County, Wis. 


Rock County held third place among 
all counties in Wisconsin in the sale 
of new automobiles during the month 
of August, end for 1936 to date holds 
the same rating, figures released by 
the Secretary of State reveal. 


In Rock County there were 202 new 
automobile registrations in August, 
2.041 for the year to date. This rec- 
ord is exceeded only by Milwaukee 
and Dane counties. 


In Janesville 72 new cars were regis 


tered last month, 790 for the year. 
and in Beloit 88 were registered, 800 
for the year. 


Rock county is fourth in new truck 
registrations for the year, with 2%, 
86 in Beloit, 118 sold in Janesville. 
(From Janesville Gazette, Sept. 15) 


New car sales are primary index to buying 
power of this 100,000 market, covered 


JANESVILLE, WISCONSIN 
Gazette—WCLO 
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No Sales Contest will work if the salesman has 
too much of a contest in making every sale. A 
good schedule of News advertising beats a Sales 
Contest every time . . . because The News sells 
the customers. And News advertising is a prize 
any salesman will work for because he knows 
it works well for him! Put The News to work for 
you and cut out the contest in selling New York! 


TH oe NEWS 


NEW YORK'S PICTURE NEWSPAPER 
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FORMEIT UNITES 
RETAILERS FOR 
NEW PROMOTION 


Gets Special Emphasis for 
Bust ‘‘Separation’’ Idea 


(Picture on page 51) 

Chicago, Sept. 18. — Successful 
joint promotion with leading retail- 
ers of two cities for the “New 
Thrill” brassiere has led The Form- 
fit Company, Chicago, to lay plans 
for similar advertising in Chicago 
and other cities. 

The joint promotion scheme is a 
feature of Formfit’s fall advertising 
plans, under which Formfit will util- 
ize newspaper and magazine adver- 
tising extensively, and provide a 
larger dealer tie-in program than 
ever before. 

The company took space in New 
York and Philadelphia newspapers 
on Sept. 2, 10, and 17, for promo- 
tion of the new edition of its Thrill 
brassiere, headlining the slogan, 
“Streamline Your Bust Line.” Copy 
asserted that the new brassiere re- 
juvenates, elevates and separates. 

Dealers Are Featured 

A simple dividing device, made of 
two strips of elastic, was illustrated 
in the advertising. This gadget, 
a new feature of the Thrill brassiere, 
“gives that desired bust separation 
which is healthful and so very much 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 


today’s conception of the beautiful,” 
Formfit declared. 

Each of the Formfit advertise- 
ments carried the names of a num- 
ber of leading retailers, who in re- 
turn for listing in the Formfit copy, 
and Formfit’s provision of live 
models for several days at their 
stores, promised to feature the New 


Thrill in their own advertising, to 
tie in with the first of the Formfit 
series of three advertisements. The 


result was that New Thrill received 
much promotion in each newspaper 
used. Six hours after the first ad- 
vertising broke, Formfit began to re- 
ceive wires and phone calls for fresh 


stocks from all co-operating retail- 
ers. 

Formfit employed space in the 
Journal, News, Sun, and World- 


Telegram in New York, and the Pub- 


lic Ledyer in Philadelphia. Fifteen 
stores in New York and nearby 


cities co-operated with the New York 
campaign. Seven stores tied in with 
the Philadelphia copy. 

The company swung into the ma- 
jor portion of its fall campaign on 
Sunday, with copy in 58 newspa- 
pers throughout the country for the 
original Thrill. Five insertions will 
be made through November, employ- 
ing rotogravure and black and white 
in daily and Sunday papers. The 
American Weekly is also utilized in 
the fall campaign. 

The second insertion of the fall 
copy in the 58 newspapers will pro- 
mote Vulcated Lastex girdles and 
rirdlelieres for stout women. Gir- 
dleiere is a combination brassiere 
and girdle. The other advertise- 
ments of the series will promote 


Skippies, soft Lastex garments for 
slight women; the Revel, formal 
brassiere and girdle combination, 


and the New Thrill brassiere. 

The company has prepared a spe- 
cial “Fall 1936 Ad Plan” folder for 
dealers, outlining the fall Formfit 
campaign. With the aid of this 
form, the dealer can easily plan a 
complete fall tie-up with each inser- 
tion of Formfit’s national advertis- 
ing. 

Brochure Is Popular 

Kormfit has enjoyed a growing de- 


mand for its new educational bro- 
chure, “Streamline Your Bust Line,” 


Our Specialty designed to help women determine 

which is their type of bust, and thus 

536 So. Clark St. Webster 3569 || Select the type of brassiere which 
CHICAGO will be most helpful in securing 
“streamlined” contours. It is the 


UP CAR, 


PLEASE 


The pace of business is highly accelerated in 
the entire Tri-State area. You can depend >on 
KDKA, with its tremendous influence, to sell 
your goods in this eager, responsive market. Put 
your products aboard and watch your sales go up. 


KDKA 


50,000 WATTS 


NBC Blue Network 


PITTSBURGH 


Completely programmed by NBC 


ENTERTAINMENT CHAIRMAN DEMONSTRATES HIS SKILL 


C. H. Wetterau, (left), vice-president, American National Bank, and chairman of the entertainment committee of the F.A.A. 


convention at Nashville, practices his wiles on William H. Neal, Wachovia Bank & Trust Co., 
Vance Hall, Tipton County | Farmers Union Bank, Covington, Tenn., 


Winston-Salem, N. C.; Miss 


and Towner Phelan, St. Louis Union Trust Co., St. Louis. 


first booklet of its kind to be issued 
by the company. 

The booklet advertises the 
nal Thrill brassiere and the Infla- 
tion brassiere. The latter was in- 
troduced about a year ago as a spe- 
cial aid for flat-chested women. 
Kapok-filled pockets add to the bust 
measurement, and the Kapok con- 
tent- may be increased or decreased 
as the consumer desires. 

A campaign on the Thrill and the 
Inflation brassieres was launched in 
The American Weekly of April 20, 
with copy offering the “Streamline 


origi- 


Your Bust Line” brochure. This ad- 
vertisement marks Formfit’s first use 
of a magazine since it embarked 
upon national advertising in 1931. 
Other insertions are scheduled for 
The American Weekly. 


The company’s new plan booklet 
for staging a “Formfit Week” event 
this fall points out that the idea of 
an introduction contest among store 
personnel proved highly successful 
when first inaugurated in Formfit 
Week last spring. 

Under the contest plan, every 
salesgirl in the store is instructed to 
mention Formfit Week to every 
woman customer whom she contacts. 
A special introduction card, similar 
to a calling card, is signed by the 
salesgirl and presented to the corset 
department by the customer. Prizes 
of Formfit garments for the em- 
ployee scoring the highest number of 
introductions are suggested. 


Telegrams to Customers 


Personal telegrams are also advis- 
able for contacting selected custom- 
ers, Formfit advises, 
wording somewhat as follows: 
the newest, most effective 
creations just arrived. 


‘All 
Formfit 
Calls for 


suggesting | 


celebrating. Therefore Formfit Week. 


Begins Monday. Visit Our Corset 
Department.” 
A special action window display 


has been prepared for Formfit Week. 


A large cardboard key-shaped parti- | 


illustration 
Girdleiere. 


tion conceals a painted 
of a woman wearing a 
The words “The Secret of a Trim 
Smart Figure” appear on the “key.” 

When the key is upright, only the 
head of the figure is seen, but the 
key moves, first toward the right, to 
reveal the full length figure in for- 
mal attire, and then to the left, 
showing the same figure wearing the 
Girdleiere. The evening gown is of 
cardboard, and is picked up and re- 
moved from sight by the key as it 
moves to the left to reveal the 
woman wearing the Girdleiere. 

Formfit introduction a year ago of 
a revolving mechanical window dis- 
play, showing a woman wearing a 
Skippy Girdleiere, captured attention 
of passersby so effectively that the 
company now has 25 units touring 
the country. 

Walter H. Lowy, vice-president of 
The Formtit Company, is in charge 
of advertising. Formfit advertising 
is placed by L. D. Wertheimer & 
Co. 


Hatch Heads Office 

Wheeler, Kight and Gainey, Inc., 
Columbus agency, has engaged 
Charles M. Hatch as manager of its 
new branch office at Portsmouth, O 
Mr. Hatch has been active in the 
direct mail field in Portsmouth for 
12 years. 


Start $250, 000 Plant 


The contract for a $250,000 plant 


for Norfolk Newspapers Inc., pub- 
lishing Virginian-Pilot and Ledger- 
Dispatch, has been awarded. 


| tising for 


[Deny Radical 
Price Change 
in New Fords 


Detroit, Sept. 17-—The Ford Motor 
Company “plans no important de- 
parture from its present cars, par- 
ticularly as regards price,” it was said 
here, following published reports that 
the company would soon introduce a 
$400 automobile. 

It is known in Detroit that the 
company is at work preparing its 
1937 models in Ford, Lincoln-Zephyr 
and Lincoln divisions, but announce- 
ment in the near future is not antici- 
pated, it appearing now that no show- 
ings will be made until show time 
early in November. 

Reports of a low-priced Ford, 
smaller in size than normal, have 
been rife in Detroit for the last two 
years. In the past these rumors 
have been attributed to experimental 
work at the Ford factory on small 
motors practical for use abroad. 


Johnson in Charge 


P. O. E. Johnson has been ap- 
pointed Chicago manager of Tenney, 
Woodward & Co., recently formed 
newspaper representatives. Mr. John- 
son has been with John B. Woodward, 
Inc., and was formerly in charge of 
the Detroit office. 


Powers to “Colonial” 
John H. Powers has been appointed 
general manager in charge of adver- 
Cape Cod Colonial, Hyan- 
which begins publication 
Oct. 19. Mr. Powers has been with 


nis, Mass., 


Tenney, Woodward & Co., newspaper 
representatives. 


PRACTICAL 


BUILDER 


“Devoted to the Practical Problems of Building Contractors” 


... their SINGLE purpose — 


ss INDUSTRIAL. 
‘East Van Buren Street 


BLICATION s, INC. 


Chicago, Illinois 
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BANKS URGED T0 
BLOCK ‘SCROOGE 
PROPAGANDISM 


brown Tells F.A.A. To Widen 
Community Activity 


Nashville, Tenn., Sept. 17.— 
Erasure of deep-seated symbols of 
bankers as foreclosers of the mort- 
gage on Little Nell and her aged 
parents is a prime need of banks to- 
da 


This belief was expressed at a 
closing day session of the 21st an- 
nual convention of the Financial Ad- 
yertisers Association here yesterday 
as an industrial sales manager, ad- 
vertising agency executive and a 
bank president analyzed bank adver- 
tising and current promotion requi- 
sites. 

Picturing avenues for developing a 
new picture of banking, Harry Boyd 
Brown, national merchandising man- 
ager of Phileo Radio and Television 
Corporation, Philadelphia, discussed 
“Old and New Credit Fields for 
Banks,” Frank J. Reynolds, presi- 
dent of Albert Frank-Guenther Law, 
Inc.. New York, presented the “In- 
tangibles oof Advertising” and 
Thomas C. Boushall, president of the 
Morris Plan Bank of Virginia, Rich- 
mond, emphasized the need for in- 
tensive research. 


Picture Deep-Seated 


“When you think of the bank’s | 


problems,” Mr. Brown told the con- 
vention, “I’ll venture to say you’re 
thinking purely in terms of present- 
day relations. ... And that’s where 
| feel you are lacking in perspective. 

“Bank advertising is not merely 
combatting a present day situation. 
You are battling against prejudices 
founded long before the United 
States became an independent na- 
tion, prejudices originating thou- 
sands of years before this continent 
was even discovered. 

“And you can’t combat a feeling as 
deep-seated and ancient as that by a 
few nicely-worded advertisements, 
some expensive art-work, and per- 
haps some further investment in 
radio time, outdoor advertising and 
direct mail. 

“All of these will help, especially 
if they are carried through on a 
regular, thorough-going, consistently 
maintained, year-round basis. But 
more important than these publicly 
expressed manifestations of the 
bank’s attitude toward the public is 
the effect on that same public of 
actual contact with the bank.” 


Need Vigorous Program 


To combat the uninformed 
“Scrooge” picture of bankers—dat- 
ing back to the inception of bank- 
ing—Mr. Brown declared a vigorous 
advertising program must be com- 
plemented by the demonstration 
by banks of interest in every phase 
of community life and willingness 
to take the public into its confidence. 

The conception of bankers as 
hard-heartedly foreclosing the mort- 
gage has been carried to millions 
through motion picture characteriza- 
“ons, without objection from bank- 
*rs, while other well-organized 
sroups take co-operative action in- 
Stantly to halt any derogatory pres- 
entation, he pointed out. 

“Misrepresentations such as this,” 
he dedlared, “make it all-important 
that banks should interpret them- 
Selves better to the public at large, 
and in particular to the element of 
the Public with which you are pri- 
marily concerned, those who do busi- 
ness with you. 

“Through every form of advertis- 
‘ng, and throngh actual participation 
in all that interests the public, you 
should demonstrate how vital ‘the 

Ways of bringing this about in- 
© establishment of a home serv- 
‘ce department to give advice to 


wo 

age On bndgetarv matters and 

_. 1 economics; school speeches by 
S bank pr 5 


fessional lecturer to reach civic 
groups. 

“Speed and flexibility are prime 
needs of advertising today,” Mr. 
Brown emphasized. 

“Good advertising planning con- 
sists of knowing when to get on the 
bandwagon and when to get off,” he 
asserted, “and the quicker changes 
are made in advertising appeals to- 
day, the better off is the effort. 
“Bank advertising needs heart-to- 
heart copy in simple, understandable 
language.” 

But after the message has been 
delivered, the further important 
job is to see that it is properly in- 
terpreted, he declared. 

Discussing activities of banks be- 


vond the field of personal service to 


develop broader scope, he pointed 
to the current expansion of “retail 
credit” through banks—small loans, 
financing automobile, radio and elec- 
trical appliance purchases. 

Warning, however, against reduc- 
ing the bank’s over-all efficiency 
through this expansion, he told the 
convention: 

“My feeling is that if you are 
making these moves with the idea of 


Rambeau Expands 


William G. Rambeau Company, 
Chicago, recently appointed national 
representative for the Don Lee Broad- 
casting System, has doubled floor 
space in its offices in Tribune Tower. 


Arnold Resigns 


Stuart G. Arnold has resigned from 
H. B. LeQuatte, Inc., New York, to 
help reorganize a New York agency. 


U.D.L. Opens Campaign; 
Appoints J. W. Knapp 


Starting with September issues of 
liquor business publications, U. D. L. 
(of America) Inc., Baltimore, Md.. 
released the largest sales and adver- 
tising campaign in its history. New- 
hoff-Kaufman Advertising Agency 
handles the account. 

John W. Knapp, formerly genera! 
sales manager of Corby Consolidated 


rendering a wider service while mak-| The name, 


ing a fair and 
well and good. But if you start to 
make them merely with the thought 
of creating good-will through wider 
contacts, then you are just getting 
chummy with poor loans and stick- 


personnel and accounts 
legitimate profit,| will be announced after Oct. 1. 


Copeland Names Agency 
Frederick M. 


Distillers, has been named assistant 
sales manager of U. D. L. 


Busbey Directs Class 


Classes in advertising procedure 


Lawrence Co., De-|and advertising principles will be 
troit, Mich., has been appointed by] conducted at the night school of the 
Copeland Refrigeration Corporation,| University of Akron this fall and 


ing out your chin, possibly paving] Detroit, maker of Copeland, Trupar| winter, with Ralph C. Busbey, Akron 


(Continued on Page 39) 


and Zerozone refrigerators. 


merchandising counsel, as instructor. 


Jaki of MR 


Accuracy of Color Re- 
production. 


Enduring beauty of 
color—sun-tested inks. 
Skilled artistry of 
experienced craftsmen. 
Modern facilities— 
up-to-date processes. 
Long runs or short 
runs. 

Distribution service to 
local posting plants. 


Two complete Poster 
Organizations. 


IS? C1 fm CG DO = 


ROTECT your investment in 
Outdoor Advertising with “U S” 
Posters. Two up-to-the-minute 
poster organizations... The Donald- 
son Lithographing Division and 


The Erie Lithographing & Printing 


Reproduced by The 
Donaldson Lithographing 
Division of U.S. P. & L. 
for a National showing. 
Advertising Agency, The 
J. Walter Thompson Co. 


Erie Lithographing and Print- 
ing Division of U.S. P. & L. 
was selected to reproduce this 
poster for a sectional cam- 
paign. Advertising Agency, 
N. W. Ayer & Son, Inc. 


Division . . . long experienced in 
co-operating with advertisers and 
advertising agencies ... equipped to 
handle small or large quantities eco- 
nomically. For your next poster, 


eall Donaldson — Erie — “US”. 


The UNITED STATES PRINTING & LITHOGRAPH COMPANY 
anp pivisions. ..... 


esidents, and perhaps a pro- 


HOME OFFICE: CINCINNATI, 320 Beech Street 
SALES AND SERVICE OFFICES: 


ATLANTA CINCINNATI LOS ANGELES PHILADELPHIA 
BALTIMORE CLEVELAND KANSAS CITY PITTSBURGH 
BOSTON DETROIT MILWAUKEE SAN _ FRANCISCO 
BROOKLYN (Dearborn Station) MINNEAPOLIS SEATTLE 
BUFFALO ERIE, PA. NEWPORT, KY. ST. CHARLES, ILL. 
CHICAGO INDIANAPOLIS NEW YORK ST. LOUIS 


“* AMERICAN LITHOGRAPHIC DIVISION = 
“& ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 
% DONALDSON LITHOGRAPHING DIVISION | 

% ERIE LITHOGRAPHING & PRINTING DIVISION 

* PALMER ADVERTISING SERVICE DIVISION 
WOR POWERS DIVISION = 
& THEO. A. SCHMIDT LITHOGRAPHING DIVISION 
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September 21, 1936 


FIFTY YEARS OF 
CHANGE RECITED 
BY CUNNINGHAM 


(Continued from page 15) 


upon the garment of merchandising, 
but is an integral part of it.” 

Chains are nearing the “satura- 
tion point,” Mr. Cunningham be- 
lieves. Somewhat more than half of 
the population of the United States, 
he pointed out, resides in towns, 
cities and villages under 10,000 popu- 
lation, and in communities of this 
size, the independent retailer has a 
better chance of making money than 
the chain organizations, he said. 
Then, too, he said, the éndependent 
merchant is “bucking up.” 

“Fifty years ago, both big and 
little retailers used to wait for busi- 


ness,” Mr. Cunningham said. “Now 
he goes after it.” 
Queried about prospects for con- 


sumer co-operatives in this country, 
Mr. Cunningham observed: 
“Co-operatives will come, but 


lish themselves in Sweden, and 80 
years in England. Americans are 
too highly individualistic to succumb 
rapidly to the co-operative system.” 

With his brothers, Charles and 
ieorge, Edward B. Butler established 
the company in Boston in 1877 as 
“Butler Brothers Specialties in 
Small Wares.” Charles and George 
Butler died early in the company’s 
history, and Edward B. Butler passed 
away in 1928. 


=~ 


An Early Promotion 


In 1878 Butler Brothers worked 
out the “five-cent counter” idea, sell- 
ing goods for these counters to the 
company’s regular trade with signal 
snecess. Kdward Butler originated 
the plain price ticket idea. 

The company moved to Chicago in 
1879, and now handles thousands of 
‘tems in the textile and home wares 
fields, ranging from _ fashionable 
‘rocks to electric refrigerators. Seven 
wholesale units are maintained, in 
New York, Chicago, Baltimore, St. 


Louis, Minneapolis, Dallas, and San 
Francisco. 

Until 1928, the company operated 
almost exclusively as a mail-order 
house for small retailers. In that 
year, faced by far-reaching changes 
in the field of distribution-—includ- 


ing the shrinkage of the number of 


slowly. They took 50 years to estab- 


independent merchants -- Butler 


Brothers undertook a radical reor- 
ganization of merchandising and 
selling policies, Mr. Cunningham 
said. 


The new policies were designed to 
widen the field of Butler operations, 
establish the company on a firmer 
foundation, and to improve the com- 
petitive position of the independent 
retailer, in respect to stocks carried 
and promotional activity. 

The first big decision was to crash 
through the self-imposed limitations 
which confined the company’s deal- 
ings to smaller merchants. Among 
other things, this necessitated the 
re-building of Butler’s staff to in- 
clude men accustomed to buy for 
merchants doing large volume, in- 
stead of those versed only in the low 
priced specialty field. It also made 
necessary the development from the 
ground up of a nation-wide force of 


hard-hitting salesmen, to secure 
business from larger stores than 
Butler Brothers were able or had 


been accustomed to serve through the 
company’s catalog. 


Sales Have Doubled 


The combined sales of the larger 
stores now served by Butler Broth- 
ers are at least as great as those of 
the hundred thousand smaller estab 
lishments which have always been 
Butler Brothers’ special field. The 
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FULLER & SMITH & ROSS 


We take great pleasure 


in announcing that. the 


FOSTORIA GLASS 
COMPANY 
has placed its adver- 
tising account with this 
agency. Lt will be handled 


from our Cleveland office. 


nS arene 


gS ee dat a oes 
rie. Ege Be ae ee 


444 Madison Avenue 
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NEW YORK 


img SE AS 


CLIENTS 


Aluminum Company 


of America ‘ 
Country L 


The Aluminum Cooking 
Utensil Co. 


Aluminum Seal Co. 


American Can Company 
Art Metal 


Construction Co. 


Associated Tire Lines 
The B. F. Goodrich 
Company 

The Austin Company 

The Bassick Company 

The Bryant Heater Co. Lake Frie 

The Bryant Electric Co. The Leisy 

Central National Bank 
of Cleveland 

he 
Chase Brass & Copper Co 


Cleveland Fruit Juice Co. 


Commonwealth Shoe 


& Leather Co. 


_ — 4 
Hig ti 5 


SERS OS SN ECG 


P. & F. Corbin 


The American Home 
Country Life 


Detroit Steel Products Co. 
tKmery Industries, Inc 


Fostoria G 


Hotels Statler Co., Inc 
Wm. H. Jackson Co. 


Kensington Incorporated 
of New Kensington 


Lewis & GC 


Mark Cross Company 


New York University 


The Pennzoil Company 


Printers’ Ink 


ife—American The Standard Register Co 


Home Corp. 


The Strong-Carlisle & 
Hammond Co. 


The Templin-Bradley Co 
Trundle Engineering Co 


lass Co. University School 


Harpers Magazine 


Virginia Hot Springs Co 
The Homestead Hote! 


Westinghouse Electric 
& Manufacturing Co. 


Westinghouse Electric 


College Supply Co. 
Brewing Co Westinghouse Lamp Co. 
‘onger West Penn Power Co. 


The WGAR Broadcasting 
Company 


News-Week 


The Wood Shovel 
and Tool Co. 


The Wooster Brush Co. 


1501 Euclid Avenue 
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company’s sales and 
risen steadily. 

Butler Brothers also decided in 
1928 to embark upon the distribution 
of general dry goods instead of 
merely dry goods specialties as there- 
tofore. 


profits have 


Enters New Territory 


The decision to purchase the 
American Wholesale Corporation, of 
Baltimore, was made partly to ac- 
quire its staff of general dry goods 
buyers, and partly to secure dis- 
tribution in the Southeast. 

In 1928, Mr. Cunningham recalled, 
the company decided to launch a 
small chain of retail “laboratory 
stores” for the specific purpose of 
gaining and maintaining contact with 
the consumer. The Scott variety 
stores were opened in the Middle- 
West and the Burr dry goods stores 
in the Southwest. 

While the company’s two voluntary 
chains—Federated Stores of America, 
a dry goods store chain, and the Ben- 
jamin Franklin League of Retail 
Stores, a variety store chain—were 
already in existence in 1928, they 
were little more than paper plans. 
One of Butler’s most important de- 
cisions was to develop its voluntaries 
into complete merchandising and pro- 
motional systems. Today there are 
1,500 Federated units and 2,500 Ben- 
jamin Franklin units. 

In order to get business from 
larger stores, it Was necessary to 
make the company’s theretofore rigid 
price schedule sufficiently flexible to 
compete for larger business. Shaded 
prices given one merchant are avail- 
able to any other who buys the same 
quantity. 

Butler Brothers preserved the cata- 
log as its exclusive salesman for the 
100,000 smaller merchants who 
already constituted its field, and 
made it an auxiliary salesman for 
all salesmen who contact larger 
stores. The catalog, too, was mod- 
ernized. 

The company’s organization was 
completely made over, to the end of 
making the business one, instead 
of each house being virtually a com- 
plete entity as in the old days. The 
set-up is designed to preserve the 
benefit of “seven-house” buying power 
at headquarters in Chicago, while 
making it possible for each of its 
seven houses to exercise as great a 
dégree of initiative as local, inde- 
pendently-owned competitors. 


Aid for Independents 


An important part of the re-or- 
ganization was the evolution of a 
new type of wholesale selling through 
which Butler Brothers offer potential 
customers not only “right goods at 
right prices” but also practical sell- 
ing ideas. The company’s aim was 
to make it possible for the inde- 
pendent merchant to do a_ profes- 
sional promotional -job which com- 
pared well with that done by his 
chain competitors. 

This service now includes circu- 
lars, a holiday magazine in roto- 
gravure and color, newspaper mats. 
window trims and pennants, tied up 
with special sales events and promo- 
tions. In addition, store re-arrange- 
ment service is available. Separate 
promotion departments are . main- 
tained for each of the Butler activi- 
ties—-the voluntary chains, the Scott- 
sjurr Corporation, and other units 
ot the wholesale house. 

Today, regardless of his 69 years 
and his fifty-year record in business, 
Mr. Cunningham is still one of the 
“youngest” men in the wholesaling 
business, visiting at regular intervals 


| the company’s seven houses. He re- 
| cently returned from a month’s 
!motor tour of rural England and 


Switzerland. 


Muller for O’Leary 
Lydia O’Leary, Ine., New York, 
| Covermark Cream and Covermark 
Spot-Stik, has appointed J. P. Muller 
& Co., of that city. Magazines, radio 
}and trade advertising will be used. 
Ben Sackheim is account executive. 


Karl’s New Work 


Arthur Martin Karl, mailing list 
specialist and consultant to publish- 
ers and mail order firms, has joined 
Mailings, Inc., New York, direct mail 
organization, 
pacity. 


in an executive ca- 


CHANGES MADE 
IN COMMERCIAL 
GROUP OF NAB 


Washington, D. C., Sept. 15.— 
Charles W. Myers, president of the 
National Association of Broadcasters. 
has appointed H. K. Carpenter, gen- 
eral manager of WHK, Cleveland, as 
chairman of the Commercial Section 
and at the same time has re-organ 
ized the section. 

The Commercial Section now is di- 
vided into sales managers and radiv 
promotion sections. 

J. Buryl Lottridge, sales manager, 
KOIL, Omaha, and KFAB, Lincoln, 
has been named chairman of the first 
division, and John J. Gillin, Jr. 
manager of WOW, Omaha, and an 
NAB director, chairman of the radio 
promotion division. 

Mr. Myers also announced reap- 
pointment of Arthur B. Church, presi 
dent of KMBC, Kansas City, and a 
director of NAB, as chairman of the 
Asociation’s Committee of Five 
which is working with the American 
Association of Advertising Agencies 
and Association of National Adver- 
tisers toward creation of a radio re- 
search bureau, to determine radio 
circulation and listening habits. The 
committees constitute the Joint Com- 
mittee on Radio Research. 


NRDGA Will Study 


Internal Promotion 


National Retail Dry Goods Asso- 
ciation, New York, is completing a 
study of internal store promotion, 
results of which will be published 
early in October. 

Among subjects to be covered are 
store and departmental tie-ups with 
national advertising and co-operation 
with important manufacturers. 


Trade Sth U pheld 


Opposition of Glenmore Distilleries 
Co., Louisville, Ky., to registration 
of Town Tavern as a trade-mark for 
whisky has been upheld by the Ex- 
aminer of Trademark Interference. 
Glenmore has manufactured Ken- 


tucky Tavern since 1908. 


BUSINESS 
7 Pleasure 


Travelers gather at The 


FEISS 


FS 


Stevens assured of gracious 
hospitalities and superla- 
tive service because its 


management cares. 


Moderate in price be- 
cause it is The World's 
Largest Hotel —in the heart 
of Chicago— overlooking 
Lake Michigan—on fa- 


mous Michigan Boulevard. 


THE 


STEVENS 
CHICAGO 


OTTO K. EITEL, Gen. Mgr. 
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BANKS URGED TO 
BLOCK ‘SCROOGE’ 
PROPAGANDISM 


(Continued from Page 37) 
‘he way for more ill-feeling than 
sood will.” 

Service Supplements Advertising 

While community activity and de- 
inxe services will aid in bank pro- 
notion, Mr. Brown pointed out these 
are only supplements of advertising. 

“Advertising alone won't create 
»ood-will . . . but, nevertheless try 
to find any other tool that will match 
it for effectiveness and economy!” 

Sales results of financial advertis- 
‘ng frequently cannot be traced, but 
eonsistent advertising, properly ex- 
outed, builds up good will that can 
never be measured, Mr. Reynolds, the 
iency man, told the convention. 

\hile bank advertising offers 
double limitations in selling a serv- 
ice rather than a concrete product 
ind one which differs little from the 
service of a competitor, the charac- 
ter, reputation, years of experience 
ind individuals that go to make up 
these financial institutions are dif- 
rerent, and through advertising can 
hye pietured to the public, he as- 
serted, 

Find Offices Unfriendly | 

“Year by year, financial advertis- | 
ing has developed,” he declared, 
“and houses have begun to recognize 
its value. It can be made interest- 
ing and productive. 

“There are great merchandising 
possibilities in the financial field 
straining at the leash, and the hu- 
man side of finance must be brought 
to the attention of the public.” 

Emphasizing the need of coupling 
advertising with sales efforts, Mr. 
Reynolds cited a campaign now be- 
ing planned by his agency. The 
client is a finance organization op- 
erating offices in 300 cities in the 
country and the campaign, to break 
October 1, will use magazines, news- 
papers, posters and radio. 

In contacting branches to enlist 
their support in the drive, Mr. 
Reynolds said many instances of un- 
friendliness toward the campaign 
were discovered. 

Research Needs Cited 

“After the complete story had 
been told of what we proposed to do 
in order to help them do more busi- 
ness,” he said, “they quickly re- 
versed their opinion.” 

This illustrates the need of thor- 
oughly explaining the advertising ef- 
fort to the sales organization, he 
said. 

“With the proper selling organi- 
zation, coupled with intelligent ad- 
vertising, the whole selling job of a 
hank cannot fail to be successful,” 
Mr. Reynolds concluded. “The 
srowth of trust business in banks 
has definitely proved this.” 

Need of bankers to launch re- 
search into the opportunities, possi- 
ble functions, new services and “the 
‘mclaimed role of economic leader- 
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ship which is so patently available 
for the asking,” was outlined at the 
convention by Mr. Boushall. 


Urging a comprehensive research 
program by banking as a whole he 
predicted that the results would in- 
clude reduction in losses in credit 
and investments; reduction of oper- 
ating costs, better administration 
and legislation and “a restoration of 
the bank leadership that today is all 
but lost in the fog of public disillu- 
sion and public acceptance of bank- 
ing only as an inescapable neces- 
sity.” 

“Banking is a private enterprise to 
date,” he declared, “but it is also a 
quasi public service institution and 
as such must accept a broader re- 
sponsibility for the welfare of the 
people that looks toward the integra- 


tion of the forces of business for 
the common progress of all. 


“Bankers have never’ thought 
banking problems needed _ such 
study. 


“The serious outlook, however, is 
that the public will one day charge 
banking with the neglect of this im- 
plement of progress, of improved 
safety and profit to the customer. Of 
such a charge, no intelligent calling 
should be found guilty.” 


Armour as Distributor 


Dairy and poultry products of Land 
o’ Lakes Creameries, Inc., Minne- 
apolis, will be marketed by Armour & 
Co., Chicago, under the Land o’ Lakes 
brand in territories not served by 
the creamery, Armour & Co. have 
announced. 


— 


Imagine what a great advertis- 


ing scoop it would be if you 


could put personal representa- 


tives on the busiest corners of 


every one of America’s 28,000 


naborhood shopping centers. 


Nothing could surpass this per- 


sonal selling. The idea is great, 


but the expense so fantastic that 


the answer is definitely “no”... 


at 10c per panel per day— 


Confers Names 
of Candidates 
on His Cigars 


Harrisburg, Pa., Sept. 17.—Capital- 
izing upon sales possibilities of the 
presidential campaign, A. F. Burg 
Company, East Prospect, has secured 
widespread distribution for a new 
five-cent cigar, “Campaign de Luxe,” 
which features the names of the chief 
nominees. 

The company furnishes the cigars 
with two different wrappers, one 
bearing the word, “Roosevelt,” and 
the other reading, “Landon.” The 
cigars are packed in separate boxes 
for display side by side on the re- 


PO OR 


a 


tail counter. The manufacturer has 
given additional novelty to the cigars 
by making them nine inches long. 

The manufacturers’ sales are re- 
ported to be about evenly divided be- 
tween the Roosevelt and Landon 
brands. A Chicago retailer, however, 
who spurred sales with a tally sheet 
record of purchases, found Roosevelt 
sentiment among his customers was 
in the lead, 72 to 48. 


I. P. in Cleveland 


Industrial Publications, Inc., Chi- 
cago, has opened a Midwestern office 
at 1836 Euclid Ave., Cleveland. C. F. 
Tope will be in charge of Building 
Supply News and Practical Builder, 
and R. W. Phelps in charge of Brick 
& Clay Record, Ceramic Industry, and 
Ceramic Data Book. 


—Criterion naborhood posters 


are the next best thing to per- 


sonal representation. These at- 


tractive, eye-level displays work 


24 hours a day without interrup- 


tion close to the point of sale 


where consumers can conven- 


iently purchase your product. 


Get full particulars and rates. 


SELECTIVE P 


BTER 
IN NABORHOOD SHO 


ADVERTISING 
PING CENTERS 


CRITERION ADVERTISING CO., INC. 


GRAYBAR BUILDING 


NEW YORK 
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THIS CONTEST 
ON UP AND UP, 
SAYS OLD GOLD 


New York, Sept. 17.—-A_ record 
space order for a national advertiser 
marked the opening in Philadelphia 
this week of a ten-week contest spon- 
sored by P. Lorillard Company, maker 
of Old Gold cigarettes. Winners will 
divide $40,000 in cash. 


During the week all five Phila- 
delphia dailies will publish two 
spreads and two half-page advertise- 
ments announcing the contest, a total 
of five full pages of copy, or 12,000 
lines for each except one tabloid. 


The contest is limited to residents 
of Philadelphia and a 50-mile radius. 
Executives of the company, frankly 
calling the contest campaign an ex- 
periment, would not state under what 
conditions the effort would be ex- 
tended later to other cities. The 
Philadelphia advertising is several 
times as large as the regular Old 
Gold schedule now running in a long 
list of cities. 


Old Gold was the first cigarette ad- 
vertiser to extend the double-your- 
money-back trial offer. It was first 
tried in a test territory, but was 
quickly extended over the entire 
country. 


Three Cartons, Please 


The prize money is divided into a 
major award of $25,000 and 320 
lesser prizes totalling $15,000. The 
contest is based on the selection of 
the correct titles for cartoons from 
a list of 10 for each cartoon, one of 
which is correct. 


Dealers will distribute a sheet of 
six cartoons each week free to con- 
testants, who will send their answers 
direct to “Old Gold Contest, New 
York,” together with three package 
wrappers or hand-drawn facsimiles. 
Consequently, those who participate 
in the contest until the finish must 


either buy 30 packages of Old Golds 
or draw 30 facsimiles. 

The announcement copy took ad- 
vantage of the large space to answer 
every question which interested per- 
sons might think of, the explanation 
of rules being particularly detailed. 
While contestants are asked to sub- 
mit their answers to the current 
series each week, they are privileged 
to enter at any time by sending in 
answers for preceding weeks. 

The copy also describes how the 
entries will be filed and judged, 
promising the strictest honesty and 
accuracy and offering permission to 
every contestant to check his file per- 
sonally with that of any winner if 
he is dissatisfied with the decisions. 

The company has also obligated 
itself in the advertising to supply all 
contestants at the close of the con- 
test with the names and addresses ot 
the winners and a key to the solu 
tion of each cartoon puzzle, and tc 
publish full information on the re. 
sults in newspaper advertisements. 


Davis Kitchens Open 
Laboratory for Testing 


A laboratory used for scientific 
testing of all raw materials and fin- 
ished products has been established 
by Davis Kitchens, Inc., Sheboygan, 
Wis., subsidiary of Enzo Jel Com- 
pany. 

Activities will center on develop- 
ment of a “Davis Family” of food 
products requiring a minimum of 
home preparation, Phillip H. Davis. 
president, announced. The company 
now manufactures Enzo Jel, gelatine 
‘dessert; Holiday Drinx and Enz 
Thirst, drink powders; Enzo choco 
late pudding and Baquick beans. 


Joins “Construction” 


L. D. Carlton, formerly head of 
Atlantic Advertising Agency, Miami, 
has been appointed advertising direc- 
tor of Florida Construction, new 
architectural magazine with offices at 
507 N. E. First Ave., Miami. 


Robinson Gets General 


Robinson Outdoor Advertising Co., 
Lincoln, Neb., has taken over the 
painted displays operated by General 
Outdoor Advertising Company in Lin- 


coln and surrounding territory. 
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ark-North Jersey 


something to sell 
drives a car two 


in where it pays 


more reader families than in August, 193 
and 7.334 more so far this year. It doesn’t 
make any difference whether you have 


e We are getting more 


acceptance and recognition for our product 
every day. August was the eleventh con- 
secutive month NEWARK EveNING News 
circulation (coverage, to you) in the New- 


market increased—5,933 


5: 
’ 


to a prince, a pauper, or 


the hoi polloi that works hard; eats regu- 
larly; wears out shoes, clothes, and radios; 


years and more, and to 


whom the neighborhood movie is a bigseve- 


ning. Our product will get your product 


to be in. Stop thinking 


about putting the News on. Do it! Fall is 


as good a time as any to start. 


Newark Evening News 


O'MARA & OrMSBEEF, INC 


NEWARK, 
NEW JERSEY 


. General Advertising Rep- 


resentatives — New York, Chicago, Detroit, Boston, 
San Francisco, Los Angeles, Atlanta. 


Getting Personal 


Some of the golfers attending the F. A. A. convention at Nashville 
thought to slip one over on old Father Time by going direct to the 
Belle Meade Country Club from the train. Unfortunately, they ran 
into a heavy shower while the sun shone brightly—an old Southern 
custom. So Don Cameron, Fred Ellsworth, H. L. Williamson, Lew Gor- 
don and other bank advertising men from hither and yon, stood around 
and mourned... 


Ralph Badger, v.-p., Union Guar- 
dian Trust Co., Detroit, flew to the 
F. A. A. convention with his wife in 
his own plane. . . It was homecom- 
ing for Marvin Holderness, vice- 
president, First National Bank, St. 
Louis. Nashville nursed him as an 
infant. . . The only woman speaker 
on the program was Betty Sutton, 
a. m., American National Bank, 
Kalamazoo, Mich., who won plaudits 
for her exposition of “Customer 
Contact and Employe Training.” .. 

The sports program for the four- 
day outing of the New York staff of 
Underwood and Underwood was cli- 
maxed by a baseball game between 
Tom Underwood’s All-Stars and Mor- 
rie Behrend’s Bear Cats. When the 
game was called at the end of the 
third inning on account of darkness, 
the All-Stars were leading 32-31... 


Larry Schoonover slept through- 
out the outing, waking only at meal- 
time. Ljaren a Hiller, who boasts an 


extensive knowledge of cookery, de- TRAILER ADDICTS—C. Ellsworth Wylie, 
clared himself dictator of the kitchen Les Angeles agency head, and Kenneth 
at Camp Metedeconk, near Point Mé¢Neil, president of Production Serv- 
Pleasant, N.-J.. where the outing was ice, Inc., give their trailer a workout in 


held... the Sierras. 


Helen G. Bonfils, daughter of the late publisher of the Denver Post 
and part owner of that paper, was married Sept. 15 at Denver to George 
Somnes, New York stage director. . . Bob Holbrook, Blackman a. e., 
returned from his honeymoon Sept. 17. . . 


Harold Forbes, salesman for the Don Lee network, is in New York 
for 60 days to contact agencies, look over Mutual accounts and chart 
the evils of the big city for the guidance of other members of his or- 
ganization who may follow in his footsteps. . . 


Court Smith, of Richardson, Alley & Richards, has been directing 
the work of profession] artists for so long that he is almost one him- 
self. He is said to be the originator of Literary Digest’s new news- 
paper cut-out covers... 


Fred Reynolds, Getchell writer, took the first steps in dynasty- 
founding Sept. 5 by marrying Aimee Scott, of Time. .. Ken Goode, the 
New York-to-Florida commuter, is working on a book of advertising 
rhetoric which he thinks will be the best thing he has done. . 


Lou W., of the traveling Waseys, came back to civilization on the 
Queen Mary Sept. 14, while young George W. is spending his days and 


nights presumably testing the air service throughout the Middle 
West... 


Alfred Owen, Glyco-Thymoline executive, is speaking with quiet 
pride of this year’s record crop of peaches from his Jersey farm. . . 
Paul Newman, E-W art director, just can’t get off the merry-go-round. 
He’s still traipsing out to his Maryland farm on week-ends. . . 


Dorothy Traung, of San Francisco, 20-year old winner of the Wom- 
en’s Western golf championship, is the daughter of Louis Traung, v. p. 
of Stecher-Traung Lithograph Corporation. She’ll compete in the na- 
tional meet at Summit, N. J., late this month, with her parents on hand 
to wish her luck. . . Howard C. Mason, sales director of John Hancock 
Life Insurance Company, is not only an expert, but will have the docu- 
ments to prove it Sept. 24, when he will receive a certificate in life 
insurance agency management from the American College of Life Un- 
derwriters. .. 


F. LeMoyne Page, vice-president in charge of sales, Transit Adver- 
tisers, Boston and New York, is cruising on the §S. S. Franconia with 
his bride. . . Correction: Make it two sons, instead of one, for James 
M. Cleary, vice-president of Roche, Williams & Cunnyngham. The latest 
is Michael Morency Cleary,ten lbs., one ounce, ringside. . . 


Dorothy Helen Joseph, daughter of Jesse M. Joseph, exchanged 
vows with a Cincinnati business man the other day. Since graduating 
from Ohio State last year, she has been working as a copywriter in her 
dad’s agency. . . Harry Garnett, national advertising manager of the 
Colorado Springs Gazette and Telegraph, is one of the better known 
archaeologists of the Southwest. One of his findings was a full-size 
early sculpture of the Penitent Christus, unearthed in New Mexico... 


Fred Shaw, publicity man of Brooke, Smith & French, Detroit, tells 
the weirdest yarns. He attributes current bruises to an attack by a 
driverless automobile. . . Leo Nejelski took his wife along on a Mich- 
igan jaunt to show her the glories of his native state... 


Cariton Cleveland, president of Fasteeth, Inc., Binghamton, N. Y., 
who also doubles as vice-president of Wylie B. Jones Advertising 
Agency, Los Angeles, is en route to Australia with John C. Clark, presi- 
dent of the agency. . . Buda Baker, of Maxon, Inc., is boasting publicly 
that the agency could set a swell dinner of products with whose adver- 
tising it is entrusted. The menu looked all right. . . 


Mark Honeywell, president of Minneapolis-Honeywell Regulator Co., 
was caught up in Maine directing movies by the Boston Evening 
Transcript, which proceeded to tell its readers all about it. Seems that 
Mr. Honeywell does his movie-making in a big way, with all of the 
gadgets. .. Frank Gannett, the newspaper publisher, flew to Maine to 
join Governor Landon, at the insistence of the latter. He accom- 
panied the Republican candidate as far as Rochester on the return 
3) 


H. B. LeQuatte, the New York advertising man, and Beryl Mark- 
ham, who recently flew the Atlantic, are buddies, if one may judge 
from the pictures apearing in the dailies. One of the best showed 
Buzz and Beryl enjoying a hearty laugh over one of Eddie Ricken- 
backer’s yarns. . . Phil Bowman, of the CBS production staff in Chi4 
cago, really produces. He is telling the boys about a seven-pound boy 
who made port at the family domicile. . . 


Feminine Angle 
in Banking Copy 
Gets Attention 


Nashville, Tenn., Sept. 17.—Ti, 
feminine trade received consideration 
at one of the closing sessions of the 
Financial Advertisers Association. 

Women have a definite status jy 
financial life and the way to attract 
them is to give the appeal a fashion. 
able angle, in the opinion of Robert 
W. Sparks, vice-president of the 
Bowery Savings Bank, New York, 
and retiring president of the associa 
tion. 

“This entails a constant change in 
appeal,” he declared. “‘No angle stays 
fashionable long. It must be played 
to the limit as long as the vogue 
lasts and then abruptly switched to 
a new tangent.” 


Education for Wives 


The Central Hanover Bank in New 
York and many others throughout 
the country have recognized the need 
to cultivate feminine interest not 
only for direct participation in bank- 
ing services but for sympathetic 
assistance in their husband’s finan- 
cial operations. Special women’s 
departments and senior women 
executives are examples of this 
recognition. 

Substantial business from women 
clients, said Ruth H. Gates, adver. 
tising manager of the State Bank & 
Trust Co., Evanston, IIll., has empha- 
sized the need for a specially-framed 
feminine appeal as part of the bank 
program, 

Illustrating the value of this ave- 
nue of promotion, Miss Gates pointed 
to a substantial trust estate handled 
by the bank for a woman living in 
the suburb whose husband's much 
larger estate was placed with a 
metropolitan institution. 

On the death of this woman and in 
the administration of her estate, Miss 
Gates said, the widower was brought 
into contact with the suburban bank 
and subsequently transferred his 
estate to its custody. 


New Gotan Sitneen 
Named “King Edward” 


Gorham Company, Providence, ad- 
vises ADVERTISING AGE that the name 
of its new silverware pattern is ‘King 
Edward.” 
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“Coronation,” attributed to Gor [7 


ham, is the new line of Oneida, Ltd 
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ING-RICH 


SIGNS SIGN 
m ON 


These colorful all-weather porcelain ¢ 

signs say ‘Here's the place to buy it” after 
you have sold them on ‘What to buy” ~ 
just at the psychological time when buy!" 
is most convenient. Let us help you adapt 
this nationally proved method of product 
dealer identification to your selling requ 
ments. Write for brochure — — es 

— "Fadeless Publicity.” 
Ingram-Richardson Manufacturing Ce. 
Beaver Falls, Pa. 
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INSURANCE MEN 
WILL NOT REPLY 
TO KNOX CHARGE 


nve, N. Y., Sept. 16.—Insurance 

panies will take no cognizance 
of charges made by Col. Frank 
Knox, Republican vice-presidential 
candidate, that life insurance poli- 
eies are becoming unsafe, it was de- 
cided by the Insurance Advertising 
Conference here this week. While 
the insurance men were stung by the 
allegation, they took the view that 
the record of insurance companies 
speaks for itself. 

“To make an issue of the 
charge,” said one executive, “would 
eause the public to think there is 
some merit to it.” 

Kenneth Goode told the insurance 
men that insurance owes its pros- 
perity more to increased efficiency in 
other lines than to any revolutionary 
improvements within itself. 

He warned them against too much 
complacency about present achieve- 
ments, and cited the large number of 
lapsed policies as an opportunity for 
constructive advertising. The high 
unit sale of insurance makes it an 
ideal subject for advertising, he com- 
mented. 


Find Males Selfish 


Life insurance advertising may be 
employing the self-interest appeal 
too strongly, Arthur H. Reddall, ad- 
vertising manager of the Equitable 
Life Assurance Society of the United 
States, suggested. He based his 


companies which advertise nation 


ally. 
outstanding, as compared with ap 
ones, he said. 


to the danger 


is an unselfish act. 
“Will not life insurance,” he 


than to the self-interest of the pros 


opinion on a study of copy of the 16 


Coupon returns of copy on old age 
income advertisements have been 


peals on the basis of duty to loved 
Mr. Reddall pointed 
of overlooking the 
primary purpose of insurance, that 
of providing for dependents, which 


in- 
quired, “be better served in the long 
run by appealing to nobility rather 


advertising, “should go into it for 
-| life.” 

His own company’s newspaper ad- 
vertising appears in 1,500 newspa- 
pers three or four times a year. This 
.| advertising features specific policies 
and quotes rates, he added. 

E. P. H. James, National Broad- 
casting Company, gave a talk on 
“How Radio Can Help Life Insur- 
ance,” together with a presentation 
of an insurance broadcast, “A Sym- 
phony of Life.” He cited the suc- 
cess of insurance companies using 
radio, particularly the Occidental 
-| Life and Metropolitan Life Insur- 


Scher Heads Publicity 


George Scher has been appointed 
director of publicity for Lennen & 
Mitchell, New York, after several 
months of service on radio accounts 
for the agency. He was previously 
with United Artists and Warner 
Brothers, handling exploitation and 
publicity. 


Federated Sales Named 


The Federated Sales Service, Inc., 
Boston, has been appointed market- 
ing counsel for Bevin-Wilcox Line 
Co., East Hampton, Conn., and will 
help it to build a sales force of 


Public Finances Copy 


Varied attractions of the Missis- 
sippi Gulf Coast for recreation and 
industry are being featured in a 
series of full pages appearing regu- 
larly in the New Orleans Morning 
Tribune. Individuals and firms in 
many lines of business are sponsoring 
the campaign. 


IWO Will Advertise 


International Workers Order, New 
York, fraternal insurance order, has 
appointed Prudential Advertising 
Agency, New York, to conduct a radio 
campaign in seven major cities for 


PHOTO 
COSTS 


T00 HIGH? 


USE TAILORED 
PHOTOGRAPHY 


UTTING out retouching 

entirely, or reducing it to 
a fraction, securing realism 
and finish that's utterly new 
—regardless of the subject— 
that's TAILORED PHOTOG- 
RAPHY — brand-new photo 
achievement, exclusive with 
R. C. S. No use explaining 
it here — but much use to 


SEE it! 


Agency men, make a hit with 
clients!) Ad managers, cut 
costs, get better results! Have 
an R. C, S. man demonstrate! 
Out-of-town customers: Save 
delays, save $, with TAILORED 
PHOTOGRAPHY! Ask for 
portfolio by mail. DO THAT! 


RCS. 


PHOTO STUDIOS 


TAILORED PHOTOGRAPHY 
BROMIDES : ENLARGEMENTS 


NEW YORK: 415 Lexington Ave. 
VAnderbilt 3-3680 


CHICAGO: 110 So. Dearborn 
STAte 5977 


a 


pect?” 


ance Companies. 


manufacturers’ agents. new members. 


Gage Unburdens Self 


“Typographic hogwash" was the 
characterization given to some insur- 
ance printed matter by Harry L. 
Gage, vice-president of Mergenthaler 
Linotype Company, who commented 
on various pieces of literature at the 
request of members. He was out- 
spoken in his condemnation of poli- 
cies as difficult to read. 

Women present a challenge and an 
opportunity to insurance advertising, 
James A. Peirce, assistant advertis- 
ing manager of John Hancock Mu- 
tual Life Insurance Company, Bos- 
ton, told the conference. Their inde- 
pendence in business and ability to 
take care of themselves lead them 
to think, that they can do the same 
about insurance. He recommended 
an entertaining type of advertising 
as being likely to prove effective 
with them. 

Insurance can stimulate agents by 
more dramatic copy, said Harold 
Taylor of Mutual Life Insurance 
Company, New York. Specific ad- 
vertisements can help agents, for 
they are then encouraged to call on 
prospects who should be interested 
in the particular type of insurance 
featured, he suggested. 

“If our advertisements are to be 
written in a general institutional 
tone, you cannot expect favorable 
reaction from representatives,” he 
added. 


Goals of Metropolitan 


Health advertising, conducted by 
the Metropolitan Life Insurance 
Company, New York, usually fea- 
tures subjects which can be success- 
fully attacked, according to Stuart 
Benedict of the company’s advertis- 
ing department. This effort, started 
nationally in 1922, is considered an 
economical method of reaching both 
volicy holders and prospects. An ul- 
timate goal, that of keeping policy 
holders in better health, is equally 
important to the company, he ex- 
plained. 

Insurance advertising should be so 
distributed among the issues of a 
publication that not too many com- 
panies are represented in the same 
issue, Frank E. Hammer, account 
executive of Frank Presbrey Com- 
pany, New York, recommended. 

In scheduling space for an insur- 
ance account of his agency, he said 
that inquiry is made as to how much 
life insurance space is already re- 
served. The issue with the least 
insurance advertising is then se- 


lected. 

Even distribution among issues of 
a publication does an institutional 
job for insurance advertising, Mr. 


Hammer contended. He suggested 
creation of a committee to schedule 
all insurance advertising by weight 
of space and combined circulation to 
effect a level distribution of life in- 
surance information throughout the 
year. 
Analysis of Copy 


A method of checking and evalu- 
ating the selling power of advertise- 
ments was described by W. S. Town- 
send of Townsend & Townsend, New 
York. His method is a 27-point audit 
of the contents of an advertisement, 
and is no substitute for creative 
ability or brains, he emphasized. 

A weak headline, failure to iden- 
tify nature of service or product, 
omission of attention-getting ele- 
ment, improper sequence and timing, 
are some of the elements which 
detract from effectiveness. The 
method, he said, is based on a study 
of advertising and sales. 

Arthur A. Fisk, advertising man- 
ager of Prudential Insurance Com- 
vany, Newark, said that insurance 
companies who decide to engage in 


...and so is the 


SALT LAKE MARKET 


When you get close to your target, it’s difficult to miss. Especially 
if it’s a big target—the kind your sales force likes to shoot at! 


You won’t waste ammunition when the Salt Lake Market is your 
target, because: 


First, it’s big enough to makes sales effort worth while. In numbers 
it has 784,624 people—a major market. In ability to buy, it shows 
15% more than the national average per capita spent with retailers. 


Second, you can get close to this target with the help of one metropol- 
itan medium—The Salt Lake Tribune-Telegram, effectively serving 
the rich, intermountain, four-state market at one low cost. 


Alert national advertisers more and more are realizing that the Salt 
Lake Market is too big to miss! 


The Salt Lake Tribune 


MORNING AND SUNDAY 


National Representatives: 


ake Telegram 


EVENING ONLY 


Color Representatives: 


REYNOLDS-FITZGERALD, INC. Member, ASSOCIATED WEEKLY 
New York Detroit New York Detroit 
Chicago San Francisco Chicago Sarm Francisco 
Philadelphia Los Angeles Cleveland Los Angeles 


Seattle 


784,624 PEOPLE 
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COACHES SHOW 
RCA PRODUCTS 
TO HINTERLAND 


(Picture on Page 51) 

New York, Sept. 17.—Two gigantic 
streamlined motor coaches, made 
especially for the purpose, have been 
placed on the road by RCA Victor 
Company to demonstrate its products 
to communities in all parts of the 
country. 

Each coach cost more than $25,000, 
according to Thomas F. Joyce, adver- 
tising manager of the company. John 
B. Sanger, nationally known archi- 
tect and designer, provided the speci- 
fications, which were executed by 
Aero-Car Company. 

The coaches, including the high- 
powered Hudson coupes which pro- 
vide the motive power, are decorated 
in bright yellow, black and white. 
Concealed in the back and sides are 
eight high-quality loud _ speakers, 
with two additional seven-foot horns 
of the high fidelity theater type built 
into the roof. What is described as 


the most powerful public address 
system ever put on wheels will reach 
an audience of 25,000 persons on an 
open fair ground. 

A massive motor generator which 
provides current for operation of the 
apparatus is built into the rear of 
the trailer coach. 


Carry Complete Line 


Products displayed include a two- 
way police communications system; 
the master console of a school sound 
distribution system which provides a 
choice of radio or speaking programs 
to individually controlled loud speak- 
ers in class rooms; a bell-less chimes 
system; radio receiving sets ranging 
from table models to a combination 
radio-phonograph; the Victor library 
of recorded music; the cathode ray 
oscillograph which makes_ sound 
“visible;” a complete radio tube dis- 
play and many types of testing and 
measuring equipment. 

The new traveling coaches will 
operate in the East and South, where 
RCA Victor distributors are booking 
them for fairs, special exhibits and 
demonstrations. 


——_ 


Mendel Retains Hicks 


Maurice Mendel, New York fashion 
shop, has retained Hicks Advertising 
Agency, New York. 


MAGAZINES SHOW 
16.47% INCREASE 
FOR SEPTEMBER 


Chicago, Sept. 17.— Advertising 
lineage in monthly magazines for 
September is 16.4 per cent above 
that of September, 1935, ADVERTISING 
Acr’s analysis of lineage reported 
by National Advertising Records 
shows. 


Advertising in 94 magazines meas- 
ured by National Advertising Rec- 
ords totaled 1,356,983 lines this 
month, compared with 1,165,245 in 
September, 1935, a gain of 191,738 
lines, or 16.4 per cent. 


Seven standard publications meas- 
ured carried 30,030 lines of adver- 
tising this month, against 35,064 in 
September, 1935, a loss of 5,034 lines, 
or 14.3 per cent. 

Thirty-six publications in the gen- 
eral classification ran 536,636 lines 
this month, against 443,349 a year 
ago, an increase of 93,287 lines, or 
21 per cent. 


Seventeen individual women’s 


Lf You Sell to Men 


HERES YOUR IDEAL MARKET 


REAL BUYING 


Shown by Readers of “Modern 


Mechanix Hobbies and Inventions 


oe stock of what these 260,000 men have 
already bought not only shows you a purchasing 
power worthy of any advertiser's attention but also 
shows an opportunity for continued sales that cannot 
be ignored. Consider the profits obtainable by sup- 
plying the regular needs of 194,000 car owners, 
103,750 home owners and 176,500 home workshop 
owners. Only a few of the things they must buy regu- 
larly are listed herewith but even these indicate total 
purchases running to millions of dollars annually. 
Also included among Modern Mechanix readers 
are 59,000 boat owners—176,250 hunters and 196,500 
fishermen. Only a very small annual expenditure by 
each one adds more millions of dollars to the millions 
mentioned above. And, in addition to what they spend 
for such special purposes, these readers with demon- 
strated spending power buy everything else men wear 
or use. And you can reach this ideal market of 99.9% 
masculine buyers at the lowest page rate per 1,000 


in the mechanical field—only $1.30! 


MECHANIX 


~ HOBBIES AND INVENTIONS 


POWER 


Bldg., San Francisco 


<a iS ax 


1501 Broadway, New York e 360 North Michigan Avenue, Gises 
Simpson-Reilly, 536 S. Hill St., Los Angeles « Simpson-Reilly, 1014 Russ 


e Geo. M. Kohn, Walton Bldg., Atlanta, Ga. 


magazines carried 471,537 lines of 
advertising this month, compared 
with 406,850 a year ago, an increase 
of 64,687 lines, or 15.9 per cent. 

The four groups of women’s mag- 
azines ran 219,362 lines of advertis- 
ing in September, a gain of 26,488 
lines, or 13.7 per cent, over the 192,- 
874 lines carried a year ago. 


How Others Fared 


Nine outdoor publications carried 
79,147 lines in September, against 
68,803 a year ago, an increase of 
10,344 lines, or 15 per cent. 

Seven mail order publications 
showed a gain of about 10.7 per cent, 
with 20,271 lines this month, com- 
pared with 18,305 lines in September, 
1935. 


Among weeklies and semi-month- 
lies, for which August figures are 
the latest available, 12 publications 
ran 561,645 lines of advertising in 
August, compared with 495,491 in 
August of 1935, an increase of 66,154 
lines, or about 13.3 per cent. 

Individual figures for each of the 
publications measured are given in 
the following tabulation: 


Standard 1936 1935 
American Mercury ... 3,609 3,005 
1Atlantic Monthly..... 5,355 9,364 
Current History...... 2,030 2,176 
Forum & Century..... 3,310 3,705 
Harpers Magazine.... 7,119 5,892 
Review of Reviews... 5,025 6,333 
EE cee nas biden 3,582 4,589 

Total GPOUDs ..2.<0% 30,030 35,064 

General 
ee 17,334 17,676 
American Boy ....... 6,360 6,030 
American Home ...... 31,271 21,675 
American Legion..... 5,067 6,017 
“Arts & Decoration.... 13,041 5 eink 
Pn cca deken ents ke'es 2,727 1,294 
Better Homes & 

OE. obo 6a s0040% 19,877 17,244 
TOE EAEO o6 cece ose 10,285 9,666 
CGE BSD ocndceseece 4,805 4,738 
Christian Herald..... 9,513 8,800 
2College Humor...... 2,710 er 
Cosmopolitan ........ 21,650 22,268 
Country Life ......... 21,662 15,736 
TIBIES .ccce cere eneess 4,853 re 
Esquire ..ccccoccccces 38,590 23,817 
WOPtURS occcveceseces 66,439 53,483 
Graduate Group ..... 513 1,287 
House & Garden...... 41,969 20,070 
House Beautiful com- 

bined with Home & 

OS! reer ese 26,757 19,770 
Instructor ....cceecees 14,521 12,551 
BEEED caceceesceveves 3,559 3,957 
Di ccupessidnnees >’ 6,988 8,220 
4Modern Mechanix.... 10,087 9,218 
‘Moose ...-- TT ee 3,087 1,859 
National Geographic.. 5,405 5,663 
Nation’s Business..... 21,579 16,931 
Open Road for Boys.. 3,118 2,429 
Physical Culture..... 7,965 8,802 
Popular Mechanics.... 16,143 14,552 
Popular Science 

DUGHEMIT cc ccc teense 10,670 10,516 
TRGGDOOK co ciccccsesess 15,434 12,460 
Scientific American... 5,007 2,430 
‘Sports Illustrated and 

American Golfer... 2,826 5,504 
Sportsman ....--++-++. 14,028 13,860 
NT SPT RT CURT 22,868 22,765 
SURG ccbcrscvsvesense 15,580 eae 
‘Startling Detective 

Taeantebes ceeneees 3,033 4,667 
Town & Country ....- 35,143 30,485 
WORVO! cic cccevesecsas 7,711 3,461 
True Detective Mys- 

ee. eer ee 2,645 3,448 

Total group .....-- 572,820 443,349 

Women’s 
Delineator .....cceces 6,247 10,164 
Farmer’s Wife .....-- 9,847 7,247 
Good Housekeeping .. 42,741 38,647 
Harper’s Bazaar .... 76,619 69,543 
HOMANE’S oo cccscvcves 12,591 8,306 
Home Arts-Needlecraft 5,365 5,093 
Household Magazine... 12,598 8,854 
‘Junior League Maga- 

BIRO  vcrscscnneves ss re a eee 
Ladies’ Home Journal 33,047 30,787 
Sy ee ea 32,613 28,630 
Parent’s Magazine . 17,859 15,211 
PROCODIAY .cccccscces 10,934 7,594 
Pictorial Review .... 19,061 16,253 
BOBRSE cccccecsevesves 11,411 7,694 
True Btory ..ccvcseeses 17,864 15,798 
TVogue, incorporating 

Vanity Fair .....<- 120,957 98,448 
Woman’s Home Com- 

WEMION ccc cvecdocses 34,941 31,806 
Woman’s World ...... 6,842 6,775 

Total group .....-:. 471,537 406,850 

Women’s Groups 
Fawcett Women’s Group: 

Hollywood Magazine 12,376 10,766 

Motion Picture - 12,364 11,230 

*Movie Classic ..... 12,196 11,025 

Screen Book ....... 12,217 10,662 


‘Romantic Movie 
MOOTIOE 6460 cs eteve 10,575 6,228 


Romantic Stories .. 10,106 8,471 
Screen Play Maga- 
SO: See cnbeuwben & 12,140 10,731 
True Confessions .. 10,035 8,438 
Macfadden’s Women’s 
Group: 
‘True Romances - 13,428 12.735 
‘Movie Mirror ...... 14,846 14,059 
Love & Romance 13.097 12.765 
Radio Mirror ...... 13.313 11,744 
True Experiences .. 13,008 12,631 
Modern Magazines: 
Modern Screen -- 13,467 11,456 
Modern Romances.. 11,815 10,659 
Radio Stare .....-. 11,648 10,682 


1936 193 
Screenland Unit: 
Screeniand ......+0- 11,879 9,945 
Silver Screen ...... 11,852 8,647 
Bote! BOW 622 case 219,362 192.874 
Outdoor 
American Rifleman .. 11,303 11,709 
Field and Stream .... 11,129 12,403 
Fur-Fish-Game ...... 6,395 5,448 
Hunter-Trader-Trapper 6,389 5,498 
Hunting and Fishing. 9,267 5,638 
National Sportsman .. 10,243 7,426 
ree 4,363 4,35 
COREROOE TEES oc cccscce 10,462 9,83¢ 
BGG eN MGGE asecetecs 9,596 6,494 
Total SrOUP 2..es0 79,147 68,803 
Mail Order 
CONTE casescesdeaer 4,436 4,257 
Gentlewoman ........ 5,165 4,07¢ 
CoO BEOTEOS 60s ccccee 2,237 3,244 
HOMO Civele ccvcccccce 2,055 1,699 
‘Illustrated Mechanics 2,424 1,992 
Mother’s-Home Life.. 2,786 2,099 
TPRERENECP coccsccvcs 5,701 3,668 
Sovereign Visitor .... 1,168 938 
Petal STORED .cccacce 25,972 21,973 


August Advertising Lineage 
Weeklies and **Semi-Monthlies 


The American Weekly 71,244 55,097 
Business Week ...... 39,237 24,709 
Cee. 6 kk 0s esaen ces 71,954 65,525 
Sree vceenebseeee 11,724 7,969 
Se ai 60008048000 00% 24,607 22,533 
OS EE CeO Ree CET Te 19,308 19,831 
Literary Digest ...... 16,163 16,093 
News-Week .....-..c0-% 18,234 13,472 
BET DOCS occccdccs 60,148 53,626 
Saturday Eve. Post...115,341 119,114 
WE WMO Kecewentas 12,266 er 
Te grtbad seeded 000% 79,781 57,556 
United States News... 33,904 39,966 

Total STOUD .caccses 573,911 495,491 


11936 figure supplied by publisher. 

“No issue in September, 1935. 

®No back year figure. 

‘Figures supplied by publisher. 

*Beginning with the February issue, 
Sports Illustrated and American 
Golfer were combined; 1935 figure is 
for American Golfer. 

*No issue in September of 1935 or 


1936. 

7Merger became effective with 
March, 1936, issue. Figure for Sep- 
tember, 1935, is for Vogue. Vanity 


Fair’s lineage for that month 
10,020. 

SMerger became effective with April, 
1936, issue. Figure for 1935 is for 
September issue of Illustrated Me- 
chanics. Home Friend’s lineage for 
that month was 1,719. 

*August figures. 


Miss Elliott Joins 


California Growers 


Essie L. Elliott, vice-president of 
American Home Economics Associa- 
tion for three years, has been ap- 
pointed director of home economics 
for California Fruit Growers Ex: 
change, Los Angeles. 

She will have charge of the Sun- 
kist kitchen and its recipe develop- 
ment work for citrus fruits. 


was 


Two More Appoint 


Reiss Advertising 


Wholesale Radio Service Co., New 
York, mail order radio firm, has 
appointed Reiss Advertising, Inc.. 
New York. Newspapers, magazines 
and direct mail will be used. 

The same agency has been namei 
by Spencer Products, Inc., New York, 
manufacturer of Flex-O-Creations for 
display purposes. 


Pierce Moves 


MacDonald H. Pierce, Ohio repre- 
sentative of American Restaurant 
and Club Management, has moved tc 
1440 East 32nd St., Cleveland. The 
telephone number is Cherry 6582. 


NORMAN THAL 


S. M. Epstein Company 


Earl Irwin tells us he has bee? 
discussing W M B,D with yo" 
for the San Felice cigar ®& 
count. We have proved our 
Central Illinois coverage to the 
majority of agencies, and look 
forward to this opportunity 
show you that W M B D is the 


only station giving thoroug) 
coverage of this prosperous 
market. 


MEMBER OF CBS NETWORK & 


W MB Donn Nes 
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ADVERTISING AGE , 


qP FARM COPY 
SPOTLIGHTS 2 
PERSONALITIES 


(Picture on page 2) 

Chicago, Sept. 21.—Inviting farm- 
ers to cast “sample ballots” on the 
fitness of Roosevelt and Landon for 
ten different jobs, which range from 
insurance company president’ to 
‘manager of the world’s biggest busi- 
ness.” the Republican National Com- 
mittee will launch a farm paper cam- 
paign next week through the Farm 
\dvisory Council, headed by Con- 
cressman Hope, of Kansas. 

Ferry-Hanly Company, Kansas City, 
\lo.. in charge of the farm paper ad- 
vertising, has scheduled space in 
<tate and regional publications, and 
in one national publication, it is 
understood. 

“Imagine there were only two 
men in the United States from which 
to select—Roosevelt or Landon— 
which would you hire to fill these 
jobs?” opening copy is headlined. 

Devoid of photographs or other 
illustrations, the text simply lists 10 


j PRINTING 
| FAITHORN 
3 3-in-1 Service 


aithorn is built upon the founda- 
tion of offering a superior service 
advertisers and advertising 
igencies ...Notonly is this 
evident in the finished work, but 
oinpriceand actual timesaved 

.. Faithorn 3-in-1 service offers 
typography, engraving andprint- 
ng—all under ONE roof ...The 


I) 


iui 


‘hasing the rainbows of discon- 
nected suppliers whose respon- 
ibility is limited to the work they 
io... . You will be pleased with 
FAITHORN SERVICE. On that next 
job try us and note the difference. 


Simply phone Wabash 7820. 


For many years =) 
Finchley has 
used FAITHORN 
*-in-1 complete 
service. You, too, 


can now enjoy its 


many advantages. 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


¥en can use one or all—just as you wish, 
ut all are here, ready to serve you... 
peed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 


Telephone Wabash 7820 
504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


jobs and provides squares in which | 


farmers may check their preferences. 
A large coupon is furnished at the 
bottom of the advertisement, for re- 
turn to the Farm Advisory Council 
of the Republican National Commit- 
tee. In the coupon, the jobs are 
listed by number. Voting squares 
are again provided, and name and 
address are requested. 

The questionnaire was artfully con- 
trived to emphasize the character- 
istics of the two candidates, as 
viewed by the GOP. It concedes that 
President Roosevelt will win the 
farm vote on the first two questions 
—radio talker and Fourth of July 
speaker,—but thinks the landslide 
will be in the other direction on 
some of the following queries, such 
as: 

“Insurance company president—tc 
whom would you rather trust the 
management of the funds you pay in 
as premiums?” 

This question, incidentally, was 
conceived before the public prints 
became filled with charges of Col. 
Frank Knox that insurance policies 
are endangered under the present ad- 
ministration and the President’s en- 
suing invitation to insurance leaders 
to visit the White House. 


RADIO AND TAXES 


CAMPAIGN ISSUES 

New York, Sept. 27.—The two 
major political parties are engaged 
in an acrimonious debate over radio 
and taxes, with the Democrats threat- 
ening to invoke administration 
powers. 

From Riverhead, N. Y., George H. 
Payne, of the Federal Communica- 
tions Commission, charged Los An- 
geles radio stations which refused to 
carry President Roosevelt’s fireside 
chats free of charge with “arrogant 
abuse of power.” 

Mr. Payne drew a sharp distinc: 
tion between newspapers and radio, 
conceding that the former have a 
right to edit political speeches, but 
asserting that “radio belongs to the 
people.” 

At Washington Attorney General 
Cummings issued a warning that the 
Department of Justice may move 
against merchants posting notices 
that prices on their retail goods are 
high because of federal taxes. The 
Republicans have made capital of 
this charge, now being busily en- 
gaged in installing hundreds of win- 
dow displays featuring alleged high 
taxes on most of the products used 
in every-day existence. The baking 
industry, however, was first in this 
field, with the use of bread wrappers 
showing all of the taxes alleged to 
enter into the cost of the loaf. 

The Republican National Commit- 
tee at Chicago replied sharply to Mr. 
Cummings, challenging him to move 
against discussion of “hidden taxes” 
by Gov. Landon. Many shrewd ob- 
servers believe that the Republicans 
would welcome action which would 
provide them with a “martyr.” 


Ask Reconsideration 
of A.B.C. Ruling 


At a meeting Sept. 14, Chicago 
Business Papers Association adopted 
a resolution presented by D. J. Han- 
sen, Domestic Engineering, urging 
the board of directors of the Audit 
Bureau of Circulations to reconsider 
its recent ruling changing the method 
of figuring renewal percentages. 

Jack Rodger, McGraw-Hill Publish- 
ing Co., explained the plan behind the 
“What Industry Means to America” 
issue of Factory Management and 
Maintenance, which has just been 
published, breaking all records for 
advertising volume. 


Baker with Thomas 


William Henry Baker has been 
appointed Cleveland representative of 
Ira A. Thomas Advertising Agency, 
Youngstown, O. For 15 years Mr. 
Baker operated his own advertising 
agency. The Cleveland office of the 
Thomas agency is at 425 Cuyahoga 
Bldg. 


Joins U. S. Advertising 


Roy B. Blanchard has joined the 
Detroit office of United States Adver- 
tising Corporation to direct sales 
promotion effort for Graham-Paige 
Motors Corporation. Mr. Blanchard 
was in the advertising department of 
Buick Motor Company for 16 years. 


In the 
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ELECTRIC SERVICE 


416.897 Meters 


They Own 
AUTOS 


96,383 Private Cars 


They Have 
PHONES 


135,520 Subscribers 


These are Real “Yardsticks” of Buying Power 
Service Electrique! 


Nowadays electric light is the rule rather than the exception in even the very 
small communities. The radio brings music from the distant city; and the 


electric washing machine and the electric stove make work easier for Madame 
La Canadienne. 


“Electric service” a yardstick of buying power? 


vice” There are more household meters than 
there are families in Greater Montreal! 


Automobiles ! 


The total number of private cars registered in the Montreal Market District 
is 96,383. Over 40,000 of these are in the smaller cities, towns and rural sec- 
tions where over 80 per cent of the people are FRENCH CANADIANS. 


Of the 60,186 private cars and taxis in the City of Montreal, the majority are 
owned by French-speaking people and taking the Montreal Market District at a whole, 
three-quarters of the cars are owned by French-speaking people . . . good cars, too, an 
imposing proportion of them in the higher-priced brackets! 


Service Téléphonique ! 


The Montreal Telephone Directory is a big, thick book. 422 pages of it are 
solid with type, with the names of approximately 300 subscribers to a page. 
This covers the Montreal metropolitan area. Taking the Montreal Market 
District as a whole there is 


1 telephone to every 3.23 households throughout a district that is 72.8% FRENCH. 


FRENCH CANADIANS BUY JUST THE SAME AS OTHER PEOPLE! 


Electricity gives “light” or “la lumiére’— The automobile uses “gazoline” and “huile,” 


cooks “dinner” or “le diner’—does “laun- and “parking space” is no easier to find than 
” ae ps 4 
dry” or “le lavage” just the same whether it “stationnement.” 


is spelled “electricity” or “électricité.” 

The Montreal Market District is especially _ telephone FRENCH when you are 

rich in power development and a network ‘rench, and its purpose is balked when the 

of transmission lines carries abundant listener does not understand the message 
because it is not in his own language—just 


energy to even remote sections, contributing no 
to the high standard of living throughout as the advertising message to be effective, 
must be in the language of the reader. 


MONTREAL Market District 


POPULATION 1,996,255 — 72.8% FRENCH 


The desire to buy is one thing. The ability 
to buy is quite another. And people who 
can buy automobiles and who regard elec- 
tric and telephone services as necessities in 
the home are excellent prospects for any 
merchandise they need. French Canadians 
can and do buy what they want. 

This FRENCH market responds excellently 
to sales and advertising plans fitted to its 
needs. Intelligent sales effort and organi- 
zation backed by adequate advertising will 
make this French Reading market yours! 


The facts presented in these announce- 


ments are compiled from Government and 
other authentic sources by the Montreal 
La Presse as part of its service to manu- 
facturers and others who wish to develop to 
the utmost the trade possibilities of this 
important section of Canada’s population. 


For full information on marketing conditions write 
the Business Manager, La Presse, (Canada’s 
French National Newspaper) Montreal or William 
J. Morton Co., Chicago Office: 410 N. Michigan 
Ave., New York Office: 200 Fifth Ave., S. L. Rees, 
213 Metropolitan Bldg., Toronto, Ont., The 
wee Corporation Ltd., 26 Craven St., London, 


YOU MAY BE STRONG ENOUGH IN ONE LANGUAGE, HOW ABOUT THE OTHER ? 
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ADVERTISING AGE 


September 21, 1936 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency ex- 
ecutive writing on his business let- 
terhead. 


No, 1021. First 3 Markets Group. 


A folder describing the coverage 
of the First 3 Markets Group, com- 
prising the New York Sunday News, 
Chicago Sunday Tribune and Phila- 
delphia Sunday Inquirer. Data in- 
cludes the number and size of cities 
covered, number of families, circula- 
tion, and per cent of coverage of the 
xroup. 


No. 1022. 
Land, 


‘ In the lingo of the old-time gold 
miner, Radio Station WHBF invites 
advertisers to join the outfit and start 
digging for themselves. Loose leaf 
data sheets include a listeners’ sur- 
vey, market data on new car sales 
and foods, and a description of the 
research and merchandising service 
performed by the station. 


No. 1023. The Cedar Rapids Gazette 
. Route Book. 


. This new route book issued by The 
Cedar Rapids Gazette includes a list 
6f beer permit holders in Cedar 
Rapids and the territory within a 
radius of 40 miles, retail grocery and 
retail drug outlets in Linn and sur- 
rounding counties, and a summary 
of The Gazette's merchandising co- 
operation offered to national adver- 
tisers. 


No. 1024. KFRU Facts. 


. Radio Station KFRU, Columbia, 
Mo., has issued this manual dealing 
with the economic and distribution 
factors in the 32 counties in central 
Missouri served by the station. 


No. 884. 
Service. 


NBC has issued this broadside to 
herald its newly available circulation 
service, furnished by a “statistical 
robot” that delivers circulation fig- 


49th Best Diggin’s in the 


NBC Potential Circulation 


ures to order for any combination of 
NBC networks, in one-tenth the time 
formerly required. Each step in the 
new process is described, photographs 
illustrating the robot and its opera- 
tions. Listed are eleven important 
advantages offered by this service. 


No. 813. WKY Presents Facts About 

Its Market. 

Why the capture of the Oklahoma 
City market should be the first ob 
jective of advertisers entering Okla- 
homa is told in this booklet issued 
by station WKY. Geographical, trans- 
portation, and population statistics 
are given, with a concise summary 


of facts about WKY’s listening 
areas. 
No. 863. The Third Largest Market 


in Illinois Outside of Chicago. 


A market and media analysis of 
the Rock Island-Moline area as made 
by The Rock Island Argus. Charts, 
maps and tabulations present popu- 
lation statistics, family statistics, 
standards of living, industrial statis- 
tics, motor vehicle registrations and 
sales, wholesale and retail food and 


No. 883. WSM Mail Report—Jan. 1- 
Dec, 31, 1935. 


In 1935, mail received by radio 
station WSM, Nashville, Tenn., in 
creased 7.6 per cent over 1934. This 
map has been issued by the station 
to show the number and percentage 
of letters broken down by states. 


No. 872. 19385 Spokane Market 100% 

Retail Drug and Grocery Surveys. 
. These are the second annual retail 
grocery and drug store surveys made 
by The Spokesman-Review and Spo- 
kane Daily Chronicle, carried out 
through personal contact with all re- 
tail drug and grocery stores in met- 
ropolitan Spokane and in 33 repre 
sentative cities and towns of the out- 
side field. The surveys deal with 
sales standing and distribution of 
various brands in major classifica- 
tions. Data is so arranged as to be 
comparable with figures on sales 
standing of products in the Spokane 
market in 1934 and in 1931. 


No. 806. Sales Begin When Programs 

Begin. 

The importance of the daytime 
audience is shown in this analysis by 
National Broadcasting Company of 
radio’s day and night potential cir- 
culation. Designed to answer the 
question, “How many radio families 
are reachable at a given time?” the 


CENTERS OF POWER 


Washington is not only a center of governmental 


power, but of purchasing power—due to its rapidly in- 
creasing wealth and population. With WMAL and WRC 


behind local and spot campaigns, advertisers reach 


the moneyed customers in Washington as well as those 
in the adjoining suburbs in Maryland and Virginia. 
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WASHINGTON, D. C. 
Completely programmed by NBC 


study shows the availability of radio 
listeners from early morning to late 
at night. Several pages are devoted 
to accomplishments of daytime 
broadcasts for some of the well 
known advertisers. 


No. 888. The Case of the Curious 
Footprints. 


In this booklet Columbia Broad- 
casting System makes known the re 
port of Timothy O’Hara, detective. 
who was given the job of tracking 
down footprints of women wearing 
Foot Saver shoes. With five im- 
portant clues he has solved the mys 
tery of Foot Saver sales-increase. 
Details of “Musical Footnotes,” the 
successful program, are included in 
the booklet. 


No. 894. 
ness. 


An address by Carl W. Dipman. 
editor, The Progressive Grocer, de 
livered at the annual convention of 
the National-American Wholesale 
Grocers Association. Mr. Dipman 
discusses chain stores, independents. 
voluntary groups, legislation, taxa- 
tion and trends in food distribution. 


This Changing Food Busi 


No. 858. The Income Factor in 
Relation to Commodity Use and 
Ownership. 


This analysis of the new series of 
Department of Commerce studies has 
been issued by Macfadden Publica 
tions “as a contribution to the chart 
ing of the volume market.” Taking 
Government figures for Salt Lake 
City, the survey coordinates the date 
to give a picture of (1) The demon 
strated ability of a Salt Lake City 
income class to absorb a given num 
ber of units; (2) The saturation of 
the class so far reached, and (3) The 
undeveloped potential within the 
class. 


No. 856. Photoplay Builds Depart- 
ment Store Traffic for the Adver- 
tiser Through Its Monthly Fashion 
Service to Stores and Readers. 


For the benefit of Photoplay adver- 
tisers, all leading department stores 
in America receive each month this 
Photoplay fashion bulletin service. 
Included are reprints of advertise- 
ments of manufacturers who use 
Photoplay regularly, and whose ad- 
vertising Photoplay merchandises to 
department stores in this manner. 


No. 897. New Passenger Car Sales 
in Philadelphia. 


These tables, prepared by the mer- 
chandising and research department, 
Philadelphia Inquirer, give a classi- 
fication of 1936 cars, new passenger 
car sales, and percentage distribution 
of new passenger car sales by price 
groups in the Philadelphia buying 
area. 


No. 804. Midwest Farm Papers Mar- 
ket Data. 


The 21,594,712 people living in the 
midwest states are neatly pigeon 
holed in this data compiled by the 
research department of Midwest 
Farm Paper Unit, Inc. Population 
distribution is given in racial and 
national groups, and numbers, as 
well as percentages, of population 
are shown for farms, villages, towns 
and cities. 


No. 993. 
of Sale. 
Forbes Lithograph Manufacturing 

Company has issued this new booklet 
full of merchandising displays illus- 
trating many new developments in 
point of purchase advertising and 
their adaptation to various types of 
products. 


No. 994. No More Guessing About 
the Syracuse Market. 

This folder issued by radio station 
WSYR contains a report of a survey 
of Syracuse women’s brand prefer- 
ences in a selected list of food and 
drug items. The study, made by 
Kenneth G. Bartlett of Syracuse Uni- 
versity, discloses that out of 22.000 in- 
dividual mentions of brands, 59.3 per 


Display-Ways at the Point 


cent preferred radio advertised 
brands. 
No. 931. Habitual Travellers Read 


The Literary Digest. 


A folder issued by The Literary 
Digest, showing, through a discus. 
sion of its editorial contents, the 
value of The Digest’s appeal for 
travel-minded readers. 


TELLS GROCERS 
TO PREPARE FOR 
C0-OPERATIVES 


Janssen Calls Consumer Move- 
ment Impressive 


Pasadena, Calif., Sept. 15.—Retail 
grocers must prepare to meet the 
challenge of the consumer co-opera- 
tive, potential competitor of private 
competitive business in all its 
branches, Charles H. Janssen, secre- 
tary-manager of the National As- 
sociation of Margarine Manufactur- 
ers, told the convention of the Cali- 
fornia Retail Grocers and Merchants 
Association here yesterday. 

The development of consumer co- 
operatives in the United States has 
not gone so far that it constitutes a 
“menace” to private business, Mr. 
Janssen said, but an attitude of “it 
can’t happen here” may have unfor- 
tunate results in unpreparedness, he 
said. 

The importance of the consumer 
co-operative movement, with its not- 
for-profit philosophy, to American 
private industry should not be ap- 
praised so much on the progress it 
has made here, “impressive and re- 
markable as that is,” he said, but 
rather upon its possibilities as meas- 
ured by progress made elsewhere. 


Progress in Europe 


“Co-operative societies are esti- 
mated to hold 43 per cent or better 
of the families in Great Britain,” 
Mr. Janssen pointed out, “and 22 per 
cent of the families in Germany, 
from 10 to 12 per cent of the popula- 
tion of France and one-half or more 
of the people of Denmark and 
Sweden. Finland, Russia, Japan num- 
ber their co-operative members in the 
millions.” 

The recent declaration of the in- 
ternational alliance sums up the 
manifest differences between the co- 
eperative economy and the capitalist 
economy, Mr. Janssen said, emphasiz- 
ing that private industry may profit 
by adapting some of these principles. 
He quoted the statement as follows: 

“First, it substitutes the service 
of the community for the profit of 
the individual; establishes a genuine 
interdependence between its members 
throughout the world, and a means, 
through international association, of 
achieving equilibrium in the eco- 
nomic sphere between the needs of 
the people and world resources. 


“Capital Is Dethroned” 


“Second, it dethrones capital from 
the dictatorship of economic life and 
puts in its place the association of 
mankind on the basis of mutual and 
active participation in the enter- 
prise. 

“Third, it provides in its economic 
device of ‘dividend on purchase’ im- 
mediate financial benefits and an ex- 
cess of independence to the wage 
earning consumer. 

“Fourth, it secures to the agri- 
cultural producer among other bene- 
fits relief from exploitation in the 
purchase of the machinery and ma- 
terials of his industry, and also mar- 
kets for his produce which yield him 


a reasonable return without exploit- 


ing the consumer. 

“Fifth, it confers direct benefits 
upon a very large section of the com- 
munity, irrespective of their social 
condition. 

“Sixth, it provides a solution of 
the problems of employment, wages 
and general conditions of labor on 
the highest plane of advantage to 
the employes which economic con- 
ditions permit.” 


Claims Unsupported 


What may be the measure of its 
achievement in realization of these 
aims, Mr. Janssen declared, cannot 
yet be said regardless of its claims 
of what it has done in Sweden, Den- 
mark, England, or other countries. 

“It does not yet appear,” he as- 


me 


serted, “that the lot of the average 
family in those countries is as gooq 
as it is here in the United States. 
Despite the bitter experience of the 
American ‘consumer’ in our recent 
depression, to which the lost billions 
ot America’s financing of the World 
War no doubt contributed in no sma} 
measure, the American standard of 
living is yet on a much higher leye| 
than anywhere else in the world. [t 
would therefore appear that here we 
do not need a consumer co-operative 
movement to raise the standard of 
living.” 

Whether the consumer co-operative 
has provided a greater social security 
for the average consumer in coun- 
tries where it is operative, than 
America has and is able to give him 
under an enlightened private com. 
petitive system of an American plan, 
is still highly debatable, Mr. Janssen 
declared. 


KEEN COMPETITION IS 


ANSWER, ALBERS CLAIMS 

Cincinnati, O., Sept. 15.—Keen 
competition among food stores would 
be a major obstacle to the spread of 
consumer co-operatives, the National 
Industrial Stores Association was 
told by William H. Albers, president 
of Super Stores, Inc., at its conven- 
tion here. 

Mr. Albers minimized the danger 
of this new form of competition. He 
declared that stores have held food 
prices to barely more than the cost 
of production through devising means 
of meeting competition already ex- 
istent. 

He cited modern advertising meth- 
ods, displays of goods, and low costs 
of distribution and merchandising 
as additional reasons why the co- 
operatives will find difficulty in ob- 
taining a foothold in this country. 

“To make a co-operative movement 
successful,” he said, “there must be 
a monopoly which has forced com- 
modity prices to such high levels 
that the people rebel. These condi- 
tions do not exist in this country. 
Competition is so keen in the food 
lines that no monopolies can exist. 
Self service, and other modern meth- 
ods have made it possible to cut costs 


so that prices are held unusually 


low.” 


Cuneo Press Buys 


Sweinler of New York 
Cuneo Press, Inec., Chicago, has 
purchased the Charles Sweinler 
Press, New York, J. F. Cuneo, presi- 
dent, has announced. Equipment will 
be moved to Chicago. 

The Sweinler Press has a contract 
for printing a number of magazines, 
among them Literary Digest, and it 
is understood that Cuneo will retain 
most of them. 


WFIL to New Studios 

Station WFIL, Philadelphia, has 
completed plans for construction of 
a suite of studios and offices on the 
top floor of the Widener Building at 
Broad and Chestnut Sts. The station 
will become the key outlet for Atlan- 
tic States Regional Broadcasting Sys 
tem in the near future. At present 
it is a member of the Blue network 
of NBC and Mutual Broadcasting 
System. 


FRANKLIN 3470 


connects you with 4 ATLAService 
Stations in downtown Chicago. One 
is just around the corner from yout 
office. Call today. 
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MOVETO‘RETAKE’ 
FINANCE FIELDS 
URGED ONBANKS 


(Continued from Page 1) 
W. Mathison, assistant vice-president, 
National Security Bank, Chicago, 
treasurer. 

Mr. Sparks, retiring president, be- 
comes a director ez officio. Other 
new directors elected were: Mark A, 
Hanna, The Bankette Co., Boston, 
John A. Price, Peoples Pittsburgh 
Trust Co., Pittsburgh, Pa., Henry C. 
Ochs, Winters National Bank & Trust 
Co., Dayton, O., and Charles Patch, 
Jr., Cleveland Trust Co., Cleveland, O. 

Re-elected directors include E. R. 
Brown, Columbus, O.; Stanley E. 
Clark, Estabrook & Co., Boston; 
Albert E,. Felsted, First National 
Bank, St. Paul; Chester L. Price, 
City National Bank & Trust Co., Chi- 
cago; J. Lewell Lafferty, Fort Worth; 
J. Blake Lowe, Equitable Trust Co., 
Baltimore, Md.; John J. McCann, Jr., 
National Savings Bank, Albany; Miss 
Louise B. Moyer, Plainfield Trust 
Co., Plainfield, N. J.; William G. 
Rabe, Manufacturers Trust Co., New 
York; G. L. Spry, Canada Trust Co., 
London, Ont., and L. E. Townsend, 
Bank of America, San Francisco. 

Baltimore was chosen as the next 
convention scene, 


Considers Average Man 


In his induction address, Mr. Kip- 
hart urged a “re-dedication” of 
efforts to spread to the “average 
man” an accurate interpretation of 
banks, their problems and functions. 

“The problem of banks today,” he 
declared, “is to formulate and carry 
through a program that will provide 
the public with a true understanding 
ot the use and operation of our finan- 
cial institutions; that information to 
be persistently and continuously told 
through the appropriate channels, so 
that it will pass into the stream of 
conversation in the normal inter- 
course of daily life and become the 
accepted pattern of public opinion.” 

He pointed out that bank advertis- 
ing efforts must be extended to the 
“blindly-led” individual. 

“Use of modern methods of mass 
education is indispensable in secur- 
ing favorable mass opinion for the 
American banking system,” he said. 
“We have all contacted people in one 


way or another and we know that the 
easiest person to talk to is one who 
is informed. 

“If a person isn’t informed, our 
first job is to inform him; and in 
doing so we increase our chances of 
obtaining his support. Apply the 
idea to banking. 

“Give the public facts about the 
American banking system—what it 
is, why it is the best system, what 
the bank does with deposits, how and 
why loans are made, why some loans 
are not made, the costs the bank 
must stand on every account, why 
banks make service charges—and 
educate them to a full appreciation 
of the services for which charges are 
made, 

“The bankers’ greatest problem is 
not their customers, but the indi- 
vidual who does not have a banking 
account and probably never will have 
one. 

“If the banker had done his job of 
educating the public, the radical 
would never have been given serious 
consideration when he started to 
criticize the banker and the banking 
system. People would have had the 
facts to refute his unworkable 
theories. 

“People want to believe—and if the 
bankers of America consistently and 
powerfully explain the functions of 
banking there are truths a-plenty to 
cause people to repose faith in the 
American banking system.” 

The potential fields for aggressive 
bank promotion today were stressed 
by A. G. Brown, president of the 
Ohio Citizens Trust Co., Toledo. 

Pointing to the need for directing 
efforts of banks to the “average citi- 
zen” if banks are to assume their 
full role in the financial picture of 
the nation, he emphasized that “times 
have changed and, with them, appar- 
ently, the tastes of the American 
people.” 


Credit Needs Expanding 


“American initiative has promoted 
new credit needs which seemingly 
are being filled, in the main, by 
agencies other than commercial 
banks,” he asserted. 

To re-capture the bank’s proper 
place in the nation’s financial struc- 
ture, he urged extension of activity 
into farm and amortized loan fields, 
opening new capital accounts, offer- 
ing financial paper and extending 
personal loans. 

In the country banking field, Mr. 
Brown pointed out, government com- 
petition on farm loans may be met 
by private institutions with sound 
promotion and balanced regulation. 

An aggressive campaign to get 
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farm loans would be the spearhead 
of a movement to halt government 
encroachment, he said, promotion 
efforts being backed by a lowering 
of interest rates and development 
of proper quality of credit to meet 
the farmers’ needs, including “a 
plan of payment commensurate with 
the ability of the borrowers to re- 
pay.” 

The production credit associations 
are unnecessary, he said, “and the 
smart banker will see to it that his 
worthy borrowers do not obtain their 
credit from these associations.” 


World Is Changing 


“If we are to meet legitimate and 
sound credit requirements to the 
fullest extent in our own communi- 
ties,” he declared, “are we not justi- 
fied in thinking in terms of changing 
business and a changing public, 
adapting our business to such 
change?” 

“Such a change,” he added, “also 
must recognize that the average con. 
sumer of credit is entitled, at least 
by his paying record, to the same 
quality of credit that is dispensed 
by the commercial bank.” 

Development of the Credit Union, 
now embracing 400,000 persons, has 
emphasized, Mr. Brown declared, the 
“romance of credit,” and he urged 
aggressive efforts to capitalize on 
this phase of banking. 

“Appealing, as it does, to the pride 
and honor of the average person, it 
offers an unusual opportunity for 
‘playing up’ by the advertising de- 
partment of the facilities of a com- 
mercial bank to this average indi- 
vidual, who undoubtedly would be 
proud to place his personal or char- 
acter loan with a bank, rather than 
with a so-called finance company,” 
he said. 

The contention that commercial 
banks are unable profitably to handle 
the savings of individuals in small 
sums is far from a satisfying premise, 
Mr. Brown said. 

“Perhaps Credit Unions will supple- 
ment the functions of commercial 
banks,” he said, “rather than dupli- 
cate them. Maybe finance companies, 
as now constituted, will continue to 
extend the major portion of personal 
or character loans. It may be de- 
sirous to have big business continue 
to carry most of the processing 
credits of industry. 


Banking Needs Modernizing 


“If, however, the bankers of this 
country are to conduct a business 
which has heretofore been regarded 
as indispensable to the needs of the 
public, they must adapt themselves 
to the new conditions and gear their 
operations to the modified economic 
system as it now exists.” 

J. M. Easton, advertising manager 
of the Northern Trust Co., Chicago, 
in discussing the premise taken by 
Mr. Brown, said the opening of new 
fields and an appeal to the “average 
man” is becoming imperative. 

“We have gotten away from the 
idea we have to drive in big cars,” 
he declared. “We’re looking now for 
transportation in little cars and more 
of them.” 

William H. Neal, vice-president of 
the Wachovia Bank & Trust Co., 
Winston-Salem, N. C., however, took 
issue with this contention. 

“While there are new fields for 
expansion of banking activities,” he 
said, “I believe that the greatest 
realm of activity is in the field of 
commercial credit, for seasonal busi- 
ness operations, and we must come 
back in a large measure to this for 
profitable activity.” 

Charles T. Evans, assistant to the 
president of the Arkansas Power and 
Light Co., Little Rock, Arkansas, 
and principal speaker at the conclud- 
ing banquet, painting a picture of 
“The Human Side of Finance,” de- 
clared: 

“The greatest desire of people is 
to be friendly, and this desire should 
be carefully recognized by banks as 
well as all other business institutions 
in fostering business. 

“Make a neighborly appeal in your 
bank copy. And, perhaps more im- 
portant, in your vast instruction 
efforts, make this feeling of friendli- 
ness a symbol of your organizations 
in daily personal contacts with your 
patrons.” 


Life Savers 
Launch Life 
Saving Drive 


Port Chester, N. Y., Sept. 17.— 
With a singular tie-up of name, Life 
Savers, Inc., has taken up the traf- 
fic safety standard. The campaign 
centers on the slogan, “Be a Life 
Saver—Drive Safely,” which is 
framed on a metal emblem of the 
candy with a hole in it. 

Special crews of youths are being 
employed in metropolitan areas to 
distribute the emblems to motorists, 
and install them on vehicle license 
plates. 

“Tying in with the national move- 
ment to reduce auto smashups and 
the toll of ugly traffic deaths,” says 
the company. “Life Savers is among 
the first national manufacturers to 
enlist its resources toward making 
every busy city a safer city.” 


Sears Gets Sign with 
Embossed Steel Letters 


A new type of advertising sign with 
embossed steel letters is in produc- 
tion by Wylie Displays, Inc., Buffalo, 
N. Y. The sign is built of one piece 
of steel. The raised letters are em- 
bossed in sheet steel. The conven- 
tional way of making embossed signs 
is to turn the embossed letter out of 
wood. 

The company is shipping a large 
sign of this new type to Sears, Roe- 
buck & Co., Chicago. It is 47 feet 
long and 30 inches wide. The letters, 
in bold relief, are 18 inches high. 


A. & P. Posts Prices 


The Great Atlantic & Pacific Tea 
Co. has introduced a new wrinkle in 
New Orleans outdoor advertising. 
Poster showings throughout the met- 
ropolitan area feature price men- 
tions on three items. 


McIntire and 


Babson Disagree 
on New Taxes 


Boston, Sept. 17.—With Roger W. 
Babson, financial commentator, char- 
acterizing the 1936 revenue act as 
“a virtual government subsidy of 
advertising,” considerable difference 
of opinion was developed at the Bos- 
ton Advertising Club’s meeting this 
week on how much advertising ap . 
propriations will be stimulated. 

Mr. Babson, addressing the club, 
said that the only recourse of busi- 
ness to escape confiscatory taxes un- 
der the act is to spend anticipated 
earnings for sales promotion and ad- 
vertising and that advertising men 
would be “ungrateful wretches” if 
they failed to vote for President 
Roosevelt. 

Allyn B. MclIntire, vice-president 
of the Pepperell Manufacturing Co., 
Boston, expressed the opinion that 
dividends rather than advertising ap- 
propriations will benefit, while J. 
J. Curry, president of the Waldorf 
System restaurants, described a 
“vicious circle” with more advertis- 
ing, more sales, then more taxes. 


Radio Corporation 
Denies Philco Charges 


The Radio Corporation of America 
filed an answer in the New York 
Supreme Court Sept. 15 to the suit 
brought by Philco Radio & Television 
Corporation, denying hiring detec- 
tives to uncover confidential infor- 
mation. RCA also denied that any 
person in its behalf ever attempted 
to bribe any employe of the plaintiff 
to divulge any information. 

RCA admitted hiring a detective 
agency to determine whether royal- 
ties under a _ license were being 
evaded. 


by America’s 


may be bought. 


W. L. STENSGAARD 


1100 of these DE LUXE 
DISPLAYS were “PAID FOR’ 


Better Stores 


This De Luxe Counter Unit is multiplying the effectiveness of 
Stetson National Advertising at the point of sale. It presents 
each month the current Stetson ad . . . revives in customers the 
desire to buy when they are at the counter where Stetson Hats 


For five years we have specialized in the exacting science of 
HOW to “PIPE-IN” the force of National Advertising to the 
retail store. We believe advertising agencies will find our counsel 
and our production facilities unparalleled in this important field. 

We are not an agency . . . place no advertising. We invite 
advertising organizations and manufacturers to ask us how we 
can cooperate to extend the function of National Advertising to 
reach down to the very spot where sales are made. 


& ASSOCIATES, Inc. 


Specialists in Merchandise Presentation 
CHICAGO 
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ADVERTISING AGE 


September 21, 1936 


adel 


Pep Dodge. and 
Buick Dealers 
for 1937 Sales 


Detroit, Sept. 17.—Tempo of ac- 
tivity in the automobile field was 
stepped up this week as a series 
of dealer meetings was held by 


Buick Motor Car Company and 
Dodge division of Chrysler Corpora- 
tion prior to introduction of 1937 
models. 


Similar gatherings of Dodge deal- 
ers will be held throughout the coun- 
try for the rest of the month. Buick 
zone representatives from all parts 
of the country attended the Flint 
meeting. 

Activity among advertising agen- 
cies in Detroit indicates that the 
heaviest schedules since the peak 
years of 1928 and 1929 are. being 
made up. are 


Three Are Added by 


“American Architect’ 


Robert M. Greaghead, formerly 
with Pencil Points and Architecture, 
has joined American Architect, New 
York. 

Walter Sanders, for six years a 
member of the faculty of the School 
of Architecture at Columbia Uni- 
versity, and more recently a practic- 
ing architect, has been appointed as- 
sociate editor. 

C, Stanley Taylor, former president 
of Taylor, Rogers & Bliss, consult- 
ants, has joined the technical serv- 
ice staff. 


Schenley Acquires 


Dewar Scotch Line 


Schenley Import Corporation, New 
York, subsidiary of Schenley Dis- 
tillers Corporation, has been ap- 
pointed exclusive distributor in the 
United States for Dewar’s White 
Label and Dewar’s Ne Plus Ultra 
brands of Scotch whiskey. 

The largest American campaign in 
the history of these products is be- 
ing ‘ees by Lord & Thomas, New 
York. 


Miss White at BBDO 


Grace W. White, author of two 
books on cooking, and whose experi- 
ence in the home economics field in- 
cludes teaching and advertising 
writing, has been made home econo- 
mist of the test kitchen of Batten, 
Barton, Durstine & Osborn, New 
York. 


Ta 
in the land” 


Bonanza territory for radio advertisers 
in Davenport, Rock Island & Moline. 
Write today on business letterhead for 


WHBF, Argus Bidg., Rock Island, lil. 


|\Retail Lineage 


Loss Is Shown 
After 28 Weeks 


Chicago, Sept. 17.—The continuous 
gains which have been registered in 
retail lineage for 28 consecutive 
weeks were broken today, when the 
ADVERTISING AGE index of retail 
activity showed a loss of 1.8 per cent 
for the week ended Sept. 12, 1936. 

The newspapérs in 67 major cities 
reporting to ADVERTISING AGE carried 
a total of 17,260,469 lines of display 
advertising for last week, compared 
with 17,585,673 lines during the 
corresponding week of 1935. This is 
a loss of 325,204 lines, or 1.8 per cent. 

The total volume of retail display 
advertising carried by all papers in 
the cities measured for the year to 
date is 611,323,130 lines, an increase 
of 32,783,232 lines, or 5.7 per cent, 
over the corresponding period of last 
year. The 1935 total is 57,539,898 
lines. 

The record of cities measured, 
showing the gain or loss from last 
year for each week since the begin- 
ning of the year, follows: 


Per Cent 


Week Ending Difference 


January 4 .. i + 2.5 
sanuary ll ..... + 5.4 
January 18 .... + 6.3 
January 25 ..... + 3.6 
February 1 weer t+ 3.2 
February 8 .. + 1.0 
February 15 - 0.8 
February 22 — 4.2 
February 29 + 1.9 
March 7 + 3.3 
March 14 + 2.4 
BEMPOM BE acter ses ovrse + 6.1 
March 28 ja duate,ts4/ ba ake + 3.1 
EE Se weve ise ewinees + 1.8 
0 ee ae + 2.9 
April 18 .... + 0.1 
April 25 ..... +- 4.6 
7 aera + 3.4 
 -—_ e + 8.3 
i | ae + 7.6 
ES : REPT eee ee ere + 9.6 
May 30....... + 5.9 
gune 6 ....:- + 7.5 
June 13 ..... + 8.3 
OE Teer eee + 22.9 
June 27 .. + 8.9 
EE ese eae ere ee 4+-10.2 
EE hb peek he cere owe ORY + 9.8 
July 18 . + 8.6 
PURE BO piace ces + 8.5 
as Perera + 7.0 
i +13.8 
Cr + 9.9 
August 22 ....... +11.4 
LS 2 ere + 6.2 
September 5......... +14.8 
Cl — 1.8 


Detailed figures for each of the 
cities measured are given in the tabu- 
lation which appears on this page. 

Also included in the tabulation are 
1933 lineage figures for about 40 of 
the cities listed. These are included 
since census figures on dollar volume 
of retail trade by cities are available 
for 1938, and current dollar volume 
for each of these cities may thus be 
veadily approximated. 


Promotes Work Clothes 


J. H. Bonck Co., Inc., New Orleans 
manufacturer of work clothing, has 
launched newspaper advertising for 
Tulane uniforms. for oil workers, me- 
chanies, ete. Point-of-sale advertis- 
ing materials have been made avail- 
able to dealers. 


Index 


Markets 


of Retail Activity in Important 


(Copyright, 1936, by Advertising Publications, Inc.) 


% Gain % Gain 
37-Week 37-Week 37-Week or Loss or Loss 
Period Period Period 1936 1936 Week Week % 

Ended Ended Ended over over Ended Ended Gain or 

Sept. 16,1933 Sept. 14,1935 Sept. 12, 1936 1933 1935 Sept. 14,1935 Sept. 12,1936 Loss 

Akron, O. ... 8,492,607 10,686,782 11,198,843 +31.9 +4.8 310,058 292,208 aay" 
i ME cas see” anki ies 10,724,169 11,248,221 + 4.9 329,672 302,260 —8.3 
Birmingham, Ala@...... «ccossses 8,068,648 9,125,326 +13.1 216,720 249,186 +14.9 
Boston, Mass. ..... 12,043,969 13,589,693 13,860,068 +15.1 +1.9 407,791 454,750 +11.5 
Bridgeport, Conn. ..... «++: 7,686,036 8,188,692 se +6.5 205,492 = 213,920) +4.1 
Sk i. a ~ 8,194,564 11,266,536 11,284,226 +37.7 +0.2 360,248 346,010 —3.9 
Camden, N. J........ 2,998,148 2,772,640 2,786,989 —7.0 +0.5 75,150 69,148 —7,9 
Cedar Rapids, Ia....... ....-+-- 3,252,564 3,481,702 et +7.0 89,292 78,204 —12.4 
Chattanooga, Tenn..... 3,627,761 5,209,911 4,774,910 +31.6 owiht3 133,916 113,174 —15.5 
Chicago, Ill. .......... 16,690,512 18,902,127 20,706,236 +24.1 +9.5 659,157 652,510 = —1.0 
Cincinnati, O. ......... 10,184,845 11,126,870 11,508,550 +12.9 +3.4 317,590 338,944 +6.7 
Cleveland, O. 10,098,256 12,439,050 13,733,325 +35.9 +10.4 405,098 387,703 mer y 
Dallas, Tex. ........... 10,555,223 12,992,041 13,938,157 +32.0 +7.3 397,057 342,814 —13.7 
awtOm, Ch no. cece scees 8,447,376 9,445,120 9,318,922 +10.3 and 240,702 247,016 +2.6 
Denver, Colo. ......... 6,089,300 7,151,760 7,024,791 +15.4 te 192,108 = 184,455 = —3.9 
Des Moines, Ia......... “3,861,708 4,391,898 4,464,466 +15.6 +1.7 120,561 117,249 9.7 
Detroit, Mich. ......... 10,524,831 14,108,483 14,660,337 +39.3 +3.9 426,899 426,064 —0.2 
OS AAS ae ere 4,852,092 4,934,394 eee +1.7 161,756 131,698 —18.6 
Evansville, Ind..... 5,761,910 8,298,318 8,986,670 +55.9 +8.3 207,872 189,938 —8.6 
Fall River, Mass.......  ...eees- 2,199,820 2,419,080 ree +9.9 59,977 77,780 +29.7 
Flint, Mich. ......... -. 4,231,135 5,821,928 6,340,826 +49.9 +8.9 148,358 169,652 +144 
See eee 2,559,522 3,654,729 4,261,279 +64.3 +16.6 97,104 131,117 +35.0 
Grand Rapids, Mich.... 4,489,170 6,095,624 6,356,738 + 41.6 +4.3 184,926 204,330 +10.5 
Greenville, S. C........ 3,238,873 4,277,453 4,210,328 + 29.9 ont A 120,022 126,112 +5.1 
Houston, Tex. ......... 7,637,240 8,939,742 9,928,015 +29.9 +11.2 313,600 255,178  —18.6 
Indianapolis, Ind.......  ......-. 11,428,406 12,177,758 ‘ +6.6 356,702 390,774 +9.6 
POS re 1,531,960 1,651,541 ee +7.8 42,490 34,682 —18.4 
Kansas City, Kans..... 1,279,068 1,538,509 1,701,133 +329 +10.6 44,947 51,002 +13.5 
Knoxville, Tenn. ...... 4,280,262 6,114,182 6,733,077 +57.3 +101 167,048 112,658 —32.6 
Little Rock, Ark....... 5,005,644 6,542,540 6,636,271 +32.6 +1.4 179,200 162,806 —9.1 
Lynn, Mass. ...... as oS 7,028,672 6,979,980 aie ilh,4 227,668 233,352 2.5 
Manchester, N. H...... 1,966,554 2,442,051 2,436,917 + 23.9 ie 73,152 64,534 —11.8 
Memphis, Tenn. .......  ..-+e-- 7,714,350 7,779,188 eh +0.8 243,054 229,390 i 6 
Milwaukee, Wis. ...... 9,093,347 8,913,252 10,198,761 +122 +14.4 293,680 279,442 ih 8 
Minneapolis, Minn...... 9,026,535 9,781,480 10,395,327 +15.2 +6.3 321,276 272,650. —15.1 
New Bedford, Mass.... 1,869,196 2,195,816 2,259,754 + 20.9 +2.9 58,268 78,498 +34.7 
New Orleans, La.......  ..-.eee- 12,517,591 13,504,330 i +7.9 271,133 389,274 +43.6 
Waw Werk, Mo Wekiccess Kes caces 38,882,952 43,680,024 +12.9 1,431,542 1,395,289 at 
Se er 4,789,159 4,683,336 ae. 133,068 136,504 + 2.6 
RREMIEE WE asics ices  sesnesee 6,528,368 6,773,592 +3.8 174,818 185,360 + 6.0 
GOMIBMA. CONE. .ccicice  ceeeence 5,206,924 5,357,861 +2.9 159,407 126,919 —20.4 
Oklahoma City, Okla.. ........ 7,232,981 7,787,203 4.7 202,580 202,440 af, 
Peoria, Il). .....<.- phe “Eanheeae 7,631,019 7,560,181 —=§,9 224,896 205,366 a it 
Philadelphia, Pa. ......  ........ 19,017,764 19,533,119 es +-2.7 576,269 587,072 +1.9 
Phoenix, Ariz. ........ 4,594,758 5,040,725 5,188,354 +12.9 +2.9 142,422 143,892 20 
Pittsburgh, Pa. ....... 15,665,776 16,139,524 15,868,264 ii. anal 475,342 434,644 a 
Portland, Oreg. 5,954,076 7,230,156 8,357,698 +40.4 +15.6 195,104 262,962 +34.8 
Providence, R. I....... 7,907,606 9,345,240 9,190,394 +16.2 wer y, 291,092 305,326 +4.9 
MighMmond, VO ivsscisss veaceces 8,268,946 9,291,674 “ +12.4 350,546 369,782 +5.5 
Rochester, N. Y........ 10,039,565 12,338,272 12,705,705 26.6 2.9 413,594 404,701 ah? 
Rock Island-Moline.... 4,426,940 5,255,240 5,865,638 +32.5 -+11.6 146,538 150,444 +2.7 
Sacramento, Calif...... 4,755,183 6,976,991 7,482,826 +57.4 +7,3 160,408 173,478 +8.1 
San Antonio, Tex...... ...s.ee- 3,926,113 4,592,727 ee +16.9 158,739 126,742 —20.2 
San Diego, Calif....... 8,643,475 9,126,970 9,910,168 +14.7 +8.6 259,504 316,330 +21.9 
San Francisco, Calif... ........ 9,947,727 10,991,242 6666 PERS 296,373 277,472 ==, 4 
Seattle, Wash. ......... ....eee. 6,896,330 7,034,440 + 2.0 230,692 218,848 aa 
Bouth Wand, MG. ..6..6  cscovcns 5,758,029 6,082,111 : +5.6 157,130 157,568 + 0.3 
Bookans, WOGhs 6.6.55 c«caswes 4,646,675 5,118,149 sees +10.1 181,328 161,319 -—11.0 
St. Louis, Mo.......... 10,611,585 11,867,920 12,551,675 +18.3 +5.8 396,485 387,190 —~$,8 
Bi Wai MIWA sa sci cs ” cee oeves 8,284,703 9,045,305 os +9.2 268,709 260,735 —2.9 
Syracuse, N. Y.......-.  seceeees 8,234,031 8,633,346 cnt +4.8 228,956 244,993 +7.0 
Tacoma, Wash, .......  ...se+-: 3,974,448 4,737,533 wes ans 130,004 151,830 +416.8 
Wee, FIR. acaescss 3,503,920 4,338,784 4,069,606 -- 16.1 —6.2 96,572 93,268 ay 
Toronto, Ont., Can.. 13,940,915 15,771,440 15,060,604 + 8.0 am, 5 404,404 359,623 —11.1 
Washington D. C...... 16,716,922 24,662,655 27,400,268 +63.9 +11.1 736,577 631,297 —14.3 
Worcester, Mass....... 6,691,546 8,625,787 8,752,299 + 30.8 +1.5 288,052 246,619 —14.4 
Youngstown, O. S. ae emsts 6,891,182 6,822,660 phe —O0.9 214,778 141,974 =—=$3.9 
WAGE. ac cvigsccsiux —~a.096e0W8 578,539,898 611,323,130 45.7 17,585,673 17,260,469 a 


Promotes Taylor 


Thomas Taylor, formerly circula- 
tion manager for McGraw-Hill Pub- 
lishing Co. at Cincinnati, has been 
appointed representative of Food 
Industries in the Cleveland district. 


Extend Cleveland Show 


The Great Lakes Exposition at 
Cleveland will remain open until 
Oct. 12, instead of Oct. 4, as originally 
scheduled. Attendance is expected to 
exceed 4,000,000. 


CHICAGO -« 


A letter was sent to each subscriber of Architecture 


advising him that the balance of his subscription 


would be fulfilled with 


the combined magazine — 


American Architect and Architecture. Perhaps you’d 


like to know how the announcement was received. 


HERE’S A TYPICAL COMMENT : 


‘It is a great combination. We don’t know of any two 


magazines we would rather see combined. It is truly 


a remarkable publication now.”” 


ATLANTA 


AMERICAN ARCHITECT and ARCHITECTURE 


572 MADISON AVENUE - 
PHILADELPHIA -e 


NEW YORK 


e SAN FRANCISCO 


|New Map Shows 
‘Dollar’ Sales 
View of States 


New York, Sept. 17.—How the 
dollar volume of retail sales is dis- 
tributed by states is graphically il- 
lustrated in two new “sales maps” 
issued by Metropolitan Sunday 
Newspapers, Inc. 

The maps present 
in sizes proportionate to their re- 
tail sales volume. The states are 
shown in straight line form rather 
than natural contour to make the 
proportion more evident and the 
whole picture is laid on the back- 
ground of a natural map of the coun- 
try. 

One map shows the proportion of 
the state’s retail sales embraced by 
98 cities of population of 100,000 or 
more. The plain states map is 
marked in units of 10 per cent for 
division. 


the 48 states 


Slashes Ozite Prices 


Clinton Carpet Co., Chicago, has 
sharply reduced prices on its entire 
Circle Tread Ozite rug and carpet 
cushion line. Dealers have been pro- 
vided with special newspaper mats 
and window streamers announcing 
the reduction. 


J. M. Cross Resigns 


J. M. Cross has resigned as sales 
manager, Pulp Products Company, 
New York. He was formerly mana- 
ger of the development department 
of Continental Can Company. 


Arden Color Capes 


Aid Cosmetic Buyers 


Elizabeth Arden Sales Corporation, 
New York, has supplied retail out- 
lets with large crepe paper capes and 
bibs in all fashionable colors to be 
worn by cosmetic buyers when se- 
lecting the correct shades of cos- 
metics to match the colors of their 
wardrobes. 

The sales procedure also involves 
use of a color harmony chart. 


Carroll Joins Father 


Dana Carroll, formerly with the 
national advertising department of 
the Washington Star and _ other 
newspapers, has joined his father’s 
firm of newspaper representatives, 
Dan A. Carroll, New York. 


Coburn Is Advanced 


R. M. Coburn, assistant sales man- 
ager, National Union Radio Corpora- 
tion, New York, has been appointed 
general sales manager. 


a - +, 
All types including New 10 ounce, 110-¥., 
back geared motor unit that plugs into light circuit. 
No batteries. No radio interference. Neo transformer. 
Cool running. P for any ti 3- any position. 
Bao 5.8. 15 or $1.10 in thousand /ots- 


TURNTABLES, TOO 


MANUFACTURING CO 
185) S. 52nd AVE. CICERO, HL 


—— 
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“SILENT SALESMEN” 


aie CIENS 


VITREOUS 
PORCELAIN 

SAMUEL STAMPING & ENAMELING CO. 
516 N. Charles St. Factory: 


Balt., Md. Chattanooga, Ten": | 
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NPA CONCERNED 
OVER CONFUSION 
IN WAKE OF LAW 


(Continued from Page 1) 
pointing out the need of publishing 
and other industries putting back a 
portion of their current earnings into 
their business as a means of provid- 
ing for growth and expansion and 
the creation of thousands of new 
jobs. He expressed the hope that 
confiscatory taxation upon  undis- 
tributed earnings would be speedily 
eliminated through repeal or amend- 
ment of the law. 


Puzzle to Business 


“The Robinson-Patman Dill,” he 
continued, “is now law. Hardly a 
present established practice of busi- 
ness touching on distribution but is 
suspect under its provisions. Care- 
lessly drawn, full of ambiguous 
phrasing, reckless in its destructive 
possibilities, it remains to puzzle 
lawyers and befog business men. It 
is important as to its effects on our 
industry.” 

Mr. Warner called attention to the 
heavy burden which is soon to be 
imposed through social security legis. 
lation, and said that fuller investi- 
gation and better preparation would 
have produced a more satisfactory 
system of old-age pensions and un- 
employment insurance. 

William I. Denning, Washington 
legal representative of the associa- 
tion, discussed the effects of the 
Robinson-Patman law upon publish- 
ing. He said that since advertising 
has been generally held to be a serv- 
ice and not a commodity, it is not 
expected that its provisions will ap- 
ply to that part of the business. In 
connection with the handling of sub- 
scriptions and newsstand sales of 
magazines, the anti- discrimination 
features of the law may be invoked. 

While Section III of the act makes 
price discrimination a crime punish- 
able by fine and imprisonment, with- 
out reference to competition, Mr. 
Denning expressed the opinion that 
the courts would not enforce the law 
in that way, but would probably re- 
strict its effect to competitive situa- 
tions. 

Since anyone may bring a civil suit 
under the act, alleging discrimina- 
tion, Mr. Denning suggested that the 
question as to whether advertising 
is legally a commodity may be de- 
termined by litigation arising from 
the law. 


Sees New Dangers 


Walter D. Fuller, Curtis Publishing 
Company, reported as chairman of 
the general legislative committee. 
He said that the Wheeler-Rayburn 
bill to enlarge the powers of the Fed- 
eral Trade Commission, which failed 
of enactment at the last session of 
Congress, will probably be re-intro- 
duced in 1937. It was opposed by 
the association. Another objection- 
able measure which is expected to 
come up again next year is the anti- 
basing-point bill. 

Legislation dealing with consumer 
relationships is growing in volume, 
Mr. Fuller said, and local consumer 
Sroups are expected to sponsor many 
hills of this type in some of the 42 
State legislatures meeting next year. 
Restrictions on advertising are likely 
to be a feature of some of them. 

. Frank Braucher, Crowell Publish- 
‘ng Company, read the report of 
Lee W. Maxwell, of Crowell, as chair- 
man of the committee on advertis- 
ing legislation. He described the im- 
basse that developed in Congress as 
the result of the House committee 
‘ailing to accept the Copeland food 
and drug bill as passed by the sen- 
ate. Its committee substituted the 


Federal Trade Commission for the 
Department of Agriculture as the 
“nforcing authority, and also intro- 
duced Srade-labeling provisions, to 
which there is objection. Mr. Max- 
well said that the Copeland bill 


pa 


passed by the senate is satisfactory 
‘© publishers, as far as its advertis- 
ing es 

& provisions are concerned, but 


that the speed of its enactment wil! 


depend upon the ability of the house 
and senate to reach an agreement. 

Mr. Braucher added that the pub- 
lishers want a bill, and thought they 
had a good one in the Copeland meas- 
are. The committee is opposed, how- 
ever, to the grade-labeling provisions 
proposed in the house. 

Guy L. Harrington, of Macfadden 
Publications, called attention, in his 
report as chairman of the committee 
on paper, to increases of $13 a ton in 
super and machine finish, and $18 a 
ton in coated, which have gone into 
effect since 1933. 

In his report on the labor situa- 
tion, he said that an increasing num- 
ber of strikes, with heavier losses of 
man-hours, indicates that the admin- 
istration of the national labor rela- 
tions act has not lessened labor dis- 
turbances. 

In spite of the failure of Congress 
to pass either the Duffy or the 
Sirovick copyright bills, Marvin 
Pierce, McCall Company, chairman of 
the copyright committee, predicted 


that a new bill on this subject would 
be offered in 1937. It seems to be 
impossible to find the answer to the 
many conflicting interests affected by 
copyright legislation, he said. 

J. K. Lasser, New York tax expert, 
analyzed the technical provisions of 
the new tax law, and suggested some 
of the ways in which publishing 
operations may be affected. 

Nelson Wenzel, division of classi- 
fication, Postoffice Department, spoke 
in place of Third Assistant Post- 
master General Eilenberger, who was 
unable to be present. Mr. Wenzel re- 
ferred to efforts now being made by 
some publishers to test various pieces 
of advertising copy in the same edi- 
tions of their magazines, a practice 
not permitted under second-class 
regulations. 

The golf tournament yesterday and 
today was played in spite of occa- 
sional rain. John Brehm, Crowell 
Publishing Co. won the prize for 36 
holes low net with 143. W. B. Warner, 
McCall Company, won the 18 holes 


low net, first day, with 70. F. L. 
Wurzburg, Conde Nast Publications, 
won the 18 holes low net, second 
day, with the same score. Marvin 
Pierce, McCall Company, won the 
second prize for low net, 36 holes, 
with 145. Ray Sawhill, Domestic 
Engineering Publications, had the 
best selected score, 64. 


Wins Macfadden Cup 


The twosome best ball, played the 
second day, was won by Merle 
Thorpe, Nation’s Business, and J. F. 
Barton, American Legion Monthly, 
with a 70. The prize was a new cup 
offered by Bernarr Macfadden. 

George Lucas, N. P. A. executive 
secretary, won the prize for the 36 
holes low gross with 178. W. L. 
Daley, also of the N. P. A. staff, won 
the blind bogey, 80. 

A. S. Moore, International Maga- 
zine Company, won the sharpshoot- 
ers’ contest by putting his drive six- 
teen feet from the hole on the par 3 
eleventh. A. L. Cole, Popular Science 


Monthly, had second low net, 18 
holes, first day, with 73, and Tru- 
man S. Morgan, F. W. Dodge Cor- 
poration, captured the prize for sec- 
ond low net the second day with 73. 
Henry Lee, Simmons-Boardman Pub- 
lishing Company, won the prize for 
third low net, 36 holes, with 151. 
J. H. Moore, Robbins Publications, 
was third low net, 18 holes, first day, 
with 73, and Charles Wilson, Mac- 
fadden Publications, got the prize for 
third low net, 18 holes, second day, 
with 77. Paul B. West, president of 
the Association of National Adver- 
tisers, was awarded the guest prize 
for low net for 18 holes, 76. 

In the competition for the Print- 
ers’ Ink cup in the horse-shoe pitch- 
ing tournament, H. R. Schaeffer. 
American Legion Monthly, won, with 
Roy Dickinson, Printers’ Ink, runner- 
up. Robert Pritchard, National Edi- 
torial Association, won the guest 
prize in this event. The tennis 
tournament was called off on ac- 
count of rain. 
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Says Advertising Has 


Made U.S. Air-Minded 


Chicago, Sept. 
have rapidly 


17..-The 
emerged from 
swaddling with the aid 
aggressive sales promotion and ad- 
vertising, and will sell at least 1,000. 
000 tickets in 1936, Harold Crary, 
United Air Lines vice-president in 
charge of traffic and advertising, told 
the Chicago Federated Advertising 
Club today at its first fall meeting. 

Paid space of 1,200,000 lines will 
be used in newspapers this year by 
air lines, Mr. Crary said. In addi 
tion, they are making substantial use 
of magazines and direct mail, and are 
employing radio and outdoor posters. 
This sales effort, together with im- 
provement in equipment, has made 
the passenger gains possible, he de- 
clared. 

A graphic example of what air 
travel companies can do in sales pro- 
motion was demonstrated at the 


air lines 


clothes, 


“Market Data? All 
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| luncheon, bearing out Mr. Crary’s 
remarks. 

Two pretty United Air Lines 
stewardesses greeted club members 


|}as they stepped through a reproduc- 
ition of an airplane entrance, com- 
| plete to folding stairs, into the club 
| dining room at the Hotel Sherman. 
Over the speakers’ table appeared 
}a huge panorama of a city skyline, 
with a United plane soaring high 
above. In addition to the steward- 
Mr. Crary brought with him 
Jack Knight, ace pilot who will soon 
fly his 2,000,000th mile, for a_ brief 
talk on the mechanics of flying. 
United time tables and silver air- 
plane models were placed on each 
table. 

A few years ago the operating side 
of the aviation industry was the con- 
trolling one, Mr. Crary said. As 
dependability was achieved, the sales 
side of the business came to the fore, 
he pointed out, adding that the num. 
ber of passengers carried by air lines 
has quadrupled in the past four 
years. 

An even better showing would have 
been made, he said, if the four-year 
period had been in normal times. 
Seventy-five per cent of passenger 
traffic is strictly business travel, he 
said, and withdrawal of salesmen 
from the road during the depression 
put a serious crimp in sales. 

“The industry is only six years old 
so far as general promotion of passen- 
ger business is concerned,” Mr. 
Crary said. “In that time the air- 
lines have done a pretty satisfactory 
job of stimulating traffic.” 

Citing the growth of the air lines’ 
co-operative Air Travel Plan’ by 
which corporations receive a_ dis- 
count of 15 per cent for employe use 
of air service, Mr. Crary said that 
within the past year 1,800 corpora- 
tions have subscribed to the plan. 
Only one company in the automobile 
manufacturing field has not ‘come 
mm." 

Air line executives used to wonder 
whether it was fear or fare that 
kept people off planes, Mr. Crary said, 
adding that great progress has been 
made in reducin’ sales resistance of 
both factors. 

Mr. Crary quoted from a new bulle- 
tin on “Airsurance,”’ issued by six 
insurance companies, an_ effective 
piece of promotion dealing with the 
safety factor. 

“Had members of the United States 


esses, 


Aircraft Insurance Group been 
guided by headlines instead of by 
facts,’ the booklet declares in part, 
“Airsurance would never have been 
introduced or written at the lowest 
|} 7ate for any form of travel insur- 
ance!” 


Simplifying the Mechanics 


Sales-stimulating and = service-im- 
proving steps taken by the air lines, 
Mr. Crary pointed out, include not 
only the Air Travel Plan, but also 
reduction of fares, interchangeability 
of tickets among various lines, and 
common use of airports. Whenever 
feasible, the air lines “have lifted 
pages out of railroad history.” 

The air lines are not “cocky” 
enough to think that they are going 
to put the railroads out of business, 
nor do they wish to do so, he asserted. 
The skyway promoters are not rob- 
bing the railroads, but are actually 
creating new travel business. 

Mr. Crary pointed out. that James 
D. Tew, president of B. F. Goodrich 
Company, recently completed his 
300th round trip by plane between 
Cleveland and New York. Non-busi- 
ness travelers, Mr. Crary added, often 
make trips to distant places for 
cial events, which they would 
undertake air service were 
available. 

An interesting sidelight on the 
“competition” between airplanes and 
railroads, Mr. Crary said, is the fact 
that the air lines are actually con- 
tributing substantially to railroad 
revenues. He cited the tremendous 
number of tank cars of gasoline used 
| by planes. 
The recent 


spe- 
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announcement that the 
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HELP WANTED 


POSITIONS WANTED 


SALES PROMOTION COPYWRITER 
Established Sales Promotion Agency 
located in Chicago wants competent 
and experienced man to write copy of 
both inspirational and educational na- 
ture, directed to salesmen. Should be 
college graduate with good command 
of English language and a forceful 
writer. Ability to make rough lay- 
outs and understanding of direct-mail 
printing helpful, but not essential. 
Type of man we seek is probably be- 
tween 28 and 35 years old, who has 
had experience in supervising sales- 


men's efforts—perhaps as assistant 
sales manager contacting salesmen by 
mail, running contests, etc.—salary 
commensurate with ability. Excep- 


tional opportunity. 

Box 845, ADV ERTISING AGE, Chicago 
SALES PROMOTION MAN 
Sales promotion agency wants to em- 
ploy man to contact sales executives 


and service them in the handling of 
promotion campaigns. Man selected 
must have sales ability and past ex- 


perience broad enough to intelligently 
discuss sales problems with sales and 
advertising managers of all types of 
large companies. The man we want 
is between the ages of 30 and 40 who 
can create and sell his own ideas as 
well as others. In replying cite one 
or two instances where you have done 
so. Salary $50 a week to start—un- 
usual opportunity. 

Box 846, ADVERTISING AGE, Chicago 


BUSINESS OPPORTUNITIES 


ITEM WANTED FOR PROMOTION 
A well established, financially respon- 
sible manufacturer having national 
distribution and nine branches is in- 
terested in an additional item for dis- 
tribution to the Auto Parts Jobber. 
Would consider an investment for a 
partnership interest, outright pur- 
chase, or the complete handling and 
financing of sales. 
Box 844, ADVERTISING AGE, Chicago 
MISCELLANBOUS 
HERE IS SOMETHING NEW! 
Anything printed, typed or drawn can 
be reproduced. Pictures, drawings 
and diagrams clipped from news- 
papers, magazines, etc., can be pasted 
into your layout and reproduced with- 
out type setting or cuts. Economical!! 
500 COPIES $2.63 
Additional hundred copies 
Samples on request 
LAUREL PROCESS, 480 Canal St., N.Y. 
PHOTO POST CARDS 
Actual Reproductions of your 
Photos . . . .. . $15.00 per 1000 
Size for Salesmen’'s 
Samples... . . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


22c 


IDEA-BUILDER — Radio advertising 
woman; general program and cam- 
paign aide; background; experienced; 
salary secondary. 

Box 840, ADVERTISING AGE, Chicago 


Publisher’s representative or advertis- 
ing manager. Years of experience in 
agency and direct solicitation. Trade, 
class or mail order publications pre- 
ferred. Full time—any territory. 

Box 841, ADVERTISING AGE, Chicago 


Available—An executive salesman, 
merchandiser, with new ideas, who 
offers you profit opportunity; 39, en- 
thusiastic, earnest; good public speak- 
er with understanding of people; his 
experience also covers production and 
engineering. Married, college-trained. 
Box 842, ADVERTISING AGE, N. Y. 


COPYWRITER 


Agency experience on wide variety of 
accounts, big and little. Also news- 
paper and publicity work. Of so-called 
gentle sex but well-broken to harness 
with he-men, Age: 28. Temper: 
good. Inquiries cheerfully answered 
with full information. Basket of sam- 
ples if desired. Now employed of 
course, but let’s talk about it anyway. 
Box 843, ADVERTISING AGE, Chicago 
Services of an experienced editor and 
advertising salesman are available to 
trade and class magazine publishers 
who may need a Chicago editor, cor- 
respondent or sales representative. 

Box 847, ADVERTISING AGE, Chicago 


PUBLISHERS’ OR EDITOR’S ASSIST- 


ANT, young woman, seven years’ 
varied publishing experience. Kkxcel- 
lent knowledge typography, engrav- 


ings, makeup, production costs. Capa- 
ble secretary. $35 per week. 
Box 848, ADVERTISING AGE, N. Y. 


Trade Paper Salesman, record of 
$200,000 billing as Western Manager 
of leading trade paper over five-year 
period, Seven years previous to thai, 
one of top salesmen for largest Trade 
Paper Publishers in country. Close 
personal contact with National Ac- 
counts and Leading Agencies in eight 
Mid-Western States. Excellent refer- 
ences, thirty-nine years old, operate 
own car. Drawing account and trav- 
eling expenses against commissions. 
Box 849, ADVERTISING AGE, Chicago 


KNOCK—KNOCK—No not the song 
but OPPORTUNITY is knocking for 
some Food Manufacturer or Grocery 
Chain Organization that needs the 
services of a hustling Advertising- 
Sales Promotion Manager who has re- 
freshing ideas that will sell merchan- 


dise. Box 850, ADVERTISING AGE, 
Chicago. 


air lines are to buy $6,000,000 worth 
of new equipment shows the confi- 
dence of aviation leaders that the 
public is “catching up” with flying, 
he said. 

Seven years ago United Air Lines 
decided to make a bold move to cap- 
ture some of the women’s trade, Mr. 
Crary said. One executive hit upon 
the idea of placing young women on 
planes for passengers’ comfort. Forth- 
with, the company hired seven young 
registered nurses as stewardess-host- 
esses, 

It used to be that the co-pilot would 
serve a bit of lunch, he said. The 
trouble was that they’d put their 
thumbs in the soup, and anyway, he 
added, their real job was flying. The 
company now has 150 stewardesses. 

Mr. Crary introduced attractive 
Hazel French, United stewardess, 
whose job requires 2,000 miles of fly- 
ing each week. 

Smiling shyly, as befits a young 
woman whose duties call for friendly 
but not too friendly contact with the 
public, Miss French said that she 
found her work the most interesting 
in the world, and that she hoped her 
audience “would come up and see her 
some time.” 

His demeanor in keeping with the 
serious nature of his calling, Jack 
Knight. one of United’s 150 pilots, 
contrasted the early type of plane 
with the modern super-charged air- 
ship. He termed the latter ‘two 
planes in one,”’ a feature sales point 
in airplane advertising. 

Mr. Knight is starring in the cur- 
rent “Champions” advertising for 
General Mills’ Wheaties cereal, and 
has been featured in many other pro- 
motions. 


BIG NAME GAMES 
ADD SPARKLE TO 
SPONSORED LIST 


Chicago, Sept. 17—A number of 
nationally-prominent collegiate foot- 
ball games were added this week to 
the deeply piling mattress of spon- 
sored grid broadcasts throughout the 
country. 

The entire Notre Dame University 
schedule was garnered by the Ohio 
Oil Company through Byer & Bow- 
man, Inc., Columbus, to be broadcast 
over Stations WLW, Cincinnati; 
WIND, Chicago, and WSBT, South 
Bend. 

This series is in addition to a 
group of games scheduled by the 
same company over four Indiana sta- 
tions, WOWO, Fort Wayne; WBOW, 
Terre Haute; WFBM, Indianapolis, 
and WGBF, Evansville. 

Meantime, in New England, So- 
cony-Vacuum Oil Company signed up 
through J. Stirling Getchell, Inc., and 
Edward Petry & Co., for the Yankee 
Network broadcast of six Yale home 
games and two Brown University 
games from Providence, R. I. 

The Atlantic Refining Company, 
sponsors of an imposing list of games 
in the East this fall, also is spon- 
soring the Yale series over Station 
WOR, New York. 

The Yankee network spent a re- 
| ported $13,000 to acquire its share 
‘of the Yale broadeasting rights and 


Eddie Cantor B 


Presented on 
Texas Program 


New York, Sept. 17.—Eddie (Tex. 


aco) Cantor returns to his public 
Sunday, Sept. 20, at 8:30-9 p. m., 


EDST, using 97 stations of the (Co- 
lumbia Broadcasting System. The 
program originates in Hollywood, 
and will be rebroadcast at 11-11:309 
p. m. The Texas Company, New 
York, is the sponsor and the agency 
is Hanff-Metzger, Inc. Jacques Ren. 
ard has been engaged as music con- 
ductor, and James Wallington, Par- 
kyakarkus and Bobby Breen wil] 
continue to lend support to the 
comedian. 

The new Ford Sunday Evening 
Hour series will be inaugurated 
Sept. 20 when John Charles Thomas 
appears as guest artist with the 
Ford Symphony Orchestra. The 
program, originating in Detroit, will 
be heard over the complete Columbia 
network from 8 to 10 p. m., EDST. 
N. W. Ayer & Son, Inc., is the 
agency. 

During the series of 39 programs, 
W. J. Cameron will continue his 
brief weekly talks. 


the presentation will cost the sponsor 
a reported $34,150. 

The John Sheppard III organiza- 
tion, in addition to presenting the 
Yankee Network schedule, also has 
bought rights for a series to he 
broadcast over Station WAAB, 
including three Brown University 
games, five Boston College home 
games and one New Hampshire state 
game, 

In Albany, Ga., Station WGPC will 
present a series of local games, spon- 
sored by the Goodrich distributor. 
The games will include the tradi- 
tional Mercer-Oglethorpe contest. 


Minnesota Opens Door 

An early-season decision apparently 
having been reversed, the five Uni- 
versity of Minnesota home games 
and three out-state will be presented 
over Station KSTP, St. Paul, under 
Dodge Motor Car dealers’ sponsor- 
ship. 

Minneapolis zone Chevrolet dealers 
are sponsoring three out-of-town Min- 
nesota games over Station WCCO, 
Minneapolis, with 15-minute football 


games. 
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50,000 WATTS 


Nashville, Tennessee 


Harvest Time is spending 
time in the South. May 
we suggest ways and means 
of directing that spending 
to your product? 
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That's what makes ADVERTISING AGE the No. 1 Results 


Medium in the advertising field. For above all else 
ADVERTISING AGE has POWER. 


Its all-news content—its newspaper make-up—its format 
—its cover-to-cover immediate readership—its circula- 
tion coverage—all combine to make ADVERTISING AGE 
the dominantly powerful medium in the advertising field. 


acts Sats ets) 2 a Es 


aS iad 


‘ No wonder advertisers are frequently surprised and 
Fi pleased to discover that their messages in ADVERTIS- 
c ING AGE create more comment and more interest, gain 


more attention and produce better results than anything 
else they have ever done. 


Why not put this POWER to work for you? 


ADVERTISING AGE 
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100 East Ohio Street, Chicago °¢ 330 West Forty-Second Street, New York 
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Again THE FAIR | 
Hails the Chicago Sunday Tribune | 
as the greatest contributing factor i) 
the success of Economy Day 


12-Page Advertisment in the : 
The Fair Sunday Tribune Represents 80% off 
Chicas? aque 810 the Money Spent to Promote the Salel; 


On Sunday, August 30, for the sixth consecutive time, The 4 


ice OF . ° ‘ ‘ ” 
OF NESIOENT Fair depended chiefly upon the Chicago Tribune to make 
Economy Day a success. : 
ure D.F- —— pavervisiné Y a 
Fe pune The Fair’s twelve page advertisment in the Sunday Tribune 
chicas ino , : ° , 
nicagor T> scone 2 represented eighty per cent of the money spent in Chicago nvws, 
ane * ‘ 
pear ure wouence’ so tne oniens® tribune © papers to promote the sale. - 
age Day- *he P : , 
gasnion ob OOF pooneny axceytionsl 9, The results, as Mr. Kelly, President of The Fair, states ir 
jous Aug conomy ; . : 
on qhe sonth © des his letter, demonstrate the power of the Tribune to build huge § 
puting ald . a 
+ contr? was het t- sales volume quickly. 3 
greot® vid yes event represen 4 
paays ular $4 rbune , i , . = ‘ 
w nis sper an the - cor *D see ulting Since 1933 The Fair has placed more advertising in the 
rtis 8 8 
aoller ean . . . . . ty 
with 1 ee aaver' ero -” = — Chicago Tribune than in any other Chicago newspaper. During} 
e m 1 . . ° ae 
ee ay miryine recurs ” pases ‘ugust- the first eight months of this year the Tribune led the secon 
" eity on = 2 
Tr a . ey i e 
=” put 0° pay » ne — “a newspaper in The Fair’s advertising by over 100,000 lines. 
a 's i 
into the peroentas® eg car srousants upon *h The Tribune is the only Chicago newspaper which give] 
e . : P . ‘ ‘ a 
ripe cnich oot gue sty tt . sopteatet very majority coverage of Chicago’s buying power. In every section 
pion. ea +h mor . i 
ono Fe y is every ome ether ads en 4 ed- and suburb of Chicago the Tribune reaches at lower cost fry 
there th 00 b SP he _ , . 4 
- record: | ¥ in yours ore tribune more customers of Chicago’s retail stores than can be reacheliy 
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Py | OT O GR A Py {| C ONE OF RCA VICTOR'S NEW TRAVELING SHOW COACHES oes 


REVIEW OF 
THE WEEK 


WRIGLEY POSTERS ON KIOSK 


How radio company will display its:products. (Story on page 42). 


GETS F. A. A. POST F. A. A. MEMBERS TALK IT OVER 


Stephen H. Fifield, vice-president, Bar- 


nett National Bank, Jacksonville, Fla., This congenial luncheon party at Nashville was made up of R. A. Coleman, Fed- 
elected third vice-president of Financial eral National Bank, Shawnee, Okla.; J. L. Lafferty, Fort Worth National Bank, and 
NEW COUNTER CARD FOR FORMFIT Advertisers Association. Frank J. Reynolds, president, Albert Frank—Guenther Law, New York. 


WEATHER FORECAST: COLD AND NOT SO FAIR 
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Young & Rubicam canf use : 
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IT IS OUR BELIEF that there is no such thing asa =—at Young & Rubicam, we let him specialize in 


* first-class all-round advertising man.” that phase. 

An outstanding advertising man may be an Such specialization means more man-power 
excellent judge of advertisinginallitsbranches, per account. Also, we believe, it means a more 
and he may be a capable workman in several. _ expert job in every phase of advertising service 
But he will excel in some one phase; and here _ given that account. 


YOUNG & RUBICAM, Inc. 


Advertising 
NEW YORK - CHICAGO - DETROIT - MONTREAL 
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